First in 

The Drycleaning 
Industry 

Since 1910 


"NATIONAL CLEANER 


A REUBEN FH: DONNELLEY PUBLICATION 


Prize winners at county fair fashion show model homemade garments. As 


emcee, home counselor Betty Cardwell 
f Bluebell Cleaners was able to tie in discu 


ssion of serviceability features with drycleanin story on page 24 


> How to minimize loss when fire strikes page 35 


> Owner of three coin-ops reports results page 48 
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Nab ’em both! 


try Solid out of your solvent with Hyflo*... jou need 
. = ’ cs ’ ’ 
handle Fatty Acid (moth minimum deterqe nt loss!) 


ner has got to gobble up “soap”... and profits? Not 

‘w sweetener from Johns-Manville, maker of Hyflo. 

is your solvent of more free fatty acids than anything 

of actual distillation. Yet your detergent loss is practically nil. 

ow savings range as hich as $510 annually in a 500-gallon 
tem, as compared to weekly distillation. 

Hysweet—after your regular Hyflo precoating, of 

soluble impurity levels as well as filter pressures are kept 

nger. Naturally, you’re assured of better cleaning qualities 


for Hvsweet or write Johns-Manville, Box 
Canada, Port Credit, Ontario. 


*Hysweet and Hyflo trademarks Reg. U.S. Pat. Off 


JOHNS-MANVILLE 
J M 





KEEP YOUR 
SALES IN SHAPEI 


BUCKEYE 


CLEAN -CHARGE 


BUCKEYE 


PUTS THE DRY BACK INTO DRY CLEANING 


The original anti-static agent in Buckeye 


The original anti-static dry 
cleaning detergent. Dirt gives 


= icl 
Code 166 eliminates your color and fabric- up and gets out—so does static! 


sorting problem. A great variety of light and Eliminate high finishing costs with Buckeye 
dark, soft and hard-finished materials can be : 
tumble-dried together, when you use Buckeye 
Code 166. All garments come out clean, and 
lint-free. Spotting time, too, is reduced to a other charges, Buckeye Clean-Charge is 


Clean-Charge. Its anti-static ingredient 
leaves garments free of lint because, unlike 


minimum, because there’s no sticky film to extremely volatile. Contains no sticky film 
attract dirt and leave fabrics dull. Dirt really that attracts dirt and leaves fabrics dull. 
gives up and gets out—so does static! No other charge can compare with 


Designed for PERCHLORETH YLENE Buckeye Clean-Charge! It’s the industry’s 


Plants Only ; , P 
most effective soil-removing agent. 


For complete information on 
these and other famous 
BUCKEYE PRODUCTS 


contact your local distributor 


a AVES ICING) Me 


BOX 995 DAYTON 1, OHIO 
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SAVE *414 Rerack | 
IN THE FIRST YEAR! | 
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Now, you can save $312 to $433 in price* 
alone on a Ford Econoline Van compared 
to the leading conventional half-ton panels. 
In addition, you can save over $100 every 
16,000 miles you drive! 


These savings come with a man-size 
truck. The Econoline’s cab-forward design 
with welded “‘body-frame”’ gives bridge- 
like strength and reduces dead weight to 
haul over *4-ton. Only 14 feet overall, Ford 
Econolines are nimble in traffic, easy to 
park, need less garage space. Big 4-ft. door 
opening (both curbside and rear) and level 
cargo floor provide new loading ease... 
new load workability. 


Special Note To Pickup Owners: Now, you 
can protect your loads from weather and 
theft with an Econoline Van... yet, pay 
less* than for most conventional '%-ton 
pickups. And you can get the same $102 
savings on operating expenses as shown at 
the right. 


*Based ona comparison of latest available manufacturers’ suggested retail prices 
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HERE'S HOW YOU SAVE 


SAVINGS ON OPERATING EXPENSES EVERY YEAR! 


GAS—Econoline trucks can give 30% better gas 
mileage than conventional ‘'%-tonners. Figuring 
16,000 miles per year at prevailing gas prices, $70 





OlL—Crankcase capacity is only 3% quarts instead 
of 5 quarts, and the recommended oil change in- 


terval is 4,000 miles versus 2,000 miles. In 16,000 $13 
miles you save : . coovgeses 


TIRES—Econoline tires last longer, cost less to 
replace. Prorated saving for 16,000 miles as high $16 
as $53. Typical saving oa cadwen 





LICENSE-—In many states (not all) the license for an 
Econoline costs appreciably less—up to $30.40 per $3 


year. Average for all states is... 
$102 NO REAR ENGINE HUMP! 


SAVING ON PRICE—vou can save $312 compared The Econoline’s “up front’ engine leaves a level, knee-high 
to even the lowest-priced popular %-ton panel—and $ floor almost 9 ft. long. There’s no awkward rear-engine-housing 
up to $433 against others! Saving at least 312 hump to shrink the back entrance or hinder loading. And the 

Econoline Van provides over 204 cu. ft. of loadspace . . . up to 


TOTAL FIRST SAVINGS $414 80 cu. ft. more than conventional 4-ton panels. 


and you keep saving | FORD TRUCKS COST LESS 
71ee Eucey Venn! | -——— 


= CQ 
FORD DIVISION, Yard, Ke tor Company, 





You need never lose 
a single garment 
due 
to faulty 
tagging ! 


ACE CLIPPER STAPLING PLIERS HOLD TAGS TIGHTER 
WITH A UNIQUE STAPLE THAT IS EASILY REMOVED! 


The loss of just one garment would cost you much more than an ACE 
CLIPPER and a full year’s supply of staples! So be sure garments 
stay tagged—use an ACE CLIPPER Stapler and ACE CLIPPER 
Undulated Staples. ACE tags faster, more comfortably, and it is 
built to last for years. ACE Staples hold tighter than any others; 
they are specially wndulated for better gripping! Remember, no other 
stapler gives you faster, easier action than the famous ACE 
CLIPPER. It’s a handsome husky that fits comfortably in your hand 
...works smoothly...has wider jaws to fasten the most awkward 
shapes. The cost? Just $6.50 —imagine! 


Ask your ACE dealer to demonstrate the chrome-plated ACE 
CLIPPER Stapler...and ACE CLIPPER Undulated rust-proof 


Staples...today! (Then see the whole ACE line.) You’ll see why more 
cleaners and laundries use ACE CLIPPER than any other fastener! 


4100 West Victoria St., Chicago 46, Ill. 
CANADA: / Canadian Staples Ltd., 6705 Upper Lachine Rd. Montreal: 258 Wallace Avenue, Toronto 
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THE 
WANTS IN A 


WASHER ! 


Because of Hammond’s faster washing cycle, housewives spend less 
time and come back more often! No other comparable machine can 
match it for ““Daily Profit Potential.” 


Hammond’s non-rigid drive and exclusive washing 
action cleans faster, more thoroughly, time after time. 


Hammond's precision balance and 

rugsed construction allows the house- 
ife to make a “one-stop” cleaning 

trip. This versatile machine washes 

rugs, curtains, bath mats, etc 

items other machines can’t touch! 


The Hammond 25-lb. Washer- THE HAMMOND 


Extractor adds up to more satisfied 5 5 | b 
customers . . . more profit for you. And .. . ad 
WASHER-EXTRACTOR 


don’t let the beautiful exterior fool you . . . this stainless 
steel workhorse will handle the toughest wash load you can 
give it day after day! Your nearest Hammond Distribu- 


h ammond tor will be happy to furnish you with complete details. 


INCORPORATED 


5661 NATURAL BRIDGE ROAD, ST. LOUIS, MISSOURI + HAMMOND BUILDING, WACO, TEXAS 
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“Our drycleaning is better 
because we give your 
garments an extra rinse 


in distilled solvent 


Your customers will be impressed with this 
EXTRA service. They will readily understand 
the advantage of removing all traces of remain- 
ing impurities with distilled solvent. They will 
accept the distilled rinse as a fitting complement 
to your patented* method of cleaning with Con- 
ductivity Control. They will recognize the supe- 
rior brightness and freshness in the garments 
you clean for them. 


R. R. STREET & CO. INC. 561 W. MONROE ST. CHICAGO 6, ILL. 


MYCEL 


2-BATH METHOD 


«Zé» Forrr 5 


*Canadian Patent No. 534,730 
U.S. Patent No. 2,913,893 


Copyright 1960 MP-341 
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YOUR REQUEST 


for further information will get 
quickest and most complete 
attention as a worthwhile in 
quiry when it’s written on your 
letterhead. Be sure to mention 
THE NATIONAL CLEANER 
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New Coin-Op Drycleaner 


The Cleanway, a 
fully 


cleaner 


10-pound 
wutomatic coin-op dry 
has a 26-inch diameter 
basket with more thar 
1 cubic feet. It has a cycle time 
of 40 minutes (15 minutes with 
Valclene said to 
80 to 90 percent solvent recov 

The 


52 rpm 


tumbler 


und 18 have 


Cleanway tumbles at 


then ste ps up to 525 
fluid 
predrying. It is 


idaptable to any 


removal and 
said to b 


generally mar 


p.m. for 


keted filter and reclaiming sys 
tem 

Inter- 
Corporation, 
San 


For more information 
ional Dupl x 
1355 Market St 


( lif 


I rancisco 


Carpet Cleaner 
Newly 


impr ved Sprinkle- 
ind solvent 
the home 


base 


i powder 
for 


clay 


1 
t cleaner 


ade with a said 


to minimize a dusting condition 
that previously 


lay 


was present in 
compounds The 
ilso said to facilitate 
the 


und to remove both 


} 
nerai~ 
cle iner 1s 


st-cle 


clay base 


ining removal of 
water- and solvent-soluble soils. 
For Bige- 
ws Carpet (¢ leaning Institute 
10 Madison Ave New York 
16, N.Y 


more information 


S and literature 


Adco Advertising Aids 


An assortment of advertising 
merchandising material is 
available from Adco, Inc., fea- 
their Fashion Finish siz- 
An easel card, win- 
electric-lit display 


und 


turing 
ing process 
dow banner 
ind = two-column newspaper 
the 


issortment 


mat ads are imong items 


included in the 
ulvertising pro- 
available for the 
Lustre-Shee 1, Fiber 
ind Monite mothproofing 
information: Adco, 
Main St., Sedalia, 


ire il 4) 
company Ss 
Tone 

For 
In 
Mo 


nore 


900 W 


Skirt Clips 


Using a 
of skirt clip 


new “pinch-on” type 
of rustproot 
quick 
garment can be fas 
tened to a hanger. The 
clip has short, smooth, non- 
hooking points to prevent fabric 
and _ reinfor« ing ribs 
it the side angles for maximum 
strength. They packaged 
1,000 to a box 

For 
Risdon Manufacturing 
N 1ugatuc k 


made 


iuluminum with two 
pinches i 


wire 


damage 


are 


The 
€30.. 


more information: 


Conn. 


Coin Control 


The Coinco-trol Accu- 
mulator is self-contained, flush- 


20-1 


mounted, and can accumulate 
up to nine coins of any denom- 
[he acceptor can be 
easily changed to accept nick- 


els, 


ination 


dimes or quarters. A re- 


com 


movable lock type cash box fea- 


tures over 52 cubic inches of 


and only a cabk 


accumulator to 


storage, 
the 
the appliance. 

For 
Acceptors 
St. Louis 


connects 


information: Coin 
Inc., 1711 Hereford, 
Mo. 


more 


New Spray Spotter 


lops-All Spray spotter is rec- 
ommended by the manufacturer 
as an all-around spotting agent 
for 


when 


protein or oil-base stains, 
using a spray spotting 
hookup the spotting 
It is packaged in reus- 


plastic 


gun 
board 
able 
tainers 
For more information: Warco 
Inc., 13609 S§ 
Ave Gardena 


on 


heavy-gauge con- 


I aboratories, 
Normandie 
Calif 


Compact Cleaning Unit 


Yorktown 30 
3()- 


the 
drycleaning unit, is a 
pound cleaning system that fits 
into a 79-by-39-inch 
Among its features is a 
ute “batch” period and an auto- 
additive device which 
moisture, 


Compact, 
pe Tc 


area 


5-min- 


matic 


permits adding siz- 
load 
Cylin- 


drive n 


ing or waterproofing to 
during the batch cycle 
der is open-pocket type, 
by a single-motor Vari-Drive. 
For more information: write 
for Catalog A-BB 924-002, 
American Cleaners Equipment 
Sales, Cincinnati 12, Ohio 
Continued on page 70 
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‘Our Yellow Pages advertising . 
has brought us accounts Pee ras 
worth *8,000 to *15,000 a year!” |: WAS 


say Mr. & Mrs. H. H. Chandler, owners, Burnette Cleaners & Dyers, Atlanta, Ga me 


We’re so pleased with the selling job the Yellow Pages 
does for us that it’s our major advertising medium.’ 


Nowhere else — but in the Yellow Pages — can you 
reach so many potential customers at such a low cost 


Display this emblem. It builds your business! 





“CLEANERS & DYERS 
| MA 7-2424 | 








fuGS LiaTwes 
Coats & GLOVES 
CLLAMEO & OVED 


* cry. wide 


* FUR STORAGE 


STORAGE! am 
DRAPES & CORNICES a5, 
DECORATOR FOLD . PROPER REHANGING 
+44 MeDONOUGH MVD. 5 E 


oon a: Qumenre> aaghens 
Disp 











lay ad (shown reduced) appears under 
CLEANERS. Cal! the Yellow Pages man at your Bell 
Telephone Business Office to plan your program 


Our 25 ads and listings offer prospective customers 
a complete rundown of our diversified services 


yr 
ay 


\ day doesn’t pass without getting calls from peo 
ple who say ‘I saw your ad in the Yellow Pages.’” 





MEWS from the allied trades 


JAMES H. WELLWOOD 


Street's Promotes Wellwood 


H. Wellwood h 
ri il 


is been 
idvisor of 
In suc 
} 


Vio has 


ration’ 
il 1 Dry 
Division 


re zional 


tor these re- 
ew office loca- 
Keller, South- 
Suite 138, 
Dalla Tex 


Frank D. O'Sullivan, Western 
region, 422-424 Peninsular Ave 

San Mateo, Calif Robert B 
VanKorn, Eastern Suite 
10, 10 Washington Ave., Irving- 
ton, N. | Paul A. LaRoche, 
Southeastern region, Suite 585. 
1375 Peachtree St N.E., At- 
lanta, Ga ind Robert W. Clin- 
ton Central region, 21830 
Greenfield Rd., Oak Park, Mich 


region 


Hope Chemical Expands 
Hope ( he mk il 


is comple ting a 


the 


Corporation 
ind mod 
Rhode Island 


new 

ern plant in 

ir¢ i 
Designed for 


laboratories 
nd production, the 60,000- 
foot will enable 
Hope not only to expand pres 
ent production but to produce 


square plant 


new produc ts 


Dixo Appoints Jobber 


The Dixo Company 
ippointed the Girard 
Trimming Company 
ber fi 
cent 

Girard will handk 
Dixo line of 
ting 


Inc., has 
Tailor 
as its job 
wx Philadelphia and adja 
ireas 
the entire 
spot 
repelle nts 
iZIng und he mi il spec ialtic Ss 


detergents, 


igents water 


Hoffman Gets New Divisions 


Hoffman 
] 


Inc., a 
Interna- 
the Air 
Filtration Divi- 
Hoffman Ma- 
{ nder 


Industries, 
Hoffman 
has icquired 
Appliance and 
sions of the [ S 


subsic 1ary ot 


tion il 


the terms 
both 
unde r 


chine ry (¢ orp 
divi- 


the 


of the acquisition 


ions will remain 


ime operating management 


Davies-Young National Sales Meeting 


| 
ile meeting ot 


ter, Ray Plummer 
Bill Hull, Bob 


Humphrey 


Paul Reeve, 
W illis George 
John Barnett 
Puffer, and Jack Welch 
Seated in the front row are 
Harris Joe Whalen 

John RK 

Morry 


manager 


Chuck 


Young, 
Fried 

Jim 
upervisor; and 


Cc. B. KASSON 


Kasson Joins Norge 
B (Kass) Kasson 


been appointed manager of na- 
for the Norge Di- 
vision of Borg-Warner Corp. 
Mr 
in the drycleaning industry for 
Previous to his 


held a high execu- 


has 


tional sales 


kK isson has been a figure 
31 years new 
position he 
tive position for a leading man- 
utacturer of drycleaning 
und detergents. Earlier 
he was associated for four year 
the National Institute of 


ining 


com- 


pounds 


with 
Drvcl 


SDC Meeting 


Che third annual meeting of 
the Southern Distributors Coun- 
cil will be held at the New 
Chisca Motor Hotel. Memphis, 
Tenn., July 13 and 14. On the 
ugenda of the meeting is the 
election of officers and direc- 
tors. All members and nonmem- 


bers are invited to attend. 


U. S. Industries Exhibition 


The U. S. Industries Exhi- 
bition in Helsinki, Finland, this 
June, featured among its other 
masterpieces of Yankee ingenu- 
ity a modern shirt finisher and 
coin-op drycleaning and laun- 
dry equipment. 

The exhibit marked the first 
overseas public demonstration 
of RCA Whirlpool coin-op dry- 
units like those used 
United States. Also, they 


two 


cle aning 
in the 
showed 1utomatic washers 
and two electric driers—all 
com Oop 

Glide () M atic 
mace by 
were demonstrated by a 
girl team. A compressor 
with the Unipress equipment 
was furnished by the Ingersoll- 
R ind Co 


shirt finishing 
Inc., 
two- 


units Unipress, 


used 


Baurdet Joins Patek 


Patek & Company has ap- 
pointed Emile Baurdet to the 
staff of the San 
Francisco branch. 

Mr. Baurdet has been owner 
and operator of a laundry in 
the San Francisco for the 
past four years. 


sales firm's 


area 


Amsco Appoints Cuozzo 


American Mineral Spirits 
Company has appointed Robert 
J. Cuozzo manager of its newly 
created North Florida sales dis- 
trict. He will be responsible for 
sales in the marketing area to 
be served from Amsco’s 
plant being 
Tampa, Fla. 

Mr. Cuozzo has with 
Amsco since 1957. Previous to 
his new position he had been a 
sales representative in the New 


York area 


new 
constructed in 


bee n 


ro 


STAN GOLOMB 


National Cleaners 
Name Golomb 


Stan Golomb has been ap- 
pointed director of sales of Na- 
tional Cleaners Chemical Mfg. 
Co. He will coordinate all pro- 
motional and sales activities on 
a national level. Mr. Golomb is 
thoroughly familiar with the in- 
dustry, having specialized in 
drycleaning activities for over 
16 years. An NID graduate, he 
is currently vice-president of the 
Chicago Allied Trades Club. 


Forse Distributor 


The Forse Corporation has 
named Machinex Equipment 
Company its distributor for 
Michigan. Established in 1959, 
Machinex has become a leading 
distributor of textile mainte- 
nance equipment in that state. 
Its offices are in Detroit. 


Continued on page 68 


NATIONAL 





Round-Up Household Profits with . . . 


AJAX HOUSEHOLD and 
DRAPERY PRESSES... 


AJAX has the Right Press... 


for every Job! 


DRAPERY PRESS 


MODEL HH 2990 or HH 29110 


1s £0) 8h-3 39 = 03 9B) 
PRESSING UNIT 


You'll Find 


AJAX PRESSES 


619 South 5th West © Salt Lake City, Utah 





From front counter to boiler room 
controls assure the quality that 
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New Honeywell conveyor control system pleases them automatically in seconds. Use any storage 


customers with fast counter service! Your counter identification system you like. The conveyor system 
always takes the shortest route. Ask your conveyor 


girl mere lials the number of your customer's 
ttr manufacturer about the new Honeywell MagiCare 


ractive counter control panel 


parine ts OI! an a 
The Honeywell controlled conveyor system delivers Conveyor Control System. 
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Honeywell MagiCare* 


brings customers back! 


Solvent Temperature Controls 


L6018D Two Stage Thermostat 
For perchlorethylene systems. Con- 
trols a steam valve and a water valve 
where both heating and cooling are 
required. 


V4019A Solenoid Water Valve. 
Releases cold water to heat exchanger 
upon call from temperature controller. 
New Honeywell MagiCare Tumbltrol* maintains ideal drying 
conditions at all times! At a central panel, you select the right Furnace and Boiler Controls 
drying time and temperature for any garment—even hard-to- 
handle synthetics. The Honeywell Tumbltrol System reacts in- 
stantly to any temperature change in your laundry tumbler or 


RA890 Protectorelay*. Electronic 


drycleaning reclaimer to prevent shrinkage or damage to fabrics. : flame detection for gas burners and 


Other features include continuous indication of existing tumbler oil burners 
temperatures and provision for end-of-cycle alarm. 


R478 Protectorelay. Electronic 
flame detection offering either flame 
rectification or Flameguard*. 


Q283 Flameguard Photocell 
Mount. Combines with a photocell 
to make up a flame detecting unit for 
use with the R478B Protectorelay. 


VA835 Solenoid Gas Valves. 
Designed for use with gas burners 
using two-wire, low-voltage control. 


Yast 


Available sizes: ¥”", 2”, 34”. 


New Honeywell MagiCare System prevents shrinkage and 
wrinkling during washing! No matter what the humidity out- 


V48, V88 Diaphragm Gas Valves. 


side, the Honeywell MagiCare System always maintains the rela- 
tive humidity of your washer solvent at a level best for each type 
of material. Garments come out consistently brighter and softer 


Relay operated diaphragm valves for 
use with gas burners using any type 
of gas. Available sizes: 1” to 3”. 


—with no wrinkling or shrinkage. You save time and money on 
spotting and pressing. Works equally well with Stoddard or 
perchlorethylene solvents and with any soap concentration. *Trademark 


Honeywell manufactures the most complete line of dry- Honeywell 


cleaning controls on the market. For complete information, 
call your nearby Honeywell office. Or write Honeywell, . Fi "V] . Coiteol 
Dept. ND-7-28, Minneapolis 8, Minnesota. Sales and service YOU WH 


offices in all principal cities of the world. an 
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For Greater Profits At Lower Cost 


Modernize With 
| ECONO-VEYOR 


overhe id conveyol 


se in h indling al 


iil. distributor and 


g levels 

of the shape or size 

ECONO-VEYOR sys 

economically installed 
The picture below shows the 
ECONO-VEYOR at work in a dry 
leaning establishment as a call 


fice storage rack 


WRITE TODAY FOR DETAILS 
AND LOW LOW PRICES 


ECONO Mfg. Co. 


Dept. DL, CELINA, OHIO 











ARE YOU RUNNING 
HALF A BUSINESS? 


You are if you don’t have a 
storage vault. What used to be 
a sideline has become a stand- 
ard part of the drycleaning 
business—and a highly profit- 
able one. Cleaners all over the 
country have proved that a 
good vault brings a higher re- 
turn for each dollar invested 
than any other new equipment 
you can buy. 

Haertel Vaultmaster pack- 
aged units give long years of 
economical, trouble-free serv- 
ice. They provide all necessaty 
controls automatically: humid- 
ity, temperature, fumigation 
and ventilation. 

Join the money-making 
Haertel parade. Write or call 
today. 


WALTER HAERTEL 
COMPANY 


2840 FOURTH AVENUE SOUTH 
MINNEAPOLIS 8, MINNESOTA 








LETTER from the editor 


Now is the time 


EQI IPMENT SALES have been 
mighty slow during the past 12 
months, despite a flurry at the NID 
convention. Psychologically this is 
understandable, in view of the un- 
certainties of the coin-op and fast- 
solvent developments 

But practically speaking this is 
unwise from the drycleaners’ view- 
point (as well as rough on the al- 
lied trades 

Coin-op is another business, in- 
dependent in structure from profes- 
sional cleaning—a sideline, if vou 
will. A drycleaner is unwise to go 
into coin-op drycleaning unless he 
is financially able to support an 
independent sideline, or can get 
the backing 

So what’s with the professional's 
original cleaning plant? It still is, 
and will continue to be in the for- 
seeable future, the mainstay opera- 
tion for a drycleaner. 

We estimate that there can easily 
be as many as 15,000 drycleaning 
plant mortalities over the next dec- 
ade—almost one-half of the total 
number of plants now in existence. 
Coin-op cleaning will drive to the 
wall a lot of plants that do not give 
value received for price charged, 
at whatever price level. 

On the other hand, there will 
continue to be new plants estab- 
lished, just so long as American 
families continue to have babies. 

The net result, we anticipate, will 
be a slower net growth in numbers 
of professional cleaning plants, but 
an accelerated growth in the num- 
ber of soundly operated plants with 
good credit ratings. 

Plant mortalities will for the 
most part be among those with ob- 
solete equipment, inefficient meth- 
ods, inept customer relations 

They shouldn't be you, deat 
reader, because these doomed guys 


are those who don’t read business 


papers, don’t belong to NID, don't 
support the state and local associa- 
tions, learn nothing from the allied 
tradesmen who call on them. 

However, these marginal opera- 
tors never have been a substantial 
market for equipment or for more 
than absolute necessities in the way 
of supplies and packaging. 

So what's happened? You guys 
who have been running good tight 
operations must have dropped your 
plants in neutral gear for the past 
12 months! 

As one equipment manufacturer 
has commented, “It’s human nature 
to want to postpone decisions, and 
right or wrong, the coin-ops have 
given a lot of cleaners a_ perfect 
excuse to postpone buying.” 

In terms of the professional plant 
this is unrealistic, because replace- 
ment and improvement needs con- 
tinue and are aggravated through- 
out a period of postponement. A 
cleaner can be losing more profits 
through obsolescence leaks than he 
can hope to gain by waiting for 
the efficiencies of the very latest 
innovations. 

There have been so many new 
influences whipsawing the equip- 
ment and supplies market today, 
that the average cleaner has be- 
come mesmerized. 

Meanwhile, time and obsoles- 
cence march on. The drycleaning 
industry was at a reasonably high 
level of equipment efficiency a 
couple of years ago. It has already 
slipped downward several pegs. 

A professional cleaner is a clean- 
er equipped to turn out profession- 
al work now. Customers enamored 
of coin-ops aren’t to be wooed back 
by steadily decreasing efficiency. 

Postponing modernization is slow 
suicide. What you need now, you 
better get now. You're paying for it 
already! 


REPRINT SERVICE FOR OUR READERS—Please write promptly if you want reprints of any article 
appearing in this issue. Cost is $16 per 100, one side of a single sheet; $25 per 100, two 
sides of a single sheet (8% x 11). Additional 100's at $1.50, one side; $1.80, two sides. 
Minimum order is 100 reprints. For reprints in color or reprinted spreads or folders, please 
write for prices and additional information. All prices F.O.B. Lancaster, Pa. 
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VARIAB 


DRIVE 


for 


LEAIBILITY 


Flexible Cleaning Formulas Saves Labor and Time Eliminates Fire Hazard 


Single Bath. Two-bath with separate rinse Complete cleaning and extracting automa- Use of non-flammable Perchlorethylene sol- 
tank and button trap. No inter-mixing of tically controlled and correctly timed for vent, approved by Underwriters Laboratory, 
solvent. Batch system with any combination highest quality cleaning by time proven makes low fire insurance rates available. 

of the above. Manifolding and connections “Formatrol”’. 

provided for sizing or waterproofing. 





tHe PROSPERITY COMPANY 


Division of Ward Industries Corporation 


Factory and General Offices, Syracuse, N. Y Sales and Service Facilities in all Principal Cities 
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BANISH SOLVENT STAIN | 


WITH PREMIUM DARGO 


She sent the stole out for cleaning—it’s the dress that looks clean! Solvent 
stain isat fault. Ifthe cleaner’s lucky,she’llcomplain.Many customers never 
return! You need Premium DARCO every day! 
Especially with modern supercharged systems— 
make your solvent work with you, not 
against you! It’s so easy and economi- 
cal: one bag of Premium Darco acti- 
\ vated carbon per 2000 gallons Of  raurspay rrmay —sarurDay 

~ filter capacity every 

oie WiOrning. DARcO snaps 

a up soil and bleeding 

~ dyes—keeps your solvent pure— : 

powered for full-time cleaning! Banish solvent ATLAS POWDER COMPANY 
stain forever—use Premium Darco every day! laa nat 
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TIME SAVERS 


ws a « 
GIFT PACKAGE SHIRTS at NO EXTRA COST! 


NO. OF SHIRTS 
PER PACKAGE 








Display Quality. Laundering Ze» La-Down Stand-Up 
with Quality Packaging. mis 2 








3 
‘Vu-Pax' SELLS Quality 


Work and WINS New 
Customers. 


4 
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7 
a 8 


y i ity BIE Board 


Shell with Sparkling Trans- 
parent Poly Bag Outer 
Protective Covering. 
*Available in up to 7 different 
ize packages to fit 2 to 8 shirts. 
h Stand-Up and La-Down 
Specify 12” or 14” 
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7% 
TIME SAVERS, IN@C® wa.nut ST, MONTCLAIR, N.J. 
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WRITE FOR FREE CATALOG AND SAMPLES 


Dynamite Sales Producing 
Shirt Showmanship! 


NEW LOW COST 
Counter Model (PF-1) 


F 1, aster— 
Produces ‘Eye Catching’ Shirt Package. Ouly $ 00 * 
At the NEW LOW PRICE Every Cleaner 


and Laundryman can afford. 


*With initial order of 5M Vu-Pax 
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UBENDS of the 


Seek New Shrinkage Tests: The Tex- ing & Laundry Co., Dallas, Tex., has cleaned flags free of charge for Flag 
tile Refinishers Association, support- been named a national vice-chairma: Day. In addition Just Right’s services 
ed by the National Institute of Dry- for the 1962 Red Cross campaign. to its community include the donation 
cleaning, has launched a project to Edward Friedman, Swift Cleaning and distribution of 4,500 litterbags 
find new methods for testing shrinkage & Laundry, Cleveland, Ohio, has been for a clean-up campaign in Norwood 
in drvcleaning. It is believed that the cited for his contribution to Goodwill George Giese, Ideal Cleaners, Grand 
present methods of determining such Industries Island, Neb., is president of the Littl 
shrinkage have become obsolete with For the tenth straight vear Just League in Grand Island. 
the emergence of new solvents and Right Cleaners Norwood, Mass Continued on page 67 
the various woo] blends. 

Research is presently being under- 
taken by the Better Fabrics Testing 
Bureau, Inc. The aim of the re- 
search is to relate the results of com- 
mercial operations to meaningful labo- 
ratory test methods The method 
developed will then be proposed as 
anindustry standard. ~———~*«*«*«*‘“«*iR RR | 


The Blue and the Gray: The Garment 
Dyers Guild of America reports that 
the redyeing industry is giving the 
Civil War Centennial celebration a 
big boost by restoring old Civil War 
uniforms to their original colors. The 
color for the uniform of the North 
was a deep blue and the South’s uni- 
form was a butternut yellowish gray. 
Most celebrators are using replicas of 
these uniforms which, nevertheless, 
must be dyed their true colors. 





Coin-ops and The Law: Recent legisla- BC int e ° 

tion has been enacted in Westchester } - EE Quality-Minded Cleaners 
County, N. Y., and Passaic, N. J., | 5 

affecting coin-op establishments in ees ts Pm, know they can depend on 
those areas. 

A bill passed in Westchester re- ay yc Petroleum SOLVENTS 
quires that coin-op locations be ap- 
sroved by the fire department before ESE ee Se epee ag 
Ca oe coke ne cae a ee ALL OF THE WORLD'S MILLIONS could live within the APCO- 
plan of the building must be submit- service territory shown on this map. And if they did, much of their 
ted with a license application. None 
can be established in a building used 
for dwelling. Existing laws governing 


drycleaning needs would be met by plant operators relying on APCO 
Deodorized Petroleum Solvents for safe, “like-new” results. 


drycleaning are also applicable to For 36 years, since APCO produced the first Stoddard-type safety 
coin-ops. Signs must be displayed solvents, cleaners who believe quality builds a better business have ' 
warning the public of solvent vapor depended on APCO. Get acquainted with your APCO Solvents man; 
inhalation and possible skin irritation. : . ‘ 

In Passaic a bill was passed requir- we'll be glad to send his name on request. Ask him about 
ing attendants in coin-op establish- DEODORIZED APCO 125 and DEODORIZED APCO 140, for— 


ments 





* MAXIMUM QUALITY and SAFETY TO GARMENTS 


© 1-HOUR SERVICE with NO “FARMING OUT" 
Community Service: Commuters 


Cleaners, Port Washington, N. Y., 





gave an award in the Open Compe 
tition Art Show held in the Port 
Washington area 

Denys R. Slater, Fishburn Clean 


INDUSTRIAL 


STOD-SOL « 140-F. 
SOLVENTS 


DEODORIZED SOLVENTS 
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)00 MILES WITHOUT AN OVERHAUL! 


OLD RO That truck engine on the opposite page is one of 


Chevrolet’s famous Thriftmaster 6’s 


and if it looks a bit battle-scarred, there’s a good reason! This one 


has just turned 230,000 miles, working for Earl McDaniel of Dallas Texas, on a hustling round-the-clock 


air mail delivery job. And here’s the stopper: this engine has never been overhauled. It has required only routine 


maintenance over all those miles. That, you'll agree, is professional truck power at its dollar-saving best. 


That’s the way it is with the most widely used engine in the business 


Thrift- 
master 6—run up a performance record like this one. We 


Rarely does any truck engine—even a Chevy 
point it out here merely as proof that the Thriftmaster 6 
brings staying power to spare to any job it tackles. It’s 
evidence that Chevrolet puts real truck “‘horses’’ under 
the hood—in a light-duty power plant that’s built to 


outlast and outsave any other you can name. 





Hustling air mail from airports to town on a stop-watch 
schedule is a 24 hours a day, 7 days a week responsibility 
Earl McDaniel, U.S. Mail Contractor, shares with his ’59 
Chevy 1,4-ton panel. And, according to Mr. McDaniel, after 
230,000 miles, the truck * 
had or needed an engine overhaul. The pan has never been 


off, the valves have never needed grinding.” 


still purrs like a kitten . . . hasn’t 


Chevy’s Thriftmaster 6! 


The Thriftmaster 6 provides the basic power for Chevy’s 
conventional light-duty truck line. Standard in pickups, 
panels, light-duty stakes, delivery vans and the Suburban 
Carryall, it’s the end product of many years of engineer- 
ing refinement. 

It provides economy-contoured camshaft and improved 
carburetion to give you extra power, extra miles from 
every gallon of gas. Also, there’s a forged steel crankshaft, 
high quality steel and steel alloy valves, durable precision 
bearings, full pressure lubrication system, oil-bath air 
cleaner—all contributing to longer engine life and greater 
overall economy. This is the most experienced truck 
engine in the business, and it’s ready to wade into your 
ahead on fuel and 


roughest work and keep you way 


maintenance expense. It’ll pay you to check into it at 
dealer’s! Division of 


your Chevrolet Chevrolet 


General Motors, Detroit 2, Michigan. 





THRIFTMASTER 6 PERFORMANCE DATA 





Gross Horsepower 135 @ 4000 rpm 
Net Horsepower 115 @ 3600 rpm 
Gross Torque, |b-ft 217 @ 2000 rpm 
Net Torque, Ib-ft 195 @ 2000 rpm 
Piston Displacement 235.5 cubic inches 
Bore and Stroke "ae 


Compression Ratio 8.25 to 1 











1961 CHEVROLET STURDI-BILT TRUCKS <2zugertaa” 


sULY, 1961 
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SIU VOU 


Operation Prestige 


Elsewhere in this issue page 26 appears a speech entitled 


Operation Prestige This Was wiven by Ray L. Vermeers 
pable president of NID, to the recent convention of the Pa- 
ific Northwest Laundry, Cleaning and Linen Supply Asso- 

ciation 

It is the most realistic analysis of the current status of the 
drvcleaning industry that we have read to date. We will not 
spoil your reading of it by injecting snatches here. We do 
earnestly urge vou to read it 

Meanwhile, did you ever play in a friendly little nickel-and- 
dime vame, only to have SOoTHiE brash newcomel slap a buck 
into the pot and snort, “Come on, fellas, let's play for real 
money! 

The reaction to such a challenge in a nickel poker game is 
ibout the same as many of us in the drycleaning industry have 
shown in the face of the coin-op challenge! Sort of, “Whaddaya 
nean comin around lousing up a nice friendly little game?” 

rhe drycleaning poker game got plenty shook up over news 
that C. B. Kasson had “deserted” a long-time affiliation to go 
with a coin-op manufacturer. Wiseacres have striven to read 
into this all kinds of meanings, depending on their own per- 
sonal prejudices. Most interpretations do injustice to Kasson’s 
proven stature in the industry 

Simple st, most obvious answer is that the colm-op people 
probably made him too good an offer to turn down! The sig- 
nificance of this is that a dollar bill has just dropped into the 
nickel pot. There are people who believe the drycleaning in- 
dustry has been merely piddling with its potential volume. 
hey are ready to back this opinion with real money. 

So now what does the professional drycleaner intend to do— 
pass call or raise? 

\t Philadelphia he passed, when national advertising was 
permitted to go by the board 

[wo months ago our editorial breathed a little fire on the 
subject of national advertising. We have received a lot of letters 
favorable and unfavorable. Some of these 


ippear in our Customers Alwavs Write” page. 


commenting on it 


The most important thing is the awakened interest. or per- 
haps we should say the uncovered enthusiasm for a national 
promotion effort. Some say national adve rtising, others say give 
us greater PR eftort . 

We say there is great need for both! But if we must creep 
before walking, let’s get one program on its way right now. At 
least four national advertisers are already proclaiming the eas 
F coin-op drycleaning. It’s time we tossed a buck in the nickel 
pot 


Let's take a look at Ray Vermeers talk on page 26 
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WE COULD BUILD A CHEAPER DRYER... 8UT YOU WOULDN'T 
WANT US TO. THERE ARE MANY WAYS WE COULD CUT CORNERS IN BUILDING THE 
CISSELL “FULL CAPACITY” 100-POUND DRYER ...AND STILL GIVE YOU A WORKABLE 
DRYER. WE COULD USE INFERIOR MATERIALS. WE COULD ELIMINATE THE DOUBLE 
WALLS, THE HEAT-RESISTANT GLASS IN THE DOOR. WE COULD DESIGN A DIFFERENT 
BASKET WITHOUT THE EXTRUDED NO-SNAG PERFORATIONS. WE COULD FORGET ABOUT 
THE SPIDER SPINDLE WHICH PREVENTS BASKET SAGGING. THEN THERE’S THE TWO-WAY 
FIRE EXTINGUISHER. IN RARE CASES WHERE EMERGENCIES OCCUR, THIS SAFETY FEA- 
TURE TAKES OVER—PROTECTING YOU, YOUR EQUIPMENT AND YOUR CUSTOMER. AND 
HERE’S ANOTHER THING: THE CISSELL DRYER DISPLACES 3,200 CUBIC FEET OF AIR 
PER MINUTE. THIS COULD BE REDUCED BUT DRYING EFFICIENCY WOULD SUFFER. YES, 
WE COULD BUILD A CHEAPER DRYER... BUT WE KNOW YOU WOULDN'T WANT US TO. FOR 
MORE INFORMATION ON THE CISSELL 100-POUND DRYER, CONSULT YOUR JOBBER. 
W. M. CISSELL MFG. CO., INC., LOUISVILLE, 

KENTUCKY. PACIFIC COAST OFFICE, 4823 

W. JEFFERSON BOULEVARD, LOS ANGELES. 
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COVER STORY 


Above: Winners of dressmaking contest featured 
at county fair fashion show produced by small 
wn drycleaner as part of steps to creating the 


Modern style from tocal clothing stores 
ntrasted with period costumes, some a 
entury old, to spice the fashion show. Emcee 
Betty Cardwell described how her plant fresh 


ened p and repaired the older costumes 


BETTY CARDWELL 


WINS FOR BLUE BELL 


As creator and emcee 
of county fair fashion show 
—the image of a professional 


by WILLIAM R. PALMER 


wut styles of vestervear and the fu be two and three of these models 
ture, which introduced the novelty at one time on the runway 

costumes Then her dreaming got The three winning garments in each 

lown to the business at hand dressmaking division, including the 
Commercial and homemade gat three top winners in the show, were 

ments were mixed together in the on display in the County Fair Associa- 

theme that ti h showing, so the audience was treated tion booth after the show. Each gar- 
presentation together is to treque nt ch inges in emphasis ment was ona hanger and in a clear 
theme was a wedding, w ( Dressmaking contest entries were dis- plastic bag supplied by and bearing 
stensibly shopping for a ward tinguished by being paraded singly the label of Blue Bell Cleaners & 

This year a dream sequence wa on the runway. Wearers of these gar- Laundry. 

d by the winner of the previous ments carried cards with large num- First prize of $25 was donated by 
uty contest bers on them for the convenience of the County Fair Association; second 
beauty queen was introduced the judges. Models from the retail prize of $15 was Blue Bell’s contri- 

the show, fell asleep during stores were grouped according to bution; third prize was a total of $10 


|! number, started dreaming types of garments. There often would in gift certificates from two clothing 


( 
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shops. Three flower shops were also 
persuaded to provide corsages for the 
three top winners. 

In addition, $5 gift certificates went 
to winners in each of nine divisions 
which included: (1) Preschool (2 to 
6 years) party dresses: (2) school 
to 12 years) day wear; (3) school 
party wear; (4) teen and college 
school wear; (5 teen and college 
lined suits 6) date and Sunday 
wear; (7) ladies’ tailored dresses: (8 
ladies’ fancy dresses; (9) teen and 
college cocktail and formal wear. The 
divisions ran heavily to teen and 
college weal because previous experi- 
ence showed by far the heaviest num 
ber of entries from this age bracket 

All entries had to have been made 
within the one-year period since the 
previous county fair. They had to be 
modeled by the person for whom th« 
garment was made 

To qualify a garment also had to 
have been made without involving a 
fee of any kind. A contest garment 
could be one made for some person 
other than the seamstress, however 

Impartial judging was assured by 
bringing experts from out of town as 
judges. The three included a depart 
ment store buyer, a noted dressmaker, 
a prominent TV fashion commentator 
from a nearby large city 

Altogether a total of 118 garments 


was shown. These included contest 


entries from 52 individuals. 
Eleven department stores and dress 
shops showed five garments each. The 


novelty costumes completed the show. 


Publicity for cleaner 

Eight out of the i2 prize-winning 
garments were cleaned and finished at 
Blue Bell in preparation for the con- 
test. (Over half the garments worn 
by the beauty contestants in the previ- 
ous day’s event were also spruced up 
at Blue Bell. ) 

An added feature was a showing 
of period costumes. These were all 
authentic, being rounded up from at- 
tics and trunks all over the Union 
City area. All these were cleaned and 
repaired by Blue Bell Cleaners & 
Laundry for the showing. Mrs. Card- 
well wove in a bit of subtle publicity 
by describing a little of the problem 
in renewing each garment. Some of 
them were a century old. 

Humorous contrast was a look into 
the future, with girls parading in gay 
leotards decorated with curved and 
angular metallic trim. These girls did 
an interpretive “dance of the future.” 
Then to show “how customs change 
over the centuries,” prehistoric danc- 
ers dressed in animal 
forth—to perform the same dance! 


skins came 


Another dance number was a 
Charleston by the girl dressed for the 
Roaring Twenties. Background music 
and musical interludes were provided 


by an vocalist and high 


organist, 
school sextet. 

In a period of five years, Betty has 
grown into the title and status of 
“home counselor.” It’s not certain 
when the title was first applied to her 
but it is now generally accepted in 
Union City. 

She addresses many ladies’ groups 
in that capacity. She also invites indi 
viduals to call on her for advice o1 
help with fabrics. She is called to the 
phone several times each day for con- 
sultation. Customers even phone her 
at home, in emergencies. Sometimes 
she even goes to the caller's house 
to see the problem first hand, if 
time is a critical factor or the fabric 
is awkward to bring to the plant. 

There never is a charge for this 
service. “You just couldn’t make a 
charge in a small town (8,000 popu- 
lation) .” 

Once or twice a month Mrs. Card 
well addresses one of the high school 
home economics classes in Union City 
and neighboring towns. She discusses 
both fabric care and dress styling. 
Always she reminds the girls about 
the contest at the fair. She urges them 
to make garments with the contest in 
mind, and then be sure to enter them. 
Fabric care points always include 
demonstration of serviceability. 

Betty Cardwell conducts two 15 
minute live radio programs per week. 
These are interviews with all kinds 
of people having interesting view- 
points or stories to tell. The inter- 
views are alternated or combined with 
household hints, all news of special in- 
terest to women, and a large measure 
of advice on garment and fabric care 

Mrs. Cardwell also does her own 
spot commercials. She “cuts” six at a 
time. These are rotated one each dav 
until she sees fit to cut another set. 

Relationship of Betty Cardwell and 
Blue Bell Cleaners & Laundry with 
all the clothing merchants in Union 
City is excellent. Before she presents 
a new unserviceable fabric to the 


home economics and ladies’ groups 
she spends a great deal of time pre- 
paring the merchants. Therefore the 


retail merchants are never caught 
with their guard down by unservice- 
ables. It is also common practice for 
merchants to call Betty whenever they 
look at a new line of garments that 
has questionable fabric of any kind. 

Last year Blue Bell and a clothing 
merchant combined on a special wash- 
and-wear display. Ten wash-and-weat 
suits were shown in the store’s win- 


dows. Five of these had been dry- 
cleaned, five had not. They were 
mixed at random and not identified. 

\ prize was offered to the person 
who came closest to guessing which 
suits were drycleaned (at Blue Bell) 
and which were not yet drycleaned. 
Over 400 people took the time, in an 
early spring blizzard and the two 
days of bad driving that followed, to 
study the windows and make entries 

Three people guessed accurately, so 
they drew lots for the prize. The win- 
ner then admitted for publication that 
her choices were truly a “pure guess.” 

Blue Bell 
has a consistent readership because of 
They 
have a new baby portrait in the up- 
per left corner, with a cute or sophis- 


newspaper advertising 


baby pictures almost always 


The copy 
below then turns the thought of the 
caption to lead into the short ad copy. 


ticated caption alongside 


contributed by 
customers. Many of them are volun- 
teered. Others are solicited by the 
store girls. 

Proof of the popularity of these 
baby ads is that they keep popping up 


The pictures are 


all over the country. One was recent- 
ly discovered by a Union City traveler 
in a San Francisco curio shop. 

Betty Cardwell has come to her emi- 
nent status in a short few years. When 
a relative died about eight years ago, 
she had to step in and run the plant, 
or see it sold. Although entirely inex- 
perienced, she stepped in. 


Road to reputation 

She credits her success primarily to 
three things: (1) She “pumps every 
salesman that steps in the door,” so 
intensively that the regulars see to it 
they have the right answers next time 
round whenever she stumps them 
with a question; 

(2) She has taken the NID Corres- 
pondence them 
praises their value 


Courses, restudies 
constantly—and 
highly; 

(3) She analyzes advertising con- 
stantly—“if an ad catches my atten 
tion, I have to take it apart to figure 
out why!” 

We suggest two more reasons: in- 
tensive hard work, and sharing what 
she learns. Betty took on the spotting 
job because she felt that, as the criti 
cal part of the drycleaning operation, 
she herself should know about it when 
dealing with customers. Whatever she 
learned she started sharing with cus- 
tomers and merchants. Whenever they 
posed tough questions she admitted 
ignorance, dug tor the answers and 
passed them on. Her frankness is one 
big reason why the public and the 
merchants trust Betty so implicitly. 
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Operation prestige 


[t’s time cleaners quit kidding 


both themselves and the public 


changes 


but to the 
1S enough 
ind out 

fair job at 
quote trom 


| unt Nec ssaril 


55.000 cleaning 
States. or about 
1.400 families 


plants will 


ung ca t exist } 
rk it takes from plants 
intended te If, through 
coin-Ops can 

nnage by 1963 

re people, and a high 
of population educated 
vcleani v than ever 
Do you think the 
looks dim? 


the first 
industry te 
the last 


minutes on 

ve habitually 

just “ain't necessarily 
has built 
his real 
community competition 
rs. You may think of vour 
| 


prestige ar‘ 


plant 


by RAY L. VERMEERS 


ident 


ture. But the picture you have 


yt uurself and your plant and the 


picture your customer has are very 
‘ften not the same 

In 1957 the National Institute of 
Drve le aning retained Dr Di hte and 
the Institute of Motivational Research 
to study the drycleaning consumer 
and to develop a report for dryclean 
ers. A network of psychologists con- 
ducted depth interviews in all parts 
of the United States They probed 
for what people really look for in a 
drycleaner, and why they prefer one 
drycleaner to another. Dr. Dichter’s 
study was to be a guide to dryclean- 
ers, a basis for their selling, advertis- 
ing and customer relations programs 
This study, “How the Consumer 
Really Feels About Drve leaning ” was 
sent to every member of NID. Many 
f you are familiar with it, and I hope 
have studied and used it in your pro- 
motional programs. I will not take up 
the Dichter report in detail, but ther 
ire a few points I would like to re 
view with vou 


Disparaging self-image 

lo me, the report’s most revealing 
survey showed not what the customer 
thought about the drycleaner, but 
what drycleaners thought about them- 
selves 

One pair of questions in the inter 
view was 

1. With technical change as rapid 
as it is now, and so many new fabrics 
on the market, I imagine it requires a 
lot of skill today to be a good dry- 
cle ane? 

2. I imagine that drycleaning is a 
pretty standardized, factory-like op 
ration, maybe more so now than ever 
For my money, a drycleaner is 


low-level tradesman 


just a 


Nine out of ten consumers checked 

first statement. Dichter interview- 
s asked the same questions of a 
of drycleaners, and 48 


ree numbe 


National Institute of Drycleaning 


percent of the drycleaners interviewed 
considered a drycleaner a “low-level 
tradesman.” 
This proves a point I have ham- 
mered on for years—drycleaners un- 
derestimate the respect in which they 
are held by the public. Drycleaners 
are unaware of the extent to which 
they are regarded as experts. They 
generally have failed to capitalize 
upon this valuable consumer attitude. 
A second platitude I deplore is 
the belief that a drycleaner can de- 
pend upon quality work, or rather on 
efficient 
prices 


operation and reasonable 
Actually the coin-operated dry- 
cleaning machine is an efficient op- 
eration and the cost is reasonable 
What excuse, then, for a professional 
drycleaner to exist? Perhaps the pro 
fessional drycleaner is on his way out? 


““'Taint necessarily so,"’ said Dichter 

The Dichter report’s main finding 
was that people are incapable of be 
ing matter-of-fact and completely ra- 
“A dryclean- 
“hinges on 
ability to meet emotional demands of 


tional about drycleaning. 
ers success,” it states, 


present and prospective customers 
These emotional demands bear the 
same relationship to common-sense 
considerations (on which attention is 
usually focused) as the underwatei 
part of an iceberg does to the relative- 
ly small part above the surface.” 
How do so many irrational ele 
people’s feelings 
a matter as drycleaning? 
“The root explanation,” the Dichte1 
report states, “is that people cannot 


be objective about their clothes; they 


ments creep into 
about such 


see their clothing through emotional 
spectacles. Feelings about their clothes 
spill over to affect their feelings about 

drycleaning 
Hence people, women particularly, 
have a marked emotional investment 
in their clothes. This study confirmed 
Continued on page 60 





the order 
of merit for 
the Dry Cleaning 


The famous Sanitone seal has long 
identified quality cleaners from 
coast to coast who follow a re- 
searched program. 


 -“ é Known as the Sanitone Seal Pro- 
ge cf ‘ gram, it offers qualified dry 


2 

y ” cleaners: 

3 0, a ¢« Exclusive Sanitone 30-90* for 

A R highest plant efficiency. 
Endorsements of such famous 
clothing manufacturers as Wor- 
sted-Tex, Handmacher, Serbin, 
Suburbia. 


Complete merchandising aids 
0) ame Covert MB eae) enlelaley em 


Unparalleled national advertis- 
ing for consumer recognition 
every where. 


This full program brings to the 
Sanitone dry cleaner more recog- 
eViACeeMectele rele ucMe)ejeeuatielin me ie)s 
profits than he has ever known 


before. 


Write today . . . learn how this 
OeCo me my Co ulmecteMeutel-am cell mael: 
many unusual advantages offered 
by the Sanitone Seal Program. 


*Patenta Pending 


In Canada 
EMERY INDUSTRIES 
(Canada), Ltd. 


A Division of Emery Industries, Inc., Carew Tower, Cincinnati 2, Ohio 620 Neleen St. 
London, Ontario 
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VAPOSAVER 





FINISHER 


TOPPER 
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Minimum Down Payment Plan 


Under the terms of the MEP) minimum 
payment and conditional sales contract 
plan, you can own your drycleaning and 
pressing equipment free and clear in from 
one to five years. Equipment is delivered 
and installed on receipt of a small down 
payment. 


CONVEYOR 


SNIFFER 


2 Complete Leasing Plan 


Here’s a leasing plan that enables you to 
obtain any or all equipment needed—no 
down payment — long term lease — full 
ownership available. 


New HOFFMAN 
Finance Plan lets you keep 3 


Lease Plan—6 Months Free 


your cash when you need it most! A 30 month lease plan during which you 


have unrestricted use of the complete dry 
cleaning unit. You need not make any pay- 
ments for the first six months. You have 
the option to purchase the equipment at 
any time during the term of the lease. 


FF FF FF OF OF  ™ 


HOFFMAN INTERNATIONAL CORP DEPT. NC-4 
107 FOURTH AVENUE, NEW YORK 3, N.Y. 


Gentlemen 


| am interested in illustrated literature and infor- 
mation on the Hoffman 


PRESS SHIRT FINISHER JET IGEA 
MATADOR SNIFFER WASHER TOPPER 
CONVEYOR VAPOSAVER FINANCE PLAN 


NOW — Hoffman, the most 
trusted name in pressing and drycleaning equipment gives 


et ee ee 


you the opportunity to obtain the most modern machinery 


NAME on credit. Only Hoffman offers these three easy term plans 


ADDRESS to meet your modernization needs. 


Py Py Fy ey, Gh, F 


CITY . STATE 
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*HOFFMAN FINANCE PLAN 
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HOFFMAN Conveyors bring Your Profits right to the counter 


Hoffman brings you your choice of 5 differ- 
ent conveyors for your every need — 

* up and down conveyors 

* continuous rail conveyors 

¢ slotted conveyors 

¢ shirt and laundry conveyors 

¢ combination conveyors 


And every standard Hoffman conveyor can be 
easily and inexpensively adapted for multiuse. For 
example, a standard garment conveyor may be con- 
verted in your plant into either a continuous rail 
conveyor or a garment and shirt conveyor. Simi- 
larly, a continuous rail conveyor or a garment and 
shirt conveyor can be converted into a standard 
garment conveyor. 


Units may be operated by hand, foot or froma 
remote position through the Hoff-Maton. To pro- 
vide virtually noiseless operation, chain drives 
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requiring lubrication have been eliminated. 

For information on how a Hoffco-Veyor can 
help you obtain maximum profits and bring down 
operating costs, mail this coupon. 

HOFFMAN 


INTERNATIONAL CORP. 
107 Fourth Avenue, New York 3, N.Y. 


Mee” Pant Manffh angi Vag we 


HOFFMAN INTERNATIONAL CORP. 
107 FOURTH AVENUE, NEW YORK 3, N.Y. 


~ 


wa 


DEPT. NC4 
Gentlemen: 

Without cost or obligation, please send your illus 
trated brochure on the Hoffco-Veyor. 


NAME 
ADDRESS 
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a ae 
al tight 
work with 


chamber permits comparing dye 
ncandes 


samples under both 


nt and daylight-type lighting 


Professionals look toward 





Finishing equipment the 
same as in cleaning plants 
but the operators are special 


ists in reshaping dyed work 


dyeing 


Amateur competition in drycleaning 
enhances this sideline 


ne casualty of the past 20 years of 
fatness’ in the drycleaning industry 
has been garment redyeing as han 
jied through the retail drycleaning 
stores and routes. The obvious ex 
ise has been the increasing com 
plexity of fabrics and finishes. The 
real excuse is that it seemed easier 
to make a buck on straight dryclean 
ng—and you didn't have to be an ex 
pert on textiles, dyes and finishes 


Now, thanks to coin-op, it looks as 
if the years of the tyro, the unlearned, 
technically naked novice drycleaner, 
are on the wane. And the drycleaner 
with real technical know-how is re- 
discovering garment redyeing. 

Meanwhile, the textile redyeing in- 
dustry has been moving ahead, too. 
As you'll read here, they have been 
overcoming the problems of the new 
fabrics and finishes 





IT WAS THE HEICHT of a local re 
es tT) | ] 


a large Midwestern city 
Big mills were closed completely o1 
} 

ilong on a day o1 two opera 
tion per week. Yet a progressive gar- 
nent redyer had the nerve to plac e an 
wivertisement in the low il newspaper 


irging readers to send garments to lo- 


al drycleaners for a new lease 


through redve Ing 


on lite 


Despite the recession, or maybe be 
cause of it, or both, th response was 
Clean 
were startled 


mmediate and unmistakabk 
throughout the city 
udden burst of redveing busi- 


even though they hadn't asked 


for it. This demand tapered off slowly 
{ month later another ad was run 
Again there was a burst of redveing, 
for garments, draperies, slipcovers, 
even table and bed linens 

These ads now appear periodically 
throughout the vear Several local 
emboldened by the demon- 
strated success of these ads, now ac- 
textile 
advertising 
They all enjoy a modest but highly 
profit ible and fairly consist nt volume 


1 
cieaners 


tively garment and 


redyeing in their own 


promote 


in textile redyeing. 
They also enjoy an enhanced re pu- 


tation as drycleaners 


prot ssional 


by TOM O'NEILL 


maintaining complete fabric mainte- 
nance centers! This any profe ssional 
cleaner can do in any other city, with 
a small but consistent program for 


promoting garment redyeing 


Some old myths 

Some believe gar- 
ments roll for hours in tubs. But, 
thanks to improved techniques, it is 


cleaners | still 


no longet necessary to dye many items 
at a boil. For instance, there now is 
rayon called 
“cold, developed black.” The tempera- 
tures of the water at the three stages 
of the process never climb over the 
170 degree mark. The dye bath tem- 
perature is a “cool” 70 degrees. 
Shrinkage is another exaggerated 
fear. True, no dyer can ever promise 
there will be no shrinkage. But mod 
ern shaping techniques, improved 
machinery, new dyestuffs 


a process for acetate 


requiring 
cooler, shorter processing, and new 
chemical additives designed to retard 
shrinkage have all helped greatly re- 
duce the problem. 

Another prevalent error is belief 
that the dyer wants to make every- 
thing black or navy blue. This was 

Continued on page 66 
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For 
CTal dalek dal 
stains 


mma 


Only TarGo has such multi-purpose versatility 


Why waste time with trial-and-error methods in removing unknown stains? 
In most cases you can take the “question” out of 
“questionable” stains by using TarGo, the high-potency spotter that’s 
good for dozens of different types of spots and stains. 

Which means, of course, that TarGo is your best bet for a whole long list of 
positively identified stains, including the really tough ones that 
ordinary “paint, oil and grease removers” can’t take out. TarGo’s unique 
deep-penetrating action and multi-purpose formulation makes it the most 
useful spotter on your board—both before and after cleaning. 


Why not order a bottle of TarGo from your jobber and see for yourself 
why it’s a “must” for modern drycleaners. 





New modern formulation. Always the best, TarGo is now even better. No advance in price either 


SE TACT -ToR ADHESIVE TAPE + AIRPLANE DOPE » ASPHALT + CHEWING GUM - COLLODION + CRAYON FREE , 

jor alae + ENAMEL + EYE SHADOW + FURNITURE POLISH + GLUE + GRASS + GREASE oxidized How-To Sheet No. D-3 
: y * HAIR DRESSING - ee ee Ciak ae Sen cee ... Shows you how to 

oily-type Typewriter + MEDICINE (various) avoid recleans. 

stain in For a copy write 

the book 


A. L. Wilson Chemical 
* RUBBER CEMENT + SALAD OlL—including ‘oxidized « SHOE POLISH » SUNTAN LOTION + TAR +» WAX Co., Kearny, N. J. 


WILSON “GO"- LINE STAIN REMOVERS — TarGo « ReddyGo « QwikGo « YellowGo « ExGo« WriteGo * RustGo « InkGo « ColorGo « SpotsGo 
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New equipment cuts labor— 
doubles solvent mileage 


Maintenance schedule pointed out by Jim Watters. When worked out satisfactorily 


service points will be lettered in paint on left side, next service dates chalked on 


right. Weekly servicing is marked for every Thursday 


~ 
rails 
Finishers start 


Hat means he's Watters. Work 


pass-ups in front 


“senior spotter,”” claims C J 
stained work behind C. J 


Spotted 


comes on 
through door at back 


at amera position ads can stand by on spur rails at left until finishers 


eady for them 


Button slide under 


that catch the threads 


jars individual metal “shelves” with sides bent into channels 


n the jar necks. Bob Watters shows how quickly a jar its 


removed and replaced 


by LOU BELLEW 


THE SMALL CLEANER 
mistake to wait until he’s “busting at 
the before he turns in his 
small-capacity equipment on larger 
units. Postponing such a capital out- 
lay means increased operating ex- 
penses, even if only by taking it out 
of the owner-operators’ hides, through 
much longer working hours and resul- 
tant tatigue. 

At Richards Cleaners, Inc., in San 
Pedro, California, the Watters family 
knocked a minimum of three hours off 
drycleaning room operation by replac- 
ing a 30-pound synthetic cleaning 
unit with a new 70-pound fully auto- 
matic unit with matching 70-pound 
solvent reclaimer. Could clip off an- 
other hour, if they ran the new unit 
continuously. The old one was never 
idle from 5:00 a.m. to 4:00 p.m. 

C. J. Watters and sons Jim and 
Bob made the change when they sus- 
pected the crowded cleaning schedule 
was adversely affecting their high 
quality of cleaning. Resultant benefits 
made them wish they'd done it soon- 
er. Especially since business keeps on 
growing! 

The story on solvent mileage is an 
example. On the old 30-pound unit 
they had been getting only 5,000 
pounds of cleaning per drum of sol- 
vent. Adding a refrigerated solvent 
cooler squeezed that unit’s mileage up 
to 8,000 pounds. The new, tight, effi- 
cient washer-extractor and solvent re- 
claimer bumped that mileage immedi- 
ately up to 11,000 pounds, in an area 
where 10,000 pounds without a snif- 
fer is considered quite good. 


makes a 


seams” 


Advantages of cooling 
Cooling costs are tapered down on 
the new setup by providing it with an 
evaporative cooler in addition to the 
refrigerated cooler. The evaporative 
cooler, cheaper to operate, is the 
working unit under normal conditions 
The “reefer unit” only cuts in when 
the load gets too much for the evapo- 
rative unit to handle alone. Solvent 
temperature is held between 70° and 
75°F. 
Until they procured it, these men 
also hadn't fully appreciated the value 
Continued on page 45 
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you Il nee more money with 


COIN- OPERATED 


Smart operators, with one eye on immediate profits and the other on 
the future, are going into the booming coin-operated drycleaning busi- 
"ness with equipment and help from the same people who have helped 
put more than 13,000 businessmen into the coin-operated laundry store 
business. ALD, Inc. provides a complete, proven program .. . store- 
tested, easy-to-maintain Westinghouse Drycleaners, dynamic ahd con- 

tinuitg promotional material for use before and after installation, 

liberal financing, and the resources and know-how of the most experi- 
‘enced name in the coin-operated industry. Take it from us and find out 
for yourself. Mail the attached postpaid card right now. 
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You have obligations when you are insured 





What to do when loss occurs 


Your action can determine speed, size of claim payoff 


by JERRY WHITMAN 


YOUR PLANT is completely insured? 
If a loss occurs, all you do is sit back 
and wait for your settlement check? 

You couldn't be more wrong! 

If you ever suffered a fire, you 
know the confusion that arises to turn 
your life into a veritable nightmare. 
If vou haven't gone through such a 
predicament—and we hope you won't 
—it is well to know what steps you 
can and must take to fulfill your obli 
gations under the terms of your in 
surance policy 

You have a sizable investment i 
plant and/or equipment. So you buy 
what you think is adequate property 
msurance we ll discuss later how vou 
may determine the adequacy of your 
coverage Property insurance pro- 
tects you against loss of building, ma 
chinery and other contents (except 
customers’ goods in your possession, 
which must be covered by bailee in 
surance 

The property insurance policy gives 
fire and extended coverage and, pos 
sibly, water damage and burglary and 
theft. The reason water damage cover 
age is not always purchased is be- 
cause it would cover all water dam 
age not resulting from fire. Water 
damage incurred in putting out a 
blaze iS covered under the fire policy 
Burglary and theft coverage would 
apply only to equipment and building 
contents, not to customers’ goods pro- 
tected by bailee insurance. Finally, 
fire, damage or theft relating to your 
outside vehicles is covered by youl 
separate automobile insurance, not by 
property msurance 


Obligations of each party 

It is helpful to understand that a 
property insurance policy is actually 
a contract between two parties, you 
and the insurance company. While 


the insurance company has certain ob- 


We express our appreciation to Robert Mil 
bank of Prettyman and Co., New York City 
insurance brokers for helping us prepare 
this article 
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mediately advise your insurance brok 


er of the situation to seek 


] 


wid 


ul poli \ In the abse nce 


his adv 1c 


counsel as to vour rights undet 


of a public 


puster many communities have 


cn peopl who surve\ 


the damage on a fee basis 


ind iSsess 


you must 


yibtain ec mplete estimates for the re 


] 
replacement 


trom compe tent 


suppliers These estimate 


one thre um «fe 


f d imaged 


ontractors 
ind bids 


tal of you 


is applies not only to you 


but also to machinery and 


mtents covered 


polic \ 


under the 


Atte the loss has been re ported to 


t] 


msurance company 


vill ippear on the scene 


its adjuster 


to examine 


uur destroved or damaged property 


ind to interview you about the cir- 


umstances of the loss. It is to the in- 


sured s benefit to cot pera 


te 


fully tl ith 
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raised every few years 
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contents 


house 


and 
Dig 


ther 


loss 


5. Keep freshly charged fire ex 
tinguishing equipment in strategic 


locations 


6. Consider where you can get 
trucks over weekend to move dam 
aged goods, as well as where to 


store them 


7. Determine which competi 
tors can process damaged and 
undamaged goods removed from 
your premises, how quickly this 
an be done in or out of season 


and what they will charge 
8. Find out who could 


your regular volume while your 
plant is out of production so that 


customers will be serviced 


interruption 


handle 


without 
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& FATHER 


the insurance adjuster Simply remem- 
ber the old adage: “You can catch 
more flies with honey than with vine- 
val 

When vour gross claim has been 


presented to the insurance company 


and after the adjuster has made his 


report there will generally be some 
negotiation between the insurance 
company and yourself. Your broket 
should be included in these negotia- 
tions to speak in your behalf. Discuss 
any proffered settlement fully with 
vour broker. He is best able to judge 
whether you will be receiving every 
thing that you should under the terms 
of your policy 

You should, nevertheless, be wary 
of too-fast settlement. It often is im- 
possible to assess the full extent of 
your loss immediately, due to various 
hidden factors. Consequently, a fast 
settlement may hurt as much as a pro- 
tracted one. 

Such are the steps you must take 
when you are faced with loss. It is 
equally helpful to see how you may 
protect yourself financially even be 
fore the loss occurs. In determining 
how much insurance to carry, the best 
method is periodic appraisal of you 
property, which should include com- 
plete inventory of your equipment and 
supplic s 

As to the building itself. most i 
surance companies maintain compe 
tent engineering and appraisal serv- 
ices to provide fair and unbiased ap 
praisals. Machinery, supplies and 
other contents, you can inventory 
vourselt. Start with original costs and 
deduct reasonable depreciation de- 
pending upon age and condition. O1 
you may call in a_ professional ap 
praiser to check the whole works for 
you 

Practically, you should appraise 
your building and contents every three 
to five years. Not only do property 
values change, but it is easv to forget 
how much new or replacement equip- 
ment you purchase from time to time. 
By knowing what vou have and what 
it is worth, you are then in position to 
buy insurance within reasonable limits 
Remember that property insurance 
policies pay out on replacement cost 
less depreciation. Make sure that you 
have enough insurance to cove! your 
needs. After a loss is too late. 

We mentioned earlier that original 
costs of property have a bearing on 
settlements. Keep important purchase 
receipts or appraisal papers in a safe 
place. If you want them in your office 
kee pa photostated set of vour records 
in another location. 


And may you never need them! 


NATIONAL CLEANER 





Gldjore ‘Fo PaNTS ToPPER 


is a completely revolutionary steam-air 


TROUSER TOPPER! 
INTRO! Ss a 
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PLEAT HOLDERS SLIDE ( « — — i ) 





TO COVER PLEATS 
GR POCKETS 








yw 
HINGED DOOR FOR 
EASY ACCESSIBILITY TO 
STEAM VALVE 








“ADJUSTABLE PRESSURE ON 
CLAMPS — NO IMPRESSION 





STEAM AND AIR | 


0 TO 60 SECONDS 














FIBERGLASS CLAMPS . 
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[STEAM AND AIR TOGETHER 
FOLLOWED BY AIR\, 
STEAM FOLLOWED 

BY AIR 


PREHEATED STEAM _ 
JET TUBE (NOT VISIBLE 
_ ALWAYS DRY 











[ FINISHES DOUBLE PLEAT 
|AT THE SAME TIME 


OVERRIDE FOR 
ADDITIONAL AIR 





| ELECTRIC SOLENOIDS <a $ 
MOUNTED ON OUTSIDE OF . , : BELT DRIVEN AND 


| MACHINE DRY AND COOL hy, SPEED REDUCED —_ =, 
sia ue 1 B =| NO NOISE cAI 


TROUSERS NEVER TOUCH ~ 
THE FLOOR 


- @a— rant 
(aa BAG A TOUCH OF THE TOE BIG BLOWER 8 
ec FOOT | __ STARTS AUTOMATIC CYCLE — 
STEP-O-MATIC CONTROL ALLOWS 


PRE- STEAMING | DESIRED 


MORE PRODUCTION and inefficient operations in finishing is 
eliminated. Production is doubled and then 
() By combining steam and air with auto some —with time-tested ADJUSTA-FORM 


mation, one of the most time-consuming Pants Topper and Step-0-Matic Controls. 
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Let one of 4dcw 5 Miracle Men” help 


help you obtain top quality cleaning 


Each of Adco’s 65 Sales Representatives is a trained Drycleaning Technician 
with a background of plant management to help you improve your cleaning with 
Adco’s famous ‘‘Miracle Method."’ You'll enjoy new cleaning efficiency with 
Clean Solvent, Clean Detergent, and Clean Moisture, without detergent loss or 
distillation! TRIPLE X DRI-SHEEN for petroleum and PERK SHEEN for 
perchlorethylene, are double strength, clear in color, completely soluble in 
solvent, therefore, are not removed by KLEAN, Adco’s Triple Strength, Vegetable- 
type activated carbon. They contain no non-volatiles that must be removed. 
These detergents, being completely soluble, enable you to use sufficient Klean 
Super Activated Carbon to keep your solvent in top condition, clear and 
pure at all times, yet you lose no soap through the use of Klean. A 1% charge of 
water white Adco Size, which is also completely soluble, produces the ultimate 
in drycleaning, and completes Adco’s Miracle Method, resizing every garment 
in the Cleaning Process! 


Res| it: “TOP QUALITY CLEANING", NO LOSS OF DETERGENT OR SIZING, 


AND SOLVENT STAYS IN PERFECT CONDITION. THESE RESULTS CANNOT 
BE DUPLICATED WHEN OBSOLETE MINERAL TYPE CARBONS ARE USED. 


a ti 


He'll help you merchandise 


this quality cleaning to your customers by 4 Outstanding Merchandising Pro- 
grams. Contact one of our 65 trained drycleaning technicians to first install the 
Miracle Method on a Guaranteed Basis with nothing invested until you are 
satisfied and prove through the use of swatch tests that the Miracle Method 
produces the absolute in drycleaning. Adco furnishes you with merchandising 
aids to help you build your business on a profitable basis. 


boa 
MANUFACTURING CHEMISTS SINCE 1908 
ADCO INC., SEDALIA, MO., U.S.A. 
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IT’S PROVED, IT’S POPULAR, IT’S SO EASY TO ENTER... 


NOW IS THE TIME TO 
NEW COIN-OPERATED 





Whirlpool Corporation 
Commercial Laundry & Drycleaning Equipment Div 
Department 155 
Benton Harbor, Michigan 
Please send complete information on the new 
RCA WHIRLPOOL coin-operated drycleaner and coin- 
operated washers. 
Have representative call in person. 
Name 
Firm Nome 
Address 
City_ - 


Cent ye 


Famous 10-Ib. 

RCA WHIRLPOOL 

washers designed espe- 

cially for coin-op usage 

deliver the high quality per- 

formance housewives require . . . 

the durability you require for profit 
opportunity. 
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GET INTO 


DRYCLEANING! 


RCA WHIRLPOOL Coin-operated 
Drycleaner puts you in 
business fast with a complete 
package, including financing 


Now’s the time to make your move into this fast- 
growing business with profit opportunity just as 
progressive drycleaners from coast to coast are doing. 
They’ve discovered that their gross income actually 
increases for their market base is broadened. Now, 
thanks to RCA WHIRLPOOL drycleaners, you can ex- 
pand into this new service quickly and easily. You 
can buy any number of machines you want. Take one 
or ten or more. . . each is completely self-contained 
and operates independently of any other. Installation 
is fast and economical. Famous RCA WHIRLPOOL 
quality performance is built into each unit. And, 
you have the advantage of dealing directly with our 
national factory sales and service force. 


THERE’S A COMPLETE COIN-OP 
PACKAGE AVAILABLE TO YOU 


In addition to coin-op drycleaning, RCA WHIRLPOOL 
coin-operated washers are available to complete your 
coin-op installation. As part of the complete ‘‘pack- 
age’’ you also receive business counseling, service 
training, financing, location assistance, promotional 
aid, and service arrangements. Here is a combination 
of a fine product plus deep business know-how that 
can help you succeed. 





~<a 


CORPORATION 


Commercial Laundry & Drycleaning Equipment Div. 
Benton Harbor, Michigan 


Regional Offices: Irvington, N.J.; Atlanta, Ga.; Dallas, Tex.; 
Oak Park, Mich.; San Mateo, Calif. 





NEW “WASH-A-LOT” 
WASHER FOR COIN-OP 
INSTALLATIONS 


This new extra large capacity washer 
can enlarge your profit opportunity, for 
it allows you to charge popular rates for 
extra capacity loads, yet your operating 
costs are less than that of a standard 
size washer. 

Supreme in durability, dependability 
and quality, the new RCA WHIRLPOOL 
‘‘Wash-A-Lot’’ washer incorporates 
many concepts in advanced washer 
design. 


Filter-Stream’ system uses 
less water 


Operates with a moving stream of 
cleansing water that saturates clothes, 
penetrates through and through, yet 
does not require conventional water vol- 
ume. Total wash and rinse cycle uses 
only 24 gallons of water, plus that 
absorbed by clothes. tTmk. 


Minimum of service 


The RCA WHIRLPOOL ‘‘Wash-A-Lot’”’ 
washer is built to give years of trouble- 
free operation with minimum of service. 
From its simple, sturdy variable-speed 
belt drive to its rugged porcelain- 
enameled finish that resists rust and 
stains, it is designed for heavy-duty per- 
formance and long life. 


Dimensions . . . Width, 3314”; Depth of 
cabinet, 2614”; Height, 44”. Available 
from Whirlpool Corporation, Benton 
Harbor, Michigan. 
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More orchids 
when MR goes to school 


Effective sales training 


course based on NID’s 


motivational research findings 


the 
liscussed the Wavs 
ild with 
] 


mid 


erate 


cool! 
i 
ely 
recti Ol 


nt of every 
fifth 


under 
wetclean- 
examples 

up Phat 
hard to break 
up lingered 


] 1] 1 
vn volition for an added hour 


final session was on 
tied in with the fabric limita 
| the week before Again 

high and the cours: 

1 very note Last 


Was j V\ ould 


, 
ther such course later in 


spots and 


strong 
| 
final test 
. 


ns¢ i unanimous 


mtained only 10 ques 
here was one question per- 
each of the six sessions Then 
tions dealt with MR find 

jor purpose of the test 
had been 
know] 


ive that the test was coming to kee Pp 


measure what 

so much as to use the 
It was loaded 
vily with MR questions to remind 
group that the purpose ot all this 
had been to adjust them to MR 


group on its me ttle 


r two following each 
m, Mr. Blake toured the 
talked with drivers 


le il up he lated questions and to 


This was 


make sure the essential facts wers get 


rF across to € ich individual 
of the 


nique teature whole course 


was the manner in which Brady Blake 
kept himself in the background. He 
let” the sale speopk themselves con- 
duct the course. Each class night thre 
persons were assigned special topics 
to present to the group as a basis for 
| give them 


auIscussion To | 
background for their talks each person 


time and 


was allowed at least one full dav in 


On 


ments, a few spent as much as thre 


the plant some tougher assign 
days “researching” at the plant 

Brady worked with these people in 
their talks. This 
done so intensively that many 
able to handk 
sion questions without calling on Mi 
Blake for support. All of them did 


well enough to end with a rich feel 


preparation of was 
times 


they were most discus- 


ing of accomplishment 

An extra salesgirl was hired espe 
cially for the She 
tated among the stores to release the 
other 


occasion. was TO- 
girls for their research sessions 
in the plant The 
spelled his men for the same purpose 


route superviso! 


Plant visits valued 

An unexpected result of the cours: 
was a plea from salespeople for more 
time in the plant. Each had learned 
about his or her assigned 
that all wanted to learn 
more by personal contact with other 
departments. This was arranged afte1 


so much 
specialty 


but with only one person 
per week in the plant instead of three 
Also, visiting was suspended when 
the staff 
well as during 


the course 


ever sickness made short- 


handed, as Easter 


week 

However, this has not panned out 
so well. Without the deadline of a 
talk to prepare, plant visitation tends 
to degenerate socializing with 
production While the 
course was on, Brady Blake gave it 
his full attention. Afterwards he could 


into 
employees 





not always be available to work with 
the visiting salesperson Busy de part 
ment heads cooperated as much as 
they could, but without constant guid- 
ance the visits tended to be aimless 

Mr. Blake has concluded that visits 
had best be tied into sales courses. In 
fact, courses will excite more interest 
if participants have not been touring 
Then the 


sharing whatever is 


the plant between times 
group will be 
learned 


De luxe sales up 

The first tangible result of the sales 
school was a 10 percent increase in 
the Orchid Service, both on routes 
and in stores. It even started before 
the course was over. Regular prices 
are 95 cents in stores, $1.10 on routes 

Some of the sales personnel had 
convinced the 
Orchid Service was worth the $1.75 
Then they saw that Orchid 


Service garments are prespotted, cabi 


never bee n fully 
( har ge 


net-dried instead of tumbled, minute 
ly inspected for weak seams and loos« 
buttons, treated for tough spots that 
have to go through on regular service 
that they have linings fully finished 
and carefully remolded in the pack- 


aging 


This convinced the whole sales 
force that customer o get full value 
Wherever it 


no longer Is any 


tor the premium service 
is advisable, there 
hesitancy about urging customers to 
use Orchid Service 


pire-Rouse policy to recommend regu 


It is gene ral Em 


lar service for everyday clothing and 


Orchid Service for evening wear, party 


dresses, cashmeres, delicate sweaters 


nets, or any ftabric with unstabl 
qualities 

It is a subtle but very important 
change in attitude. MR reveals that 
customers seek cleaners who are in 
terested in their personal problems 
Salespeople had to be convinced that 
Orchid Service was to the customers’ 
Then their convic 
tion that this is tru 


sincere conviction, easily carries ove! 


own best interests 


because it IS 


to the custome! 
There were other tangible results 
It had been held in the 


; 
winter. Spring drapery volume took a 


ot the COUTSé 


decided jump over the previous year 
It resulted from impressing sales per 
sonnel with the quiet menace of aii 
borne chemicals for drapery fabrics 
They learned to quote “lemon writ 
ing’ and tannin staining as examples 


; . ; ; 
of how chemicals affect drapes if pet 


DOUBLE-ACTION SOLVENT CLARIFIER... 


for RCA Whirlpool Coin-Op Drycleaners 


‘e 


Solvent Clarifier—Special solvent 
conditioning compound formu- 
lated to specification for RCA- 
Whirlpool Drycleaners. It’s a 
single compound that efficiently 
removes dyes, fatty acids and 
dirty solids—but doesn't ‘‘steal’’ 


detergents. Keeps solvent clean 


OF TIM fell lamelijaalelth cola 


Laundry and Dry Cleaning Dept. 


PENNSALT CHEMICALS CORPORATION 
East: Three Penn Center, Philadelphia 2, Pa. 
West: 2700 S. Eastern Ave., Los Angeles 22, Calif. 


mitted to linger until the tumbler heat 
hits them, to reveal them for the first 
time 

A storage 


campaign each with bonus prizes 


campaign and a shirt 


for winning sales performances, wert 
unusually successful this past spring 


is a result of knowledge | 


acquire 
through the course 

Most of this improvement reflects 
reports Mr 


Blake. An uncertain salesperson makes 


increased confidence 
the customer uncertain. The untrained 
routeman or store girl keeps quiet for 
fear of saving the wrong thing But 
the trained individual is prepared and 
therefore willing to discuss a custom 
er’s problems. The impersonal attituds 
that customers regard as indifferenc« 
Mr. Blake suspects, is usually due to 
iwnorance 

This does not mean that Brady’s 
staff pose as experts! But they can 
answer promptly most of the custom 
ers questions, referring only the real 
tough ones to the experts Right here 
the time and confusion spared th 
productive staff is full justification fo 
the time and expense of such a train 
ing course of sales personnel So the 
added sales that result might even 
he nsidered velvet! 
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Pet lion bows 
at coin-op plant 


“Whitey” Benedict pioneers with 
animals and coin-op cleaning 


by HARRY YEATES 


posters, and a spotting t ible is located 


Park Avenu ilong one wall 


ennsvivania Separating the coin-op cleaning ma 


plantowner chines from the car-wash facilities 
t | is a_ specially built cage housing 
George. He’s a full-grown lion who 
yperated a coin weighs 275 pounds, stands 3% feet 
ir-wash just north high on all fours and over 7 feet when 
business district for the past he’s up on his hind legs 
» vears. Parking space is provided Several years ago Mr. Benedict. a 
5 cars. An attendant is on duty 


Irv 24 hours a day photograph of a lion cub in an Okla- 


vo months ago Mr. Benedict add homa City jail. The playful lion had 
eight coin op drvcl 

in additional service to his present ers apartment; other tenants com 

stomers. Operating instructions for 


lion buff since a bov, saw a new spaper 
he laun 


eaning units become too bumptious for his own- 


plained of his noise-making capers 
machines ire spelled out on lar re The ownel couldn't find a taker for 


the cub, who wound up in jail. Mr 
Benedict telephoned the sheriff in 
Oklahoma City, bought the lion for 
$150, and had him shipped railway 
express to Pennsylvania 

Officially there is nothing to bar 
George from Lancaster. City health 
regulations mention chickens, pigeons 
ind dogs. but the citv fathers ove 
looked lions. The chief of police said 
he is only concerned about the safety 
of the public 

“George is just like a big, friendly 
dog,” said Mr. Benedict, who has 
never received so much as an angry 
growl from the beast. “When I go 
into the cage he wants to jump all 
over me. Customers using laundry ot 
drycleaning facilities pass the time 
away watching George perform in his 
cage 

“Outside of opening a self-service 
laundry and then buving these coin- 
op cleaning machines, he’s the best 
investment I ever made!” 

It’s not all profit, however, George 
eats some of it. He is fed by the 
coin-laundry attendant five days of 
the week. He eats 8 pounds of horse- 
meat daily and 10 pounds of beef a 
week. Cod-liver oil and bone meal pro- 
vide him with vitamins 

After business hours Mr. Benedict 
frolics with George in the cage and 
occasionally takes the lion, on a metal 
leash, for a stroll down the car-wash 
or through the laundry and dryclean- 
ing departments. George plays with 
big cardboard boxes, galvanized buck- 
ets and rubber balls. Some customers 
treat him to catnip but it makes him 
sneeze. He’s too voung for catnip, 
according to Mr. Benedict. But he 
does a full-grown promotion job! CJ 


THE NATIONAL CLEANER 





New equipment continued from page 32 


of the cooling cycle at the end of the and competent spotte Persistent are invited in to look and be im 
tumbling period in the reclaimer. This stain removal is part of the Watters pressed. The room is white, with all 
iS adjustable from two to five minutes formula for success the piping and service lines colo 
Previously it was a rush to get tum Loads are inspected and cut back coded. Charged-solvent lines ar 
bled garments out and onto hangers into lots ahead of the spotting boards bright red; rinse-solvent lines are 
before they cooled with wrinkles set Pass-ups go on a rail outside the spot- bright blue; air lines are vellow; wa 
n. Now the Watters find they can ters. Stained garments come down ter lines are green; steam lines ar 
leave the fully cooled load in a ham- the inside line by lots, are spotted aluminum 
per for a few minutes, until the r ind passed across to join the proper 
claimer is reloaded lots on the outside line. Then each Visitors are impressed 

Another advantage of tl { lot goes on to the finishers as a com The impact of all this on visitors is 
capacity cleaning unit is that it has pleted unit. Thus only a few reclean so noticeable that the owners plan 
to be started only one load ahead of stragglers are out-of-lot from the tim to renew the “decorating” as frequent 
the spotters’ starting time in the morn the lots leave the spotting boards ly as necessary 
ing. That's enough to keep the lots ( J. Watters has little sympathy Actually they did have an idea 
moving smoothly through the plant with spotters who kes p slopping what the new facilities would do for 

garments and reruninng them “until them, Jim Watters commented. They 

Spotting is important here the spots wear off.” He feels the labor are active members of both the state 

It should be noted that Richards consumed in this manner is ofter association and NID, and were well 
Cleaners, Inc uses two spotters much more than if the spotter worked the Ip on developments But they were 
of the time. It is their contention that stain a little more on the board. In the so busy producing the growing vol 
the drvcleaning industry has tried too latter case the garment doesn't become ume they hadn’t had time to put their 
hard to eliminate spotting as much as 1 straggler, needing special attention plans into effect—until the growing 
possible, and that many spots and to help it catch up all along the line pains forced them to. Then they 
iins are returned to customers that Another benefit of the new installa wished they'd done it much sooner 


an be rem ved by) i know duc is its boost to m ral Visit rs ! i d i | ot overtime 


DOUBLE-ACTION SOLVENT CLARIFIER... 


jo) ae 3 OF. Um A Bebb dh olole) a Ole) betl Oh ome D) warded i -t-hel-da— 


Solvent Clarifier—Special solvent € ' 
oLolalethatolstisl-morelilelel tie miclaulee SOLVENT 
IF} ¢-10 Mn CoE) o]-1e1b {[er-) ¢10] 0 MR (0) am 31 OF. 

Whirlpool. Drycleaners. It's a -. ¥ CLARIFIER 
single compound that efficiently ' 

removes dyes, fatty acids and 

dirty solids—but doesn’t ‘‘steal’’ 

detergents. Keeps solvent clean 
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Laundry and Dry Cleaning Dept. 

PENNSALT CHEMICALS CORPORATION 
East: Three Penn Center, Philadelphia 2, Pa. 

West: 2700 S. Eastern Ave., Los Angeles 22, Calif. 





Wash 


false 


idministration i 
getting behind the 
it have beer 

: radio and television 


As you know 


1 


published In 
there are many types 
uners just as there are 
pes of 


You 


establishments 


many 
what you say 
with the other 
there are many 
that cannot really b 
lassified as professional and I person 


stores ind 
it one 1s not true 


also know that 


iunnot see where there is anv ad- 
ntage in trving to « 


mind the 


( ertainly we 


reate in the pub 
idea that all cleaners are 

do not 
ind we do not put 


ill charge 

same amount 
same eftort into our 
s as it should be 

With 


rendering the 


work ind 


think we 
and the 
we publish in 
Post a list of 


supposed to be 


this in mind we 
industry 
bli a disfavor 
Saturday Evening 
that are 
rench Room when in reality many of 

Please 


clear in your mind that we mean 


when 
iners 
ire basement specials 
t 
clisré spect to a fellow who wants to 
in our opu 
customers 
is the 
; when op-flight 
outht 
Cleaning is one of the m st pe rsonal 
ces that an individual buys. It is 
that the ad- 
ng and promotion of the 
ist of necessity be done at a 
level. We definitely 
wls for this 
that 
outline a 
one-tenth 
or better 


onsidere | opinion 


indus 


need help 
sort of campaign 
weeks 
program that 
of the amount 
still one-tenth 
spent with the Sat 
Evening Post, and the 
this 


b lie ve 


‘ ould 


given two 


imount we 


promo 
program that will do a 
ul will re msider 

editorial because 
experience vith 
uught me that the 


which was 


idvertising 

type of pro 

atte mpted Is one oft 

oorest ivs to spend ul idve1 
| , 

tising dollar. In mv whole « ireer as a 


newspaper advertising man nevel 
1 
did | solicit trom my 


stomers thei 


regular 


com! 


support for ined 
carrying the 

f firms. I just don't believe in it 
We hope that this will be of som 
help to you and at least it will pre- 
nt the other side of the 
PHomas W 


The Cleaner, Inc 


Richmond. Va 


names f a group 


picture 


OGDEN, |R 


TE CUSTOMERS ALWAYS WRITE 


Your May editorial sums up ex 
tremely well what we must collective- 
ly do for the future of our industry 

I hope that everyone who really 
loves this industry and has faith in its 
future will read that editorial. 

Let’s have more of them, including 
ones that offer constructive criticism to 
all of us who supply the drycleaner. 

\. H. Jorpan 

General Manager 
Emery Industries, Inc 
Cincinnati, Ohio 


We'll do our best.—Eprror 


Amen! 
Your editorial 
cleaner’s solar 


aimed for the dry- 
plexus (located, of 
course, wherever he hides his wallet 
should go a long way to waking up 
the sleeping giant of an industry. Its 
theme has been given so many times 
by NID staffers I’m sure that evervone 
there in Silver Spring could recite it 
at length 

Nonetheless, congratulations for 
saving so well something that needs 
to be said again and again: the indus- 
try needs to pool their promotional 
efforts and ‘ell the story of dryclean- 


ings benefits to anyone who opens a 
newspaper 01 


radio or T\ 


magazine or turns on a 
JOHN Jay Davy 
Ketchum, MacLeod & Grove, In« 


Washington, D. ¢ 


Congratulations on your very fine 
and truthful editorial in the May is 
sue of THe NATIONAL CLEANER 

This complacency in the 
and 


laundry 
industry is very 
frightening to me. If you can stir up 
these “apathetic, lethargic,” as you call 
them—and I think could make 
those words even stronger—to get be- 


drycleaning 


you 


hind a national advertising program, 
you will be the greatest man this in- 
dustry has ever seen 

We 
this industry who prefer to let George 
do it. If they do put a little 2-by-4- 
column ad in their local paper, they 
seem to think there should be a rush 
to their the next day or the ad 
wasn't any good. 


have too many individuals in 


door 


I believe the laundry industry has 

a great public relations program to 
offer laundry and drycleaning own- 
ers. It is about three years old. When 
it first began I thought surely every 
Continued on page 82 
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A complete package unit with 
dual solvent tanks, full size tubu- 
lar filter, sludge cooker with 
motor driven agitator, and sep- 
arate still. Automatic controls, 
with batch operation when 
desired. 


WASHEX 


SIPACEIAASUISLF 


40 pound Synthetic Drycleaning Unit 











EFFICIENT 
Open pocket 
for better 
Cleaning, fast. 
est loading and 
unloading. 








WRITE FOR BULLETIN SB-162 


More 


ECONOMICAL 
Simple _instal- 
ation-all com- 
ponents pre- 
piped; no foun- 
dation re- 
quired. Maxi- 
mum solvent 
mileage. Mini- 
mum mainte- 
nance. 





WASHEX MACHINERY CORPORATION 


@192 BANKER STREET, BROOKLYN 22,N. Y.@ 





ASKED A MAN 
WHO OWNS THREE 


Chicago group hears 
Harold Brown’s coin-op story 


Mr. Brown hesitated to comment on 
the comparative performance of the 
litterent brand units 
\ second installation was made vf 
leaning coin-op units only. This is 
store that was vacant right next 
National Laundry & Cleaners 
branch store This coin op has a nai 
w trontage and is nowhere near as 
specta ular as the original installation 
It did not start off very successfully 
Mr. Brown is adding some laundry 
equipment to see il this will pep it up 
However, there are other important 
factors involved. None of Mr. Brown's 
1n-Ops bears the name of National 
Laundry & Cleaners, which has a good 
lid reputation He is now convinced 
this was a mistake, and intends to 
identify the coin-ops with the main 
id coin-op 1s only a few 
m the first one. Obviously, 


ramatic installation kept 





some time 


the play away from its subdued neigh 
bor. Harold Brown is convinced that 
the successful coin-ops will be the 
big, dramatic, luxurious ones. This has 
no bearing on installations provided 
as “convenience to customers” in 
branch stores, etc. The de luxe pack- 
age formula, in his opinion, applies to 
the self-contained installations 

Mr. Brown anticipates the most 
successful, profitable coin-ops will be 
big—16, 20, 30 units. His third one 
resembles the first in design and pel 
formance 

Another interesting point is that 
although this second installation didn’t 
set the world on fire, National's store 
next door picked up business sharply 
from traffic into the coin-op. This, 
even though they are under different 
names 

A similar phenomenon occurred in 
another part of the city. Here a com- 
petitor opened a drvcle aning coin-op 
next door to one of National’s branch 
call offices. The competitor's coin-op 
has done pretty well, and National's 
call office has also picked up sharply 
n volume. Both of the store volum« 
increases are reported to be well in 
advance of volume trends in Joliet 

Three drive-in locations are in the 
neighborhood of Mr. Brown’s clean- 
ing coin-ops, although none are im- 
mediately adjacent. Apparently none 
have been affected by this new type 
of competition, Of course, one can 
never tell what they might have done 
without the competition, but these 
drive-ins appear to be running on a 
par with local volume trends. 


Rush-hour attendance only 

Each location is attended for only 
two hours per day, the busiest hours 
between 10:30 a.m. and 12:30 p.m 
Attendants are regular store girls who 
help in their stores during the early 
rush hour and the heavy marking in, 
then transfer over to the coin-ops 
for the attended periods. 

“The attendant is a hazard,” volun 
teered Mr. Brown. Whenever she is 
involved in the cleanability of a gar- 
ment, the company is involved. At- 
tendants are advised not to get in- 
volved with customers unnecessarily. 
This is not difficult, as customers soon 
teach each other how to use machines 

Continued on page 50 
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WILL TRACK 
DOWN 
YOUR 

SOLVENT 


LOSSES! 


Products, like people, which receive popular acclaim, are often nicknamed. 


Calling the Hoyt Sniff-O-Miser the “Sniffer” is a tribute to the tremen- 
dous savings in Perc recovery accomplished by this machine. Just as 
important is the elimination of troublesome Perc odors which lower 
morale and reduce output. 


Here are typical quotes which we are receiving from Sniff-O-Miser 
owners all over the country. 


“Since installing the Sniff-O-Miser, I have been using a little over 

six gallons of Perc a week instead of twenty-nine gallons”. Chase * 

Cleaning and Dyeing, Freeport, N.Y. The Sniff-O-Miser 
é recovers solvent from 

“Recently we hit 21,170 pounds of cleaning per drum with your ‘Sniffer.’ cocina an clean 

And, we have not encountered any maintenance after two years opera- ing machines. 


tion.” Maxwell Cleaners, Chatham, Ontario, Canada. 


“With your Sniff-O-Miser, we have more than doubled our poundage 
per drum of solvent. Absence of Perc fumes has increased our work 
production and cut down absenteeism”. Sarni Cleaners, Boston, 
Massachusetts 


Ask your distributor about the “Sniffer”. Three models to fit your needs. 


Write for Bulletin SN-1 


VYT 


WESTPORT, MASSACHUSETTS © IN CANADA: HOYT MANUFACTURING, LIMITED, TORONTO 
AUTOMATIC DRYERS RECLAIMERS SNIFF-O-MISERS . DISTRIBUTORS IN PRINCIPAL CITIES 





Asked a man who owns three... 


Mr. Bre 
full time but that two men 
bably still be sufficient when 


idde d 


duties his will be because 


itions are 


reased familiarity vith — the 
juipment ind its behavio 
ire backw ished once i day 
i.m. when the plants ire opened 
esSary preventive maintenance 1s 
done at that time 
The muck cooker is a must. Mi: 
own says, for all installations. Need 
1 sniffer will depend on individual 
rcumstances, It certainly is advisa- 
] 


larger coin 


p inst illations, o1 


nt to svnthetic pro- 


ng the fluoroca 

nt excitement in stride It 
vhen practi il fast-solvent equip- 
is available he ‘ll replace existing 
args | 


piecemeal as necessar’ry 


Phere were already five coim-op In 
stallations in Joliet, and six more were 
known to be in process of installation. 
With two of the latter being Mr: 
Brown’s, he was asked how 
drycleaning coin-op installations he 
thought this city of 67,000 population 
could stand. He didn’t know, but felt 
the first in with multiple installations 
could get their money back even if 
they made mistakes, then shrink their 
unprofitable units back into the others 
as replacement equipment was need- 
ed. Or else just close out the poor bets 
at the end of three years. 

He’s convinced there'll be plenty of 
cleaning coin-ops for sale in a few 
years, “just like the coin laundries.” 


many 


Chis he expects for many reasons not 
directly inherent in coin operation: 
poor locations, mismanagement, sloppy 
maintenance, no housekeeping better 
competition, lack of promotion, and 
disillusioned investors 





MORE COIN-OP CLIPS 


Re turns 


Attendants Pay for Selves: 
I from unattended 
yps tore d by legislation or other 


in attendants. In the 


rger installations this causes little 


ire comme in now 


pressures to put 


ipparently Attendants pay for 


loads to hold 


are 


emseives Dy 


recelving 


finishe d 
The lat 
ps 


Break-Even Ranges: It’s generally es 


tablished — by now that unattended 


ve break-even points 1 ing 
si, | 


2 and ) a lo per 
Fully ittended opera- 
between 5 ind 7 loads 


The more the better 


At se although some 


badly planned 
| limping it as high as 
LO p.u.d On the average the 
South 


ippeal t 


rations are 
lower 
ik-evens are in the Rent 
solvent cost 


itest variants isicle trom 


Jewel Tea Eyes Coin-Ops: Th« 
lea Compar 
t chain 


ot ce in-operated drvcleaning 


— # 


Jewel 
is the latest supermal 
reported considering inclu 


; 


sh pping center installations 


people VW th the big chain 


ions s something of i tw 


This dickering bv the big com-op 
operat- 


»-edged 


sword proposition for them. Terms 
and profit margins will be a lot 
closer than when dealing with indi- 
viduals and small syndicates. But 
stringent need for mass production dic- 
tates getting volume markets some 
where. There's plenty fire behind this 
smoke, probably but the smoke is 
also intended to incite action among 
zipper-pocketed individual prospects. 


Blitz-Proof in California: Advance re- 
state 
indicate many 
cleaners were willing to be sold coin- 
ops Eleven 


ports from recent California 


cleaners convention 
manufacturers’ 
reps tried—and nothing much hap- 
pened. The manufacturers may be 
about to realize the department-store 
type blitz with fast talking contract 
waving has limited success in the 
drycleaning field, at least, if not in any 
commercial or industrial 
They are in the awkward position of 
not being able to blitz the cleaners 
who are the most desirable buyers, 


coin-op 


business. 


and of effectively blitzing private in- 
vestors who have to be educated and 
babied along 

Meanwhile manufacturers of pro- 
fessional equipment are feeling a 
gradual resurgence in sales, as clean- 
ers wake up to the current needs in 
their existing plant operations 
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WYRIBTY FIFTY 
MODEL 37M30 
GAS FIRED DRYER 
HIGH PERFORMANCE — 
DRYING EFFICIENCY — 


e 
Quiet trouble-free gear transmis- 


sion. Clean, crisp appearance — 


50-lb. dry weight capacity — Coin 


metered or timer controlled. 


cr 
Gen 
fated 


DP-E-p 


PLUMBING ELECTRICAL 
PACKAGE 


CONVENIENT, FAST INSTALLATION 
FOR UTILITIES 

ALL METAL — stainless steel top, steel side 

panels. Extra-heavy soil pipe, copper water 

lines, dual electrical circuit breakers. 


THE WORLD’S FINEST 


MODEL M3750 
GAS FIRED DRYER 


DEPENDABLE PERFORMANCE 
Listed — Tested — Certified 


Leader of aetiad tecnilierll: yet is 
competitively priced. 50-lb. dry 
weight capacity. Features drop- 
coin self-clearing meter. 


25 POUND 
WASHER-EXTRACTOR 


)sic LOADS IN ONE WASHER 


AQUA-SURGE REVERSING 
WASH ACTION 


Attract all customers, provide “profes- 


sional” type laundering for all wash loads. 


Cook laundry equipment is listed, tested, and certified 
and/or approved by more recognized laboratories than 
any other equipment manufactured. 


For illustrated brochure and name 
of nearest distributor, write — 


COOK MACHINERY CO., INC. 


ee ee ee 
4301 S. Fitzhugh Ave. 


2 Oe 2 wenmek 
Dallas 10, Texas, U.S.A. 


DRYERS 
Telephone HAmilton 1-2135 
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é fent of the Pacific Northwest nd Linen Supply Association, congratulates 


{ 


Northwesteners jam 
Vancouver convention 


ng would cr 


} 


rather than make 
ng present « msumers 
ilf Russell manage! 
Canadian I 

talk nh linen 

ind samples 

ictivities p 


image the industry must project 
the homemaker, were the theme of 

talk | Jean Holiday, home cow 

r te Nelson's Laundry Ltd.. Van 


] 


ot 


ew!y elected ers r t r are William Short, Garry L. Hersey, Hugh 


the convention were elections. Paul 
Neuman was named president of the 
association Garry Hersey Tacoma, 
Wash., vice-president; Hugh Stephen, 
Victoria, B. C., sergeant-at-arms; Ed- 
ward V. Hudson, Wash., 
treasurer; and Bill Seattle 
Wash 

It was decided that the association's 
1962 convention would be held at 
Seattle, Wash. Century 21, _ the 
World’s Fair, is to be held in Seattle 
ind this, it was believed, would offer 


a further inducement to convention- 


T acoma, 
Short, 
secretary 


eers 


LCTA announces first 
new regional exhibit 


IN KEEPING with a new 
previously announced by the Laun 
dry and Cleaners Allied Trades Asso- 
ciation, a Midwest exhibit will be 
sponsored by the association in Cleve- 
land, Ohio, September 29, 30 and 
October 1, 1961. The exhibit will be 
handled by the 
tion created for this purpose—the 
Laundry and Cleaners Allied Trades 
Exhibit Corporation 


policy 


subsidiary organiZa- 


mecrs 

plants have 
idvertising The Cleveland exhibit offers a num 

r competitors ) i advantages, one of which is 


own bus 


idequate time to see, examine and 
analyze improved and new products, 
B. Kass services and technical developments 


reet and Beside displays there will be demon- 


strations by top technicians in the 
industry. The areas for exhibit have 
been arranged on a reduced-space 
basis with a maximum of 400 feet 
to any one exhibitor. The wide range 
of equipment, machinery and _ sup- 
plies will represent about 150 firms. 

There are no requirements or regis- 
tration fees for attendance, nor will 
there be any pressures from other ac- 
tivities—there will be no_ business 
meetings. 

The exhibit will be open to users 
at noon September 29. Distributors 
will have an exclusive opportunity to 
preview the exhibits the morning of 
September 29. 
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Only Cissell gives you real Control 


It’s easy to select the exact size, time and air 
pressure you need with Cissell’s easy-to-read, 
easy-to-reach, “up-front” controls. They per- 
form smoothly at a light hand’s pressure. . 
give you full automation and accuracy. 

With a Cissell Form Finisher you get the 
widest possible range of bag adjustment sizes. 
The ventilated shoulder assembly conforms to 
virtually any size coat or dress. An adjustable 
front clamp holds any garment. The carefully- 
engineered bag—with fabric woven to an exact 
degree of porosity — operates trouble-free on its 


sturdy steel rods and nylon cord. An extra 
large steam chamber assures an ample supply 
of moist steam, prevents wetting-out of bag 
and water over-flow. 

No other one form finisher gives you all the 
features you find in a Cissell. It belongs in 
every finishing unit. And to have a really com- 
plete silk and wool unit, why not consider these 
other important pieces of Cissell Finishing 
Equipment . . .Offset Press, Puff Irons, Steam 
Finishing Board and Low-Boy Iron. Your 
jobber has complete information on all. 


% 3 i = | | & W. M. CISSELL MFG. CO., INC—LOUISVILLE 1, KY. 


Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles Foreign Distributors write Export Dept.—Cable Code “CISSELL” 
CONSULT YOUR JOBBER 
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For Years It Was—‘‘THE SPOTTING MANUAL”’ 
TODAY IT’S 


Modern Spotting 


FOR THE DRYCLEANING INDUSTRY 


Edited by Art Schuelke, editor THE NATIONAL CLEANER, 1955-1960 
with contributions by other leading authorities on 
professional drycleaning 


A MUST for every quality cleaner — 
for immediate reading—for constant reference 


CHAPTERS INCLUDE: 


HISTORY AND DEVELOPMENT HOW TO REMOVE SPECIFIC STAINS 
SPOTTING TOOLS AND THEIR USE CHARGED-SYSTEM SPOTTING 
FABRIC IDENTIFICATION WETCLEANING 

STAIN IDENTIFICATION BLEACHES AND SIZINGS 

BASIC METHODS OF SOIL AND CHEMICAL DEFINITIONS 


STAIN REMOVAL SPOTTING DO’S AND DON'TS 
COMMON SPOTTING AGENTS SPOTTING QUIZ 


TEN CATEGORIES OF STAINS 


SEND YOUR ORDER TODAY! $6 per copy 


The National Cleaner 
466 Lexington Avenue 
New York 17, N. Y. 


Please send copies at $6 each of MODERN SPOTTING for which I am enclosing my 
check or money order, payable to Modern Spotting. 


Title 
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cassi, “La Supreme” C. A. Laundry & 
N | 1) [i\ Ti 7 Drvcleaning, Venezuela: Mrs. Mary 
owWwdO 0 t Francis Hill, Knoll Laundry and 


Cleaners, Stuttgart, Ark.; Charles E 
Jolicoeur, New Method Washing, Ltd 
Montreal, Que.; Albert A. Kling, Lu- 
rav Home Laundry & Drycleaning Co 
Luray, Va.; Leo A. Lussier, One Hour 
Martinizing, Statesville, N. C.; Mrs 
Beatrice Milley, Forsyth Launderers 
& Dry Cleaners, London, Ont.; George 
[. Murphy, Blue Point Laundry, Blue 
Point. N. Y.: Robert P. Pitts, A. L 
Wilson Chemical Company, Kearney, 
N. J.; Ronald L. Strough, Williams 
Cleaners, Lincoln, Neb.; and Georg 
L. Watson, Max I. Walker Cleaners 
Bright Future: The new sal Omaha. Neb 


distributed 


lampshades 
is the sixth 
pDusiness Manag 


ith the pl blem 


+ 
it success 


that the 
nenting ne' 
mpanies 
ul d sears 
lita good 
und-filmstrip 
ree films—I18, 18 


yw ay iilabl 


From Nairobi to Silver Spring: Lutfalli 

Future General Courses at NID w Habib Keshavjee came to NID all the 
rive from September 25 to De wav from Nairobi, Kenya, British East 
1961: Januar > to March Africa. for 20 intensive weeks of study 


| March 26 to June 15 After the graduation ceremony of the 
management course, M1 Keshavajee 

ind Bill Browne, director of public re 
lations for NID, participated in a 
Voice of America broadcast “telling 
Correspondence Courses ucted America’s story to the world.” Shown 

PR Campaign +] NID were completed by 12 ire left to right) Mr. Browne, M1 
. . ts this Ma The graduates Keshaviee and NBC announcer Stuart 
t Buell, Excelsior indi Finley 

Upon his return home, Mr. Keshav- 
iee will be the new managing director 

of White Rose Cleaners & Dyers Ltd 


tudents completed tl 7th plant Cleaners, San Salvador, El] Salvador; 
mer : Those Robert Bayer Ji Center Laundry 
USM( Barstow, Calif.; Frank J] 
Brosnan, Jr., Kwik Kleen Laundry 
& Cleaners, Ann Arbor, Mich.; Lutfalli 
Habib Keshavjee, White Rose Dry 
Cleaners Ltd., Nairobi, Kenva; Robert 
t S. Walker G. Gajewski, Pilzner’s Cleaners, Nor 
| Nel walk, Wis 


Bulletins , t Complete Management Course: Nin¢ Roberto A. Hernandez F., Fenix Dry 
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@ Where most other tumblers take hours to 
clean, the Huebsch Save-O-Solv lint screen 
and coils can be cleaned in seconds... and 
from the front! 


There is nothing to disconnect, and no 
pipes, panels or bolts need be removed. 
To clean, merely tilt top back. Entire 
interior is instantly exposed for quick, 
easy cleaning, and maintenance. 


The compact Huebsch Save-O-Solv 
with the large 42” x 24” cylinder 
deodorizes fast...and assures 
maximum recovery of solvent. 
The big 50-pound capacity, 
combination V-belt and chain 
drive, stainless steel door 

and front panel add addi- 

tional value that you will 
appreciate. See your 

Huebsch Dealer for 

full information. 








CO) NIETIN TN I@) ies 


MILWAUKEE 1, WISCONSIN 


WORLD'S LARGEST MANUFACTURER OF COMMERCIAL DRYING TUMBLERS 





ASSOCIATION ews 


w Jersey Officers: Arthur \ el International Meeting: The Interna 
Westwood Launderers-Clean tional Committee of Dyeing and Dry 
| been elect leaning met recently in Paris and 
liscussed a variety of subjects includ 
ng a code of textile maintenance 
possible international expositions and 
economk and social problems in di 

vers countries 
Officers elected were President 
Wiirth of Germany; Vice-Presidents 
Mayer and Schleisner of Austria and 
Denmark respectively; Secretary 
Treasurer Sallenave of France; and 
Administrative Secretary Bakalowicz 

New Quebec Officers orenz ( t France 


] 
nt 


Ontario Activities: A meeting held in 
Hamilton, Ont., by the Ontario Dry 
rl Cleaners and Launderers Institute fea 
| tured the NID training film and the 
record “Selling lechniques 
The Niagara District Division of 
the Ontario organization held a suc 
cesstul meeting at which three new 
members were welcomed. The divi- 
sion has decided to support a 


’ 
erative advertising program 


QADGETS and gimmicks 


poste d collar form was impracti al. He 
designed a four-posted collar form 
that swivels from the cabinet bosom to 
the exact position for the folder. Mr 
Kotulka says that the unit has proven 
to be very efficient, since a backlog of 

shirts can be handled on it. It also 
gives the shirts a chance to cool before 


Iding he Says 


How’s Your Head for Figures? 
The Victor Adding Machine Com- 


pany suggests this simpl test Our k- 
lv add these figures mentalls 
1000.00 
40.00 
1000.00 
30.00 
1000.00 
20.00 
1000.00 
10.00 
Four-Posted Collar Form 


About five out of six people who 

After installing a double buck shirt idd these figures will tell vou that they 

it Joseph Kotulka of Kotulka Dr total 5,000.00—which is wrong. The 
Cleaners and B. E. Schreiter & Sons right answer is 4,100.00. This test of 


llentow ‘ 1 1 tl } inal 1 ; 
\ I to 1 that the . mental calculatir g capacity hasn't 


Nebraska Meeting: The Central Ne- 
braska Cleaners Association attracted 
128 people to a meeting in York. On 
the agenda were films, talks, and dis- 
cussions of problems both local and 
nation-wide. Opinions on  coin-ops, 
economy services and methods of im- 
proving salesmanship were aired. 

[he directors met recently and 
elected a new slate of officers. They 
are Herb Hodges, Hastings, president; 
Del Kunzelman, York, vice-president; 
and Harold Hoff, Hastings, secretary- 
treasurer. New board members are 
H. E. “Spot” Gerlach, Broken Bow; 
Dean Buffington, Osceola; Bob Mev- 
ers, Blue Hill; Ed Mussman, Gothen 
burg; Les Shaffer, Holdrege: Ray 
Mace, Hastings; and Kenneth Lynn 
Grand Island 


Oo 


N. Y. Southern Tier Elections: The 
Southern Tier District of the New 
York State Launderers & Cleaners As- 
sociation, Inc., met in Elmira and 
elected new officers. They are: John 
Skelton, Loohn’s Drycleaners, Hor- 
nell, president; Will Dailey, Oneonta 
Family Cleaners, Oneonta, vice-presi- 
dent; and John Horn, Sayre, Pa., sec- 
retary-treasurer 


caused you any loss; but it might save 
you some, What if the wandering 
900.00 happened to be dollars and 
cents? 

Give this simple test to your em- 
ployees to convince them that all fig- 
ure work should be done on an adding 
machine or cash register—not in their 
heads. Even with pencil and paper, 
many people make the same mistake 


Constant Efficiency Check 
Operator efficiency is often a re- 
flection of equipment efficiency. In re- 
cent years there has been a growing 
tendency to install gauges and meters 
at the ends of utility lines as well as 
in the boiler room or at the compressor 
and vacuum. A quick tour of these 
terminal gauges two or three times a 
day warns you when some malfunc- 
tion is developing in utility lines, such 
as a sticking trap letting steam blow 
through to the return tank, causing 
reduced pressure at the last few 


presses 
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Professional Coin-Operated * # Combination 


SE 
1>* 5 


meet the @ man from Permac! 


He is probably the most important man... to you! ... in the dry cleaning industry today... 
because he is the one man who can answer... four-square and without any special axe to grind 
... the most important question on your mind today... 


“WHAT KIND OF EQUIPMENT TO BUY? PROFESSIONAL, COIN-OP OR COMBINATION?” 


He can give you the most sensible, most unbiased advice because he is the only man in the 
industry who makes all three...and can afford to prescribe the right equipment for your par- 
ticular situation! ... Before you waste another day of concern and thought... before you spend a 
single penny... MEET YOUR PERMAC MAN!...He is a many-sided expert, backed by all the 
talents, resources, experience and leadership of the world’s leading manufacturer of dry 
cleaning equipment. AMERICAN PERMAC, INC. 1569 Merrick Rd., Merrick, L.I., N.Y. 
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Operation prestige 


Dichter report demands action 
| | ( | | na©r p l pr ( ot tl ( 
Institut f Drvek 


NID 


and will 


yur members 

een more ready 

our industry and you as 
lividual than it is right now 

We have over 7.000 

NID. We 


eral course. 76] 


members in 
of the 
graduates of the 


and 937 gradu 


have 5 W ‘ wr iduate Ss ¢ 
igement course 
of special resident courses. We 
man annual convention second to 


local | 


regional clinics for the 


we support mventions 


| put on 
vefit of our membership 
We maintain a 
n New York 
which has 
getting the garment 

ove the cleanability 

ive a consumer relations depart 
headed by Di Dorothy Lyle 


rives invaluable information to 


trade relations of 
headed by \] John 
done a tremendous 


industry 


1 
of tabrics 


nembe rs and to the COI 


Bill Browne 

elations department 

f ettective work 

N department 
t On the 


suming 
heads the 
ind the 


turme d out by 


publix 
imount 
that 
fantastic 


il sick ve have 


each year IS 


technic 


REFUSE SUBSTITUTES! 


Now, more than ever, 
it's good business to 


INSIST on the Oxdgénal 

and Improved 
PRE-MARKED 
STRIP TAGS 


**21 CLUB” memberships 


COST NOTHING and 
MAKE YOU MONEY! 


Order 20 boxes of 
Strip Tags, then return 
to us the last Strip of 
each box. You'll 
receive the 


cs... Reee 
Oak cucpepelion 


.... Or write 


PRE-MARKED STRIP TAG CO. 








1- 000 


-— — Pee OA It. L 


same 
High Quality, 
Low Prices! 


The quickest and 
most positive con- 
secutive identifica- 
tion System 


Write for FREE 
Catalog & samples. 


3232 India St. 
... San Diego 
California 





research department headed by Dr 
Joe Wiebush, a fine engineering de- 
partment, headed by Charles Riggott 
and our garment analysis department 
headed by Clay Hardin. Our school 
under the leadership of Jerry Nicklaw, 
is acknowledged to be one of the ‘fin- 
est in the Nationally 
advertising firms are 


known 
amazed at the 
information and the service 


nation. 


scope ot 
whic h we give our membe rs. 

In the light of this 
contribution to the drycleaning indus 
trv by 


considerable 


its national trade association 
what the consumer thinks about us as 
stated in the Dichter report can hard- 
lv be true, if we are taking advantage 
of all the work done for us 

So where has the 
misled? Where have we failed as busi 


consumer been 
ness people in allowing misconcep 


tions to form about our industry? 


Example of other industries 

Let’s look at some other businesses 
that have had similar or worse fates 
I have known a furrier who 
all other fur- 


were in the 


neve! 
didn't tell his customer 
crooks. 
His customer finally comes 

The 
finally 


have 


riers were and 
skin game 
to believe the 
United States 
cracked down, 


prope I 


same of him 
government 

made all furs 
identification—but not 


enough to save the industry. Although 


soon 
furs are as luxurious and beautiful as 
ever, few people own them, and the 
number of people in the fur industrn 
has dwindled to a very few. 

A few years ago the cigarette indus 
try, constantly harping on health haz- 
ards of competitor's cigarettes, caused 
cigarette 
only 


a downtrend in consump- 
This the 
all changed advertising tactics. Some 


black eve that 


br ind names had to change In orde) 


tion reversed when 


cigarettes got such a 


to sell. Even so, the cigarette industry 
was saved from the mess it created 
itself only by the advent of the filter 

You notice every new car today has 
a sticker on the with the 
manufacturer's suggested selling price. 


WwW indow 


Auto dealers themselves created such 
confusion buvers in recent 
vears that the bottom fell completely 
out of the market. The 
first compact car sale was during this 


among 
automobile 


confusion, and the first compact was 
not purchased for economy, perform- 
ance or comfort. It filled an emotional 
need—snob appeal. The auto industry 
has not vet recovered from the con- 
fusion that it created in the minds of 


the purchasing public. The car manu 
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PLEAT-A-DRAPE Operation prestige 
WORLD'S FINEST DRAPERY PLEATER 
by VANBAR wl are trving hard to create a varied wardrobes necessary for the 


suring public image of their in many leisure-time activities 
ind they are having to spend To handle this demand, most dry 


FAST 


One operator—z200 pleats 
per hour! Motor driven! Per 


ns to do it cleaners shifted to popular-priced 


rood example of the other sid: high-production operations. They got 


é ictu s the t ( , » , 
feet cheats testes thas om e picture the trade associati m entirely away from the high-quality, 
other method now used! f cosmetologists. Your wife doesn't artistic job a drvcleaner used to do 


hairdresser, she goes to a Actually. the customer got what she 


EASY TO OPERATE ( .etologist. With a trade association paid for. The fallacy is that we didn't 


Pleating and banding is is grown from 11,000 mem tell her so 


oats ' . : 
done in one easy machine 0 55.000 members, they have So if there is misconception on the 
operation from standing po ad ted fashion nd sponsors a a part of the consumer, or distrust, this 
rT 5, = siton Even the 30 pleat public relations program which has is how it came about. It’s no one’s 
-j\ lined drapery is no problem ' : j 
for one operator p tically put the home permanent fault but our own 


on the defensive. In other words, they Drycleaning advertising has _ not 
EXTRA PROFITS have upgraded their professionalism been truthful. We had to go into pop- 
You receive extra profits from this additiona ular-priced, high-production opera 
service to your customers. The Pleat-A-Drape What que: ene cleaning? tions. and the customer is satisfied 
pays for itself several times in one drapery yt ny ¥ igo most peopk However, through advertising the dry- 
1 ason. Only 3 ft 4 ft. of floor . 
pay pbcenie y 2 I ! two dress up arti les in cleaner has given the impression that 
space is required for this sturdily built, eff ’ 
deat, fast, economical machine bes. The drycleaner was clothes were handled individually, free 


‘ 
Every garment repairs were m ide, the garments were 


Write for complete information rned out in his pl] was a “work of hand-finished, and all spots were re- 


(Jobber's inquiries invited) rt moved, Yet none of these things can 


As the size of W irdre bes increased be done thoroughly, at popular prices 


st of keeping up an entire w ardrobs Through our own advertising we have 


point f being prohibi downgraded the artistic image the 


\ nd then the 40-hour week mad housewife used to have of us. 
COMPANY High-quality plants criticize to their 
519 N. Monroe St. Decatur, Illinois customers the so-called cut-rate plants, 
the same as the furrier did his com- 
petitor and the cigarette industry did 
its competitor. The end result is going 
to be the same, unless this practice is 
stopped. 

What can we do about it? 

I have a copy of a pamphlet handed 


SOLVENT PUMPS to every customer as she enters a 


Norge coin-operated drycleaning es 


PROVED DEPENDABLE - tablishment. It has a few paragraphs 


I would like to quote to you. 

“Doesnt Frequent Drycleaning 
Wear Out Fabrics Faster? 

“This was the belief in the past, but 
science has proven otherwise. Particles 
of soil are razor sharp and the friction 
of these against fibers causes an abra- 


Over the years, perform- » sive action which weakens the fabric 
ance with hard usage has Food spots, perspiration, etc., if not 
proved that dry cleaners removed soon after occurring, caus¢ 
can depend upon Viking 
Mode! 97 pumps to move 
solvents efficiently. ove | 
always deliver a smooth, even will eat the spot and damage the fal 
flow. They’re Underwriters ric. Garments generally wear out du 
approved. Better install ~ to friction against the body when 


Vikings in your plant! ss wearing 


NOTE THESE FEATURES: “Infrequent cleaning allows spots 
@ Hold a high vacuum @ Do not block up with lint and stains to set. so that removal i 
@ Fast self priming @ Quiet operation 

@ Do not heat solvent @ No lubrication of pump required 


rotting of fibers, and also attract 
moths, silverfish and vermin which 


impossible. Time and heat are the 
enemy of easy spot removal. 

For complete information, write for bulletin DQ “p. 
Frequent cleaning eliminates all 


Pre, at as alae 1 ns and actual] I] 
SO V L K I N G P U M Pp '¢ 0 M PA N Y. take eee a: ben Aeonesrars For 
YEARS Ce * In Canada, It’s “ROTO-KING’’ Pun the life of your wardrobe and house- 


Offices and Distributors in Principal Citie hold articles. keep them clean os 


“How Can I Be Sure That My 


ee Your Classified Telephone Directory 





At Last! The first practical 


\FABRIC SIZING 


= Just spray on garment- 
= right at the pressing machine! 


MIMI FABRIC SIZING comes ready to use in a 35 oz. 
aerosol container. Presser merely sprays MIMI lightly on gar- 
ment. Your customers will marvel at the results! Cottons, linens, 
men’s and women’s wash ’n wear, delicate silks — all fabrics look 


and feel like new again! 


e NO mixing « NO need for expensive 
equipment « NO costly solvents « NO 
dipping « NO drying « NO loss from 
evaporation... and 


MIMI Fasric sizinc 
BIG 35 oz. - si ' is always uniform! 


For immediate shipment send check or money order 


to — CRISP PRODUCTS, INC. Warminster, Pa. 





PACKED: 6 — 35 oz. aerosol containers to the case 
Shipped F.O.B. Case Price — $10.14 ($1.69 per can) 


Sold with an unqualified money-back guarantee. 





ADDRESS____ 





| 


DISTRIBUTORS NOTE: 


Write today for complete selling plan and territories open. 


ZONE____STATE = “ wi 
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Operation prestige 


Dress Garments and Household Items ion is left and the store assumes the Dichter report far more seriously 

Are Serviceable? than “professional” drycleaners did. 

| legislation is being They go all the way in quieting the 

ompel manufacturers to fears of their customers, and being 

service requirements of theii her ally. There is one phrase in this 

ind garments. In this way, the pamphlet which I resent very much— 

ive full knowledg the reference to a “commercial” dry- 

cleaner | guess, however. we have 

fabric involved deserved to be called “commercial” 

that Norge has taken drycleaners rather than professional 
drycleaners 

It is a sad commentary that the 
manufacturers of coin-operated dry- 
cleaning equipment are doing a bet- 
ter job of public relations for our in- 
dustrv than we are doing for ourselves 

We must be truthful in our adver- 
tising. Why invite criticism by not do- 
ing the things you sav you will do in 
your advertising? Why not charge for 
special handling? Better yet, leave 
special problems to the © plants 
equipped to handle them. If you are 
a production plant, everything you 
handle that is out of routine will cost 
you money. Coin-operated dryclean- 
ing has proved we have been kidding 
ourselves. 

If you are a quality plant, be glad 
your competitor is low-priced. He re 
moves from your production all poorly 
designed garments that give you fits 
trying to make them look good. If 
all your competitors were in the same 
price bracket as you are, you would 
be doing less than you are now 


How to be a pro 

The solution for professional dry- 
cleaners is to start acting like pro 
fessionals. If you intend to stay in the 
drycleaning business, as a professional] 


drycleaner, here are four things you 


| ses if should do 
ou ) U d Na 1. You must begin to think of your- 


th selves as experts. 
W | 1O Sa V¢ (| > A, ( )( )( 2. You aa become the ally of 


your customer, understand her emo- 
tional needs and be truthful with her. 
3. You must preach to the public 
that Drycleaned Clothes Look Better 
and Last Longer. 
4. By every deed and act, you must 
upgrade our whole industry. 


He was thinking of buying Mobile FM Radio for sharing crowded frequencies without 
aw one of our ads—mailed the coupon and interference. How did he save $4,000? 
eived a free paper model of the Aerotron Bought 10 Slimlines at $395 each—half the 
miine. Then, slipped paper model under price of the other units he had considered. 
jash of one of his vehicles—looked Moral? If you're thinking of buying Mobile 
—didn't take much space either. The FM Radio—clip this ad to your letterhead 
ne is all-aluminum construction— and we will send you a free paper model The National Institute of Drvyclean- 
s only 8 Ibs. 11 ozs. Battery drain is of the Aerotron Slimline 
more than your parking lights use—has 
transistorized power supply, too. The hand 
wired circuitry is more reliable—easier to 


repair. Optional features include: up to three AZFROTRON 


transmit and receive channels, and Unical 


4 


ing is in the early stages of a national 
promotion to raise the prestige of the 
drycleaning industry, and the profes- 
sional drycleaner. This “Operation 





Prestige” is beginning with a grass- 
roots drive for members. If we can 
increase our membership to 50 per- 
+ RALEIGH, N. C. » MAKERS OF FAMOUS 6N15 MODEL cent of the total plants in the United 


States, and everyone pays his fair 
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NEVER BEFORE 
SUCH ACCEPTANCE 


NEVER BEFORE 
SUCH BRILLIANT ENGINEERING 


NEVER BEFORE 
SUCH PROVEN PERFORMANCE 


el SSL (30 |b.)... Full 30 Ibs. full 
automatic with 27 minute cycle—for the 
professional. (All electric or steam) 


ENT) (3-12 Ib. wheels)... 
The king of the 30 minute Coin-Operated 
Drycleaning machines for the man who 
wants to protect his capital investment 
3- 12 Ib. wheels with complete filtration, 
distillation all built into one cabinet, 3 
feet by 12 feet. (All-electric or Steam) 


GETEZWYE(50 Ib.)... Big 50 Ib. capacity 
automatic dry-dirty to dryclean in 33 
minutes. The most economical to oper- 
ate. (Steam only) 


COIN-OPERATED? 
PROFESSIONAL? 
YOWRE ALWAYS 
PREPARED IF YOU OWN 
THE SUPERB 
MAEHSTRELLI 
AUTOMATICS 

advanced electro-mechanical engineering with new industrial program controls * the only compatible de- 

sign for electric brain operation * simplest installation ever * complete filtering, distilling, solvent recovery, 


cooling, thermostatic controls, etc., all built-in * biggest filtering area * world-patented automatic rotary 


filter * encased oil-bath still * open-pocket * forward and reverse action wheel * single or 2-bath method 
¢ highest solvent mileage. 





WRITE TODAY FOR FULL INFORMATION 
C) AMERICAN MAESTRELLI DISTRIBUTORS, INC. 


GENERAL OFFICES: 940 THIRD AVE. (AT 57TH STREET) NEW YORK 22,N.Y 
PLANT AND WAREHOUSE: HANOVER, NEW JERSEY 























Operation prestige . 
( lues, NID car S} ol 
llars a year to promote 


ind to raise the image of dry 


end 


n the consumer s mind 


nce the Ameri 


Consumer that what she thinks of the 


industry “ain’t necessarily so.” 
We missed the boat on the Dichter 
eport. Let’s not miss the boat on Op- 


eration Prestige 


Look toward dyeing—:oninued from page 30 


World Wat 


stuffs required is much higher—6 or 7 


percent as opposed to 2 or 3 percent 


The new synthetic fibers 
The new synthetics especially Da 
cron ind Orlon 


presented tough 


the longest dry cleaning “mileage” in the world 


HERE'S PROOF FROM ACTUAL USERS 


Spencer units offer complete automation 


At our last poundage check, we ran off 19,890 Ibs. on a 


consumption of 42 gallons of perc. without a sniffer. With 


— batch or charge, hol or cold with 


careful operation, we feel we can get close to 24,000 Ibs 


per drum of perc. The machine is terrific—the best move 


less creasing, easier finishing and safe, 


we ever made. We cannot find words too strong to emphasize 


and recommend the Spencer machine to anyone.” 


thorough cleaning of the most delicate 


UTOPIA CLEANERS, Arlington, Mass 


My original figures on poundage for the 100 |b. machine in 
| consumed 208 gallons of 
which 
averages more than 34,000 Ibs. of cleaning per drum of 


Perth Amboy, are a bit off 
perc. solvent to clean 141,900 pounds, dry weight 


solvent 


Herbert Henoch, BOND CLEANERS, Perth Amboy, N. J 


fibers. Choose from four units — 20, 40, 
60 and 100 Ib. sizes. More than 2,000 
cleaners in 30 countries call Spencer 


the “Rolls-Royce” of the indusiry. Assure 


At my last check, we registered 16,250 pounds of cleaning 


on our 40 Ib. Spencer ‘Junior’, per drum of solvent, without 
a sniffer! | like the unit not only for its solvent savings, but 
of course, 


it also helps us save on fuel and ufiilty bills 
we insist on quality and we get if with this unit 


—David Kaplan, KAPLAN CLEANERS, Allendale, N. J 


SPENCER SENIOR SPENCER MAJOR 


Partial List 
of Distributors 


Frank J. Di Tucci 
34 Shilton Lane 
Burlington, Mass 


Metropolitan Dry Cleaning Mach. Co 
127-19 101st Ave 
Richmond Hill, N.Y 


J). B. Mitchell Company 
4916-4928 W. Jefferson Bivd 
Los Angeles, Calif 


Industrial Distributor 
Cummings-Landau Laundry Mach Co 


305 Ten Eyck Street 
Brooklyn, W. Y 


REPRESENTED IM THE U.S.A. BY... J. 


im CANADA BY... 


66 


SIMMONDS PRODUCTS, LID. 


yourself of long term, trouble-free per- 
formance. Full parts and service guaran- 


tee. See your authorized distributor. 


SPENCER JUNIOR SPENCER MINOR 


dry cleaning machines 


SPENCER CORP. SCARSDALE, W. Y. 


HAMILTON, ONTARIO 


challenges to the dyer—and still do in 
part. They do not readily absorb dye, 
especially at the low temperatures 
desirable for gentle handling. This 
dilemma was first solved with a high- 
temperature rotary dyeing machine. 
This enabled the dyer to use the 
higher temperatures necessary, under 
pressure. This pressure keeps the wa- 
ter perfectly still, with no violence 
done to the fabric. 

The first Orlons and Dacrons pro- 
duced were very much inferior to 
those being turned out now. Dimen- 
sional instability, or the tendency of 
these new fabrics to change shape 
radically, was a real problem at first 

a sweater might become, for exam- 
ple, all sleeve). But textile makers 
conquered that problem 

Synthetic fiber sweaters are often 
specially dyed in quantity for gar- 
ment manufacturers these days, by 
our industry's garment redyers. Other 
new synthetic garments come in small- 
er quantities, 

Not only have the materials and 
machines been improved, but the dy- 
ers’ knowledge of fabrics and dye- 
stuffs and their effects on one another 
has grown greatly. The dyer knows a 
lot more about “compatability,” for 
example. Compatability refers to the 
use of several kinds of dyes in one 
bath. One type of dye may be for the 
wool of an overcoat, another for the 
rayon lining, and still a third for the 
cotton stitching. These dyes must 
work together to produce a uniform 
hue. The dyer must know quite a bit 
about the chemical structures of the 
dyes and their effects on each other 
before adding them to the wheel. 

The dyer also determines what dye- 
stuffs will do best for a particular 
type of garment or household item 
Rapid strides are being made in color- 
fastness. Certain dyes contain excel 
lent colorfast properties and provide 
excellent standard colors for draperies, 
slipcovers, etc. Other dyes are better 
suited for matching to certain shades. 

The dyers have moved ahead in 
another area. In many cases they now 
can cover or minimize a_ certain 
amount of wear. The fabric will not 
necessarily look like new, but will be 
greatly improved in appearance 


Save on claims 

Our point is, the modern dyer is a 
very professional man in a very tech- 
nical business that has made steady 
progress through the years. The dry- 
cleaner need not send the dyer a 
garment and cross his fingers. The 
dyer is not only an emergency source 
for saving claims by restoring a gar- 
ment after a spotting accident. Most 
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important, the dyer offers the cleaner 
a service which, if properly promoted, 
can bring in profitable business. He 
helps build as the 
man who satisfies all of a customer's 


a cleaner’s image 
fabric nee ds 


How to accept dye work 

Here are some tips from one dyer to 
help in accepting dye work 

1. Examine article closely. Note on 
original ticket such conditions as ex- 
treme sun fade, badly worn or thinned 
Make 


about 


materials, holes and bad stains 
sure that the 
them 


2 Use 


ownel knows 
common sense in choosing 
colors for dyeing. It isn’t reasonable to 
dye a dark brown coat to a light blu 
If your customer is seeking a specific 
shade, do not forget that the original 
color affects the final shad 

3. Materials that handle best are 
wool, cotton, rayon, acetate, cashmere 
Great 
strides are also being made in the sat- 
isfactory dyeing of Orlon. Dacron 
Dvynel and Arnel 

4. Be sure 
absolutely clear and fully agreed on 


or base 


alpaca, vicuna and _ nylon 


color instructions are 
Clarity cannot be overstress« d in work 
of this type 


Trends of the times 


Continued from page 19 


Overtime Law: In Massachusetts, on 
March 1, 1961, a law became effective 
which provides that employees work- 
ing in excess of 40 hours during a 
week should receive not less than one 
and one-half times the regular rate 
The law was amended effective May 
10, 196] 

There are certain exemptions to this 
law among which are: An employee 
who 1S employed “as bona fide execu- 
tive, or administrative or professional 
person or qualified trainee for such 
position earning more than $80 per 
week; an employee who is an outside 
salesman or buyer; a garbage man; a 
learner, apprentice or handicapped 
person under spec ial license is pro 
vided in Section 9.” 


Cleaner-Banker: John J. Cucurullo, 
GHW Drv Cleaning Plant and Es- 
quire Dry Cleaning Service, New Or- 
leans, La., has been appointed a 
member of the advisory committee of 
the Bank of Louisiana 

Mr. Cucurullo is a former president 
of the New Orleans 


Cleaners Association 


Laundry and 


Wages and Prices: The Chicago Dry 
Cleaners Association claims that re- 
cent wage raise agreement negotiat- 
ed by Local 46 of the Laundry, Dry- 
cleaning, and Dye Workers 


Union and drycleaning plant oper- 


House 


ators in and near Chicago cannot be 
absorbed by the plantowners. The r 
sult, the association says, will be a 
rise in drv« le aning pric es 


Two in One: In Kankakee, IIl., Leroy 
and Raymond Chouinard have opened 
a new sporting goods store and dry- 
cleaning plant in the same building. 


The drycleaning store has a drive-in 
service with the driveway in back of 
the building 


Canadian Cleaner Marks 25th Year: 


Hugo Kraupner, owner-manager of 
Rupert Cleaners and Laundry Ltd., 
Prince Rupert, B. ¢ 


brated his silver anniversary of laun- 


recently cele- 
dering in the town. By way of celebra- 
tion, Mr. 
award for a deserving Prince Rupert 
Senior High School student who de- 
sires to continue studies at the Uni- 
versity of British Columbia 


Kraupner set up a yearly 


Ky 


In Asheville . . . TickeTag Snap-out Forms Save Work 
... help keep customers happy! 
Says Mr. Paul Lockhart, owner,One Hour Martinizing, Asheville, N. C. 


In large and small cities TickeTag snap-out form 
is proving itself daily. This duplicate form with 
a snap-out carbon sheet has many advantages 
This form permits more than one clerk to mark 
in orders, and still keep tickets in numerical 
sequence 


TickeTag is the easy way for positive identi- 
fication eliminates hectic hunting periods 
and disgruntled customers. 


ONE WRITING This new form requires only 


one write-up of order to provide: 
e@ Customer's Receipt. 
e Office Record 


TICKETAG 


41N 1 IDENTIFICATION SYSTEM 


510-C N. Wrenn St., High Point, N. Ss 


e@ Customer's Invoice and Plant 
Assembly Check 


e Eight Identical Pre-numbered Tags 


BIG NUMBERS on all parts of TickeTag form 
speeds your handling of work 

NO EXTRA CHARGES FOR 

@ Printing your name and address 

e Choice of color stock 

e Starting and stopping of numbers 

@ Prefix before numbers for store 

outlet or driver's number. 


Your jobber has all the details; or write for 
TickeTag samples 


Please send me TickeTag snap-out form 
samples and full information 


Nome 


Address 





allied trades 


—continued from page 10 


News from the 


Davies-Young Names 
Sales Reps 


Record Equipment Sale to Russians 


( Inc P&H Industries, Inc 
Portmar Water Heater Co., 
In Textile Marking Machine 
( Inc Rema ( orp Los An- 
geles Water ( onditioning Co 
Hatter s House. 

haser imson ( Manitowoc 


Supply 
orp., and 


$1. 500.000 neering Corp 


Future Salesman 


Coupled with an outstanding 


ind part-time 
rd, preparation of an 
‘sing Machine Con 
I lise Manual w 


kner left 


1 
employ 


Future Salesman” trophy. The 
iward made by the Utah 
Association of Sales Executives, 
Inc. Mr. Brueckner prepared 
the manual for Highland 
High School salesmanship class 

Shown with Mr. Brueckner is 
George L. Strike, sales manager 
of Ajax, holding the 
lise 


was 


his 


mere han- 


mal 


Norge Advertising Campaign 


Norge Division of Borg-War- 
ner Corp. has launched an inte- 
grated newspaper and magazine 
campaign tor 
Ads have 


ivertising coln- 


op drycleaners simul- 
taneously ippe ired in Life 
zine and the Wall Street 

| Also Norge iS See king 


vertising across the 


ocal level 


; 


Ward Acquires Facilities 


The board ot 
Ward Industries Corporation ap- 


directors of 


proved the acquisition by Ward 
of the production facilities of 
Portland Industries Corporation, 
Portland, Me., in exchange for 
200,000 shares of Ward’s com- 
mon stock and certain produc- 
tion equipment at the plant of 
The Prosperity Company, a 
Ward division, in Syracuse, N.Y. 

The Portland facilities will 
make available to Ward addi- 
tional and more flexible manu- 
facturing operation permitting it 


to expand into more diversified 
product lines 

Portland Industries is engaged 
under subcontract in the 
duction of parts for missiles and 
atomic well as 
vending equipment 


pro- 


submarines, as 


JOHN BARTHOLOMEW 


Vic Promotes Bartholomew 


John Bartholomew, sales man- 
ager of Vic Manufacturing Com- 
pany, has been appointed vice- 
president in charge of sales and 
sales promotion 

Mr. Bartholomew will 
tinue to supervise sales and sales 
promotion, and will give special 
consideration to the merchandis- 
ing of the new coin-operated 
drycleaning machines recently 
added to the Vic line. 


con- 


Hammond Golden Anniversary 


In order to help commemo- 
rate the 50th anniversary of 
the Hammond Laundry-Clean- 
ing Machinery Co Ham- 
Industries Inc.), General 

Company, a supplier 
small 
built 


(now 
mond 
Electric 
to the 
integral 
tor the 
At the 


tion were 


firm, presented a 
motor specially 
casion 
anniversary celebra- 
William S. Hammond, 
the und. chair- 
board of directors; 
president; 


founder of firm 
man of the 
Roge r N 
David A. Lepar sales director; 
Herman | Hamft 
Sam J. Elms, plant superintend- 
ent ind R. C. Vandever, pur- 
hasing igent 

In the above photo are (left 

right Mr Hammond Edwin 


Conger 


treasurer; 


H. Howell, General Electric 
regional vice-president, and Mr 
Conger 


Monthly Service School 


At a two-day service school 
held at the New York Pressing 
Machinery Corp. factory the 
emphasis was on “Know Your 
Equipment.” The following firms 
attendance and the 
service managers who represent 
Fred Williams, Cutters 
Exchange, Inc., Nashville, 
Tenn.; Charles Corwell, Stad- 
ham & Co., In Baltimore, 
Md.; Morris Feldman, Globe 
Equipment Co., Inc., Philadel- 
phia, Pa.; Elwin Mitchell, Ru- 


were in 


them: 
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Independent tests prove Shell Sol 360 


can cut tumbling time up to 50 per cent 


Recently, an independent labora- 
tory tested and evaluated Shell 
Sol 360. 

At all temperatures studied, 
Shell Sol 360 evaporated from 
garments more rapidly than a con- 
ventional Stoddard solvent. Deo- 
dorizing time was significantly 
reduced without sacrificing safety. 

Read how Shell Sol 360 can cut 
tumbling time and increase pro- 
duction in your plant. 


PNHE EVAPORATION of solvent from 
l garments 1s one of the costliest 
stages of dry cleaning. 

Shell Research has met this problem 
with Shell Sol 360, a solvent that re 
duces the cost factor significantly. 
Shell Sol 


solvent spec ifications in all re spects. 


360 conforms to Stoddard 


But because it has a narrow distil 
lation range, Shell Sol 360 evapo 
rates mut h nlore rapidly than ordi 


nary Stoddard solvents. 


This reduction offers major benefits to 
the dry-cleaning industry. Now, these 
benefits have been confirmed by an 
independent laboratory. Here are two 
significant results reported by the lab 


oratory. 


1. Shorter deodorizing time for 
Shell Sol 360. In a wool-load test to 
determine drying time by odor, a con 
ventional Stoddard solvent with dete: 
gent was judged odorless after 43 min 
utes. 
Shell Sol 360 was judged odorless 
after only 20 minutes (see chart 
less than half the time ri quired 
by the conventional solvent. 
2. Faster evaporation rate for 
Shell Sol 360. In a test using wool 
load with no detergent, odor of Shell 


Sol 360 could not be detected after 20 
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Graph shows typical results of tests to determine drying time by odor. Length of bat 


shows time at which loads were judged 


Shell Sol 360 has significantly faster drying 


minutes of tumbling at 140°b—even 
though 2% by weight solvent remained 
in the fabric. This compared with 30 
minutes tumbler time for conventional 
Stoddard solvent for same (2%) sol 
vent retention. And an additional 10 
minutes tumbling was required with 
the Stoddard solvent to make fabric 


odor tree. 


NOTE: Shorter deodorizing time and 
faster evaporation mean reduced tum 
bling time. These independent author 
itative tests indicate that Shell Sol 360 
can cut your tumbling time up to 50 
per cent. 

\lternatively, you can maintain 
normal tumbling time and reduce op 


erating temperatures. 


Safety margin maintained 
[he faster tumbling time of Shell Sol 
360 was achieved with the same degree 
of safety as found with conventional 
Stoddard solvents. 

Shell Sol 360 can increase output 
wherever conventional hydrocarbon 


dry-cleaning fluids are used. No change 


odor tree 


rate th in 


temp. 140° I In every case 


nventional Stoddard solvent 


in operating proc edure S$ 1S necessary. 


Shell Sol 36 


In certain areas, Shell Sol 360 may not 
be available. For these areas, Shell has 
developed Shell Sol 36—a premium 
solvent offering the same basic advan 
tages as Shell Sol 360. 

Ask your Shell Industrial Products 
Representative for complete data on 
Shell Sol 360 and Shell Sol 36. Or 
write: Shell Oil Company, 50 West 
50th Street, New York 20, N. Y. 


‘ 


‘SHELL: 


A BULLETIN FROM SHELL 
— where 1,997 scientists are working 
to provide better products for industry 





thusiasm for the school has 
prompted New York Pressing to 
irate it as a monthly 

For the month of 


heme was Better 


pro- 
May 
Service 


Maytag Names Coin-Tronics Distributor 


Minne rther 


\I 


] 


ind 
resident 
distributorshiy 
May 


indry sal 


ngersoll 


New Products 


Positive Sampling Chamber 


Handy Dictionary 


\ 24-paue dictic 


} na©ry 
il | phrases used 
industry 1s 
Its handy 
makes it 
the pocket 
ee copy of 


Drvcle 


Size 


“Words 


ining Indi 


try write 


Dept NC, Caled 
Products Company, Inc., Brent- 
Md 


wood 
Boiler Bulletin 


Eclips 
4-300 des 


vater pumps 


bulletin 
teed 


ondensate re- 


illustrated 
ribes boiler 
ind 
turn systems in its boilers. The 
bulletin 

pecincati 
tructions 
For 


ontains dimensions 


ind ordering in- 
write Eclipse 
Manufacturers 
St., Chatta- 





Money Changer 
bill and 


electronic 


An aut 


rency hanger is an 


ymati cur- 


sensing device which scans and 
identifies one- or five-dollar 
hills 


ounterteits, ( 


ives change, and rejects 
changed 


he 


press 


oms are 
ve ntional 
rk with 


Way 
the 


the 
Designers for In- 


int project 
ineered by 


sensor was 


manutac- 
Rejectors, 


ind 1S 


National 


information: Na- 
In Div. of 
Corporation, 


more 
nal Rejectors, 
Match 
Ave St 


Universal 
10 Paul 
Mo 


l Ouls 5. 


Solvent Folder 


newly revised file-type 
entitled “Amsco Sol 
is available. The folder 
tains specifications, informa- 
solvent se- 
and 


nd charts on 


ion, distillation ranges 
various solvent descriptions 

For write: American 
Mineral Spirits Company, Mur- 
Hill, N. J.; or 200 S. Michi- 


Chicago 4, Ill 


copies 


ray 


Single Drycleaning Unit 
The 


trial drycleaning machine is said 
to perform the entire dryclean- 
automatically— 
extracting, 

flameproofing, 
and 


Spencer Senior indus- 


ing operation 
| 


ieaning rinsing, 


drying, sizing 
waterproofing mothproof- 


The equipment is represent- 
ed in the U.S. A. by J. P. Spen- 
cer Corp. of MN. ¥. 
Cummings - Laundry 
Machinery Co., Inc., 305-17 
Ten Eyck St., Brooklyn 6, 
N. Y., is the exclusive industrial 
distributor 


Scarsdale, 
Landau 


New Coin-Op Unit 


Clesco’s automatic 
drycleaning units feature heavy- 


coin-op 


duty construction, stainless-steel 
wash cylinder, 555 r.p.m. ex- 
traction perchlor- 
ethylene said to 


and 
“mileage” 


speed, 
€X- 
ceed 10,000 pounds of garments 
per drum. It is available in twin 
or quadruple models with a 
central coin control and collec- 

tion system 
Clesco N ition il 
249 W 


icinnati 32 


Products 
Mitchell Ave 
Ohio 


Prefab Coin-Ops 


Three standard size pre-en- 
gineered steel structures are 
available to Econ-O-Wash deal- 
ers to select a building to suit 
the individual volume of busi- 
ness. The structures house 20, 
32 or 50 units, a lounge, utility 
The 


2.624 


and porch large st 


will 


room 


model have square 
feet of floor space. 

Armco 
Products, 


Ohio 


For more information 
Drainage & Metal 
Inc., Middletown 





Shirt-Finish Labels 


A series of pressure-sensitive 
labels identify the type of 
sleeve, starch, and delivery nec- 
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NEW é STANDARD 


PRESS THUMB OVER MOLE 

pias F77, WAPROveD SCALE BASKET 

CONTROL VALVE ' SPRAY ' = 
a ’ 16” x 18” x 32” heavy 
SPOTTING gauge steel wire basket with 
GUN ‘4 | removable plastic liner. Ca- 
pacity 60 Ibs. Steel carriage 
with 3” ball bearing casters. 
Weight figures are reflected 
in magnifying mirror and 


Only $1 3.95 — , plainly visible without stoop- 


ing 


seusn ano \X With Chemical 
ADAPTER *, Control Valve 
Knob. 


Designed for both pre-spotting and spray spotting, this new moisture 
control gun operates on air or steam. Adaptable to any spotting board 
Pre-heats spotting solution for double cleaning power. Check valve 
keeps gun primed for fast action. Use for regular spotting or as a pre- 


spotter. Ideal for sizing and water proofing. ECONOMY 
Adapter and Brush. .$2.25 Replacement Brush 13%,” x 5/16”. .$1.70 e 
: HANGING SCALE 


Deluxe Water Spray Gun Only $8.50 ideal Scale for selling service by 


weight. Heavy gauge metal basket 
All brass, nickel plated, non-corrosive, with im- Attractive scale graduated to pounds 


proved no-drip spray. Simple, trouble-free design and half pounds. Approved by Dept 
and construction. Attaches direct to water line , of Weights and Measures. Capacity 
or steam condenser. Replacement hose with sus- q 2 up to 100 Ibs. 


pension spring, only $2.25 yo 2 Scale and basket as shown 

Expansion : $45.00 
CAR Ss ; ' With stand add . $16.50 
RACK yanscy | Drom ey 4 Scale alone ... . . $22.50 
Only $6.95 7 ; ‘ Basket alone ... $24.00 
Full 6” expansion to fit any car width. No springs 


to weaken or break. Supports any normal load 
Protects upholstery. ideal for automobile vacation 


Replacement Liner 





Send for 1961 Catalog. 


Sold by Drycleaning & Laundry Jobbers 


trips . . . saves pressing, pays for itself. Ga i \ Throughout the World. 


NEWHOUSE SPECIALTY CO. INC., 3827 San Fernando Road, Glendale 4, Calif. 


essary for shirts. They are avail : ind professional use, is said to Stamford Chemical Company 
ible in various colors and the combine the adsorptive proper- Box 1131, Stamford, Conn 
following imprints: short sleeve ties of activated carbon and thx 
French cuff, no starch, shirt on soil and fatty acid removal 
hanger, dye, spot, 2 pkgs., 3 ; ability of sweetening agents. It 
pkgs., rush, etc. Custom im 4 \. is packaged in 
prints can also be furnished / N 25 to a carton 
For more information: Carry- For more information: Penn- 
Pack Co Ltd., 9525 Irving ‘ _ Y salt Chemical Corporation, 
‘ark Rd., Schiller Park, Ill - , Laundry & Dry Cleaning De 
partment, 3 Penn Center, Phil 
idelphia 2 Pa 
Boiler Guarantee Mobile Radio Line 


The transistorized Motra 


} 


Spe ial design makes it POssl- sx = } 
ow band 20-90 mk mobil 


] 
ble for Boiler Engineering & , 
Supply Co., Inc.. to offer a 
guarantee against “thermal 
shock” in its Continental boil 
ers. During a three-year term 
this newly instituted guarante 


two-way radio line contains a 
device which is said to elimi 
nate interference from the ra- 
dio equipped ve hic le ind all 
other vehicles in the vicinity 


' This would make it especially 
makes provision not only for re- 


Randolph Pump pair of equipment, but under 
certain conditions, partial or 


useful in heavy traffic areas 
For more information: Motor 
The Randolph pump operate ola Inc., Communications Divi 
complete repk ment of the a 
on a principle that is said to } _ states sion, 4501 W. Augusta Blvd 
wiler . = , 
eliminate all contact of moving Chicago 51, Il. 


‘ S 1 b iL 
parts with the fluid ein hows the boiler’s path of in 


duced natural circulation Spotting Kit Bonus 
For more information: Con ‘ Routeman Protection 
4 Twin Pack kit containins 
tinental Boiler Division, Boiler int of Prot =a wom ey 
Engineering & Supply Co., In« — fee Set ee ee a 


stain remover, and one pint of fires an 8-foot blast of tear gas 


\ cross-section illustrated 


pumped. Intake and outlet ar 
one continuous flexible tube 
which passes through the pump 
body whe re it Is exposed to the 
squeegee action of ball-bearing , } ) 

. . Phoenixville, Pa . hI 
rollers. By selecting the suitabl lrik, a tannin stain remover it an attacking dog or robber 
tube material, injurv to the will be given as a free bonus The manufacturer suggests that 


. - r dis 
pump can be avoided | eas with each case of Vivisize dry this 14%-ounce, 4-inch-long dis- 

: tioner . 
For more information The Solvent Conditione fabric finish or Crisp wet fabric penser would service delivery 
Randolph Company, 1018 Ros Pensorb, a new drycleaning finish purchased before July 31. men well against such menaces 


ine St., Houston 19, Tex solvent conditioner for coin-ops For more information: The Also a distress signaling device 


71 








“SIMPLICITY ITSELF” 


1at's what plant owners everywhere report on 
experience with the operation and main 
tenance of COLUMBIA Horizontal Return Tubu- 
type packaged boilers. There's good reason. 


*Delivered fully equipped and ready for action, 
COLUMBIA rugged construction and simplicity of 
design are immediately apparent. Provision for 
easy cleaning and inspection, standardized parts 
and conventional accessories .. . with the elim- 
nation of all need for service specialists 


saves valuable time, eliminates service costs. 


COLUMBIA 


HRT* fully packaged boilers produce more steam per dollar 





invested, more steam per dollar spent for fuel 


Descriptive booklet and f nformation on request 





*Horizontal Return 
Write Dept. N-71 Tubular type, suitable 
for firing by gas, light or 
COLUMBIA BOILER CO. of POTTSTOWN tg ges os 
Pottstown, Penna by gas or oil. 2 to 100 hp. 








rmation ontaining 24 Du Pont sponges 
240 rk for customer use, and a plasti- 
ized check list to aid custom- 
rs and janitors of coin-ops 
keep the establishments clean. 
It is offered without charge. 
For further information: 
Econ-O-Wash Sales, American 
Laundry Machinery Industries, 
Ross & Section Aves., Cincin- 
iti, Ohi 


Small Two-Way Radio 


\ transistorized two-way ra- 
feature 1 control head half 
ize of previous control 
[he control head is 2% 
deep 23% inches high 


le, and has Cream Spot Remover 

itch ( Off- 
equipment Spot-Lift Creme, a new spot- 
q I f 


: ‘vailable in high band and Buckeye Gallon 


ting product, is said not to 
leave rings or vellow residue 
a \ gallon container is now It is claimed that the cream 
ral Electric Com- itured for the Buckeye line can remove nail polish, paint 
roducts Depart. ‘hat includes Rain-dry, Wet lipstick, gum, ball point ink 
\ oi potter, Klor-lene, Water Solu- and many other stains, and can 
, ble Size, TNT Dry Size and_ be used safely by trained or un- 
Neu Lubricant. The cans trained spotters. 
istic pour spouts to Spot-Lift is available in 32- 


Safeload Scale For more information 


Clean-Up Package 


dripping ounce glass bottles 
n-O-Wash is offering to ‘or more information: The National Cleaners Chemical 
1- Davies-Young Soap Co., 705 Mfg. Co., 2809 W Lake St., 


tra hised owners of it ol 


ge Albany St., Dayton, Ohio Chicago 12, Ill 


$ 
juipment a special packa 
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PEOPLE AND PLAGES 


north central 


Mr. and Mrs. Harold Gerstner 
ire the new owners of Peerless 
Cleaners Lake Mills Wis.. 
purchased from Mrs. Florenc: 
Wittenberger 


Dry Cleaners, 4031 

Duluth, Minn., has 
unit at 2123 Central 
This supplants previ- 
1911 Central 


Denfeld 
Grand Ave 
opened a 
Entrance 
quarters at 
Entrance 


ous 


opening celebration 
recently at Qual- 
: 106 W. State St 
Nokomis, Ill. The building for- 
merly occupied by the firm 
which is operated by Roy, Jim 
and Carl Keele, was destroyed 
in a fire last November 


A grand 
was observed 
ity Cleaners, 


Arthur Twitchell 
chased | & H Dry leaning, 
Nashville, Mich., from Jack 
Fairbanks. Mr. Twitchell also 
owns a drvycleaning establish 
ment in Bellevue 


has pur- 


Harry Booher has added a stor- 
age vault at Boohers Dry 
Cleaners Inc 903 Western 
Ave., Connersville, Ind 


One Hour Martinizing Clean- 
ers has been established at 203 
E. Eighth St., Holland, Mich., 
by Chris Wenke. 


Glenview (Ill.) Cleaners, 1803 
Waukegan Rd., has added a 
2,000-square-foot area and in 
stalled drape ry cleaning equip- 
ment 


Satellite Dry Cleaners has been 
1 at E. 79th St. and Wad 
Ave., Cleveland, Ohio 


ope nec 


Park 


One Hour Martinizing Cleaners 
has been opened at 606 Colum- 
bus St., Ottawa, IIL, by Carl 
Lewis and Ray Baldwin 


A storage vault has been added 
at Crescent Cleaners, 668 Lin 
coln, Evansville, Ind., 


by lack R Nagle 


owne d 


D. O. Summers, drycleaning 
firm in Cleveland, Ohio, will 
open a unit in the Great Lakes 
Mall Shopping Center in Men 
tor. 


Sam Prizant is the manager of 
Flash Cleaners new outlet, lo 
cated in the O'Neill Sheffield 
Center, Lorain, Ohio 


Sterling Elite Cleaners, Inc., 19 
W Main St I reeport ill 


has been issued a charter. Ralph 
G. Wright, Jr., Robert G 
Kuntz and Donald Maves are 
listed as directors 


Uptown Cleaners, 350 S. Divi- 
sion, Grand Rapids, Mich., 
opened its fifth establishment, 
in the Towne and Country 
Shopping Center, 4301 Kalama- 
Ave., S. E., Michael Sal- 
haney, president, announced 


has 


ZOO 


Gunderson’s, drycleaning and 
coin-operated laundry establish- 
ment, has been opened at the 
new Fox Point (Wis.) Shopping 
Center. 


A storage vault has been added 
it Manhattan Cleaners, 34 W 
Selby St., Alliance, Ohio, op 
erated by Harry Miller 


One Hour Martinizing Cleaners 
has been opened at 530 S 
Front St., Mankato, Minn., by 
John Cooper, Jess Durden, Eu- 
gene Brocker and Roy Parker. 


Gerhard Ugland has purchased 
Wadena (Minn.) Cleaners from 
John Hockert. 


Fred Kiewel and Al Syme have 
opened a drycleaning establish- 
ment and coin-operated laun- 
dry in a remodeled building at 
County Rd., E., and White 
Bear Ave., White Bear, Minn. 


Coin-operated drycleaning and 
laundry equipment are featured 
it the Du Rite Laundry and 
Dry Cleaning Village, opened 
recently by Mr. and Mrs. Jack 
Steele in Morgan, IIl. 


southwest 


Rosa Valdez recently opened 
Top Hat Dry Cleaners at Cen- 
ter and Humboldt Sts., Cuca- 
monga, Calif. 


A new $23,000 laundry build- 

been added at Valley 
of the Moon Cleaning Plant, 
17533 Sonoma Highway, Boyes 
Hot Springs, Calif. Andrew 
rrotto, owner, has also ac 
quired new drycleaning facili- 
ties 


ing has 


Mr. and Mrs. Newt Dyerly held 
1 grand opening for their Dy 
erly’s Fine Cleaning, 1097 N 
Glassell, Orange, Calif. 


Dry 


has 


Half Moon Bay (Calif.) 
Cleaners and Laundromat 
been opened in newly re mod- 
eled quarters at 650 Kelly Ave., 
wccording to Llovd DeLove- 
la t 
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ats Fel lelilelaMmiaMt ial 
Blam Ci(-F-lallate 
Industry! 


FIX-Up; 
SELF SERVICE! 
COIN-op, 
COMPETITION! 
ow Loox, 


AUTOMATION 


Here's how the 


“MAN FROM 
WHITE” 
WILL HELP You 
PLAN FOR THE 
FUTURE... 


at no cost or obligation to yourself! 


Help you with 


DECORATING 
IDEAS 





Help you get the 
NEW LOOK 


in your cal! office 


Help you with 


MERCHANDISING 
Tips & Hints 


Help you with 
TRAFFIC 








WHITEY 


WHAT DO YOUR CUSTOMERS 
THINK OF YOU...AND YOUR 
SERVICE? 

THIS FREE RATING 
SHEET TELLS YoU! 





WHITE MACHINE CoO., INC. 
50 Boright Ave., Kenilworth, N. J. 
Please send me your Free Rating Sheet. 

Please have your “Man With a Plan” stop 
in to see me. 

NAME 

ADDRESS 

CITY 


YOUR JOBBER 
NC 


& Production Contro/ 





™“ 
we 





The Orig in 


BLOOD-MUV 
A MOCO PRODUCT 


Eliminate double handling, remove blood, discharge and 
protein stains faster than ever with Blood-Muv. This water 
soluble, liquid preparation acts instantaneously, faster than 
digestive agents and with complete safety when used as 
directed. Works equally well on fresh or set stains. Cut 
your costs, do a better cleaning job. Use the original 
Blood-Muv 

Pints at $2.50, Quarts at $4.00, Gallons at $12.00 


Blood-Muv is available through your distributor. 
Write for details. 


PACKAGE CHEMICAL CO., INC. 


218 W. First St., Boston 27, Mass. 


OUBLEPLATE” 


", SAFETY! 
NO steam 


marks, moire 
or heat- 


damage...NQ 


glazed seams 


CUSHNtopP 


BUK-COVER 4 BUK-PAD 


FIT ALL 
CLEANERS 


MODELS 
PRESSES 


EVANSTON ILLINOIS 
° c 


ere 


Homer Tucker, owner of Tuck- 
Cleaners, Me mphis, Tex 

has purchased property at 10th 
and Main Sts., and plans to 
build a modern drive-in plant 


ers 


College Cleaners, 420 S. Fair- 
view Ave Goleta, Calif. has 
installed a complete new one- 
hour drycleaning plant, Patrick 
LD. Watson, owner, announced 
The operation at 509 Anacapa 
St. has been shut down 


. J. Haas and his son, Harvey, 
of Clean Wash, Inc., Junction 
City Kans have established 
let Cleaner and Coin-O-Matic 
Laundry in the Westside Shop- 
Center 


ping 
ping 


One Hour Martinizing Cleaners 
has been opened in the Smith 
Bldg 103 S. State, Cl arfield 
Utah, by Terry Overmore 


4 $250,000 expansion program 
completion for Kam- 
let's New Fashion Cleaners and 
Shirt Laundry, 10033 E. Col- 
fax Ave., Aurora, Colo. Includ- 
ed in the expansion are a new 
shirt laundry at 3870 Elm St., 
ind a complete package branch 
plant at 5001 E Hampden Ave. 
in the Happy Canyon Shopping 
Center. New I ashion is owne d 
ind operated by John, Herb, 
Sam and Stanley Kamlet. 


S nearing 


Economy Cleaners has been 
opened by Vaca Valley Laun- 
dry and Cleaning in the May- 
wood Bldg., Winters, Calif 


Newton 


storade 


Lucas has added a 
vault it Pasadena 


Cleaners, 501 E Jack- 


One Hour Martinizing Clean- 
ers has been opened by David 
Engdahl in the Lucky Center, 
Las Tunas Blvd. and Earle St., 
San Gabriel. Calif 


E. C. 
Ro ky S 
( alif 


tensive 


owner of 
Atascadero 
recently « ompleted eXx- 

installation ot 


equipment 


McAfee, 
Cleaners 


new 


David and Martha Sipes have 
pure hased Wonder Cleaners, 
555 E. Santa Clara St., San Jose, 
Calif.. from C. Richard and 
Beatrice FE Webb 


Modern Cleaners, owned by A. 
G. Davis. has been moved to a 
newly remodeled location in the 


Bldg Jacksboro, Tex. 


» mpson 


Mr. and Mrs. Edgar May have 
established Baya Cleaners in 
Cardiff, Calif 


Arthur Plato, Sr., operator of 
American Cleaners, Pleasanton, 
Calif., for the past 53 years, has 
retired. His son, Art, Jr., takes 
over operation 


THE 


northwest 


Mr. and Mrs. Hugo Ford, op- 
erators of a drycleaning estab- 
lishment in Redmond, Ore 
have purchased Mastercraft 
Cleaners in Madras 


Dick Carver of Majestic Drive- 
In Cleaners, Portland, Ore., has 
purchased Keen Cleaners, 701 

W 23rd St from Frank 
Linhart 


Ideal Cleaners and Laundry 
has been opened at 503 Main 
St., Nyssa, Ore., by Mr. and 
Mrs. Herbert Morgan and Mr 
and Mrs. Carlton Morgan 


Mr. and Mrs, W. E. Syron have 
announced plans to open a one- 
hour drycleaning establishment 
in the Westgate Shopping Cen- 
ter, West Salem, Or 


Bernard Toman has added a 
storage vault at Toman Clean- 
ers, Mandan, N. D 


One Hour Martinizing Cleaners 
has been established at 341 E. 
Baseline St., Hillsboro, Ore.. by 
Donald Charles Riggs 


Saunders & Club Cleaners, Inc.. 
Eugene, Ore., is 
fifth outlet, in the 
Shopping Center. 


opening its 
Farmdale 


Mr. and Mrs. Howard Wolfe 
have purchased Rigdon Clean- 
ers, Portland, Ore trom 
Rigdon. 


Tom 


James Kennedy 
coin-operated drycleaning at 
his self-service laundry, Fair 
and Madison Sts., Powell, Wyo 


has_ installed 


Marshall's One Hour Martiniz- 
ing Cleaners has been opened 
at 4821 U. S. Highway 99, S.., 
Everett, Wash., by Louis S. 
Marshall 


Model Cleaners, Klamath Falls, 
Ore., operated by John Zum- 
walt, has purchased new equip- 
ment, 


One Hour Martinizing Cleaners 
has been established on Buck- 
ley Highway & Parker Rd., 
Sumner, Wash., by J. Hugh 
Kalkus and Fred Bevengi, 


northeast 


C.J.C. Cleaners, with branches 
in Farmingdale and Hunting- 
ton, N. Y., has opened a new 
establishment at 127 Merrick 
Ave. in Merrick. Anthony Fer- 
rari is the owner. 


Sergis Manoogian has been 
granted permission to open a 
drycleaning shop at 7401 Og- 
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ontz 
Mr 
other 
ments 


Ave., Philadelphia, Pa 
Manoogian operates two 
drycleaning — establish 


Imperial Dye has opened Im- 
perial Cleaners on Main St 

Haverhill, Mass., a pilot plant 
for a major expansion ot the 
ompany in the Ne Ww I ngland 
The new facility includes 
coin-operated drycleaning and 
laundry equipment. Samuel R 


Kniznick is head of Imperial 


area 


Forest City (Pa. 
Main St is 


manage 


Cleaners, 409 
now under the 
ment of Pete Karwowski 


ind Sons 


One Hour Martinizing Clean- 
" 


ers has been opened by Sidney 
B. Klein in the Moore stown (N 
J.) Shopping Center on Burling 
ton Rd 


A storage vault has been added 
by R. H. Figler at Figler’s Dry 
Cleaning, 527 Erie Ave.. Niag 
ara Falls, N 


Capen Careful Cleaners, with 
its main plant at 3114 Hoffman 
St., Harrisburg, Pa 
its newest location at 3605 
Market St. in Camp Hill. A 
coin-operated laundry is in 
cluded. 


° has ope lie d 


Sun Cleaners and Dyers is now 
housed in a newly remodeled 
building at 109 River St., North 
Adams Mass 


One 


ers las 


Hour Martinizing Clean- 

been opened at 3179 
Ave., Brooklyn, N. 
K iramer 


Emmons 
by Harry 


southeast 


Harry Fisher is the new owner 
ot Varners Beebe 
Ark The firm will now be op 
erated is Fisher's Quality 
( le aners 


Cleaners 


Modern 
by W S 


moved to 


Dry Cleaners, owned 
( opeland, has been 
new quarters in the 

Kennamer Shopping Center on 


Seminole Dr., Huntsville, Ala 


Harold Bridges, an NID grad- 
uate has purchased G and M 
Cleaners, La Grange N. ( 

from George and Mildred Gur 


yanus 


Vogue One Hour Cleaners has 
been opened at 1417-E Laurens 
Rd.. Greenville S ( by Mr 
ind Mrs. Bill Culbreth 


4 grand opening celebration 
was held recently at Iredell 

N. C Laundry Dry 
Cleaning Village. The coin-op 
erated establishment is operated 


by Robert L. Holland 


and 


SULLY, 


One Hour Martinizing Cleaners 
has opened in the Tor- 
rido Shopping Center, New 
Iberia, La., by Emanuel B 
Singer 


be en 


Miller Cleaners, operated by 
Lawrence Miller at 114 E. Col 
lege St has add 


eda 


Glasgow, Ky 


storage vault. 


Richard Rochester, Rudolph 
Land and J. M. Osborne have 
purchased Royal Dry Cleaners 
Seneca, S. C., from Joe Cromer 


Patrick's Cleaners was opened 
recently in the new Eight Mil 
Shopping Center, U. S. High 
15 and Lott Rd., Mobil 


Way 


Ala 


Canada 


Manor Cleaners Ltd., St. Cath- 
Ont., has established a 
unit which includes a coin-op 


erated laundry in the Fairview 
Mall 


irines, 


An open house was held recent- 
ly by Mr. and Mrs. C. Van 
Hunenstijn at their new Alder 
(B. C Cleaners. Th 
proprietors prev iously operate d 
Rex Cleaners and 
New Westminster 


grove 


Dyers in 


Sidoff’s Cleaners and Tailors, 
1992 Lundy’s Lane, Niagara 
Falls, Ont., has opened its sec- 
ond plant, at 771 Valley Way 
Nick and Bob Sidoff are the 


proprietors 


Cudmore’s Dry Cleaning, Char- 

lottetown, P. E. L, has 

reopened after complete reno- 

vation The firm ope rated by 

Eric and Wendell Cudmore 
] 


was damaged by fire last Janu- 


eecn 


iry 


Star Cleaners and Shirt Laun- 
dry Ltd. of Merritton, Ont., 
has expanded its facilities and 
opened a pickup station in th 
Welland Plaza 


Page the Cleaner has opened 
1 new drive-in at LO9th St. and 
85th Ave Edmonton, Alta 
This is the firm’s fifth plant 


An official 
recently by 
Quality 


was held 
Wong at 
Cleaners, located on 
Stellarton Rd., New Glasgow, 
N. S. The new plant includes 
i coin-operated laundry The 
former drycleaning and laundry 
plant on N. Provost St. and the 
shirt laundry and pickup depot 
on Forbes St. will be 
branches 


opening 
Doug 


use d as 


Miracle Care, coin-operated dry- 
cleaning and laundry center, 
has been opened at Barrack and 
King Sts., Kingston, Ont 


WARNING! 
Don't buy cheap today— 


You'll be sorry tomorrow. 


U. S. Model 
718-2 


Blind Stitch Machine 


Is a Special Model built 
EXCLUSIVELY FOR YOU 
FOR ALL ALTERATIONS 
on ALL Materials 

HEMS 

Dresses 

Skirts 

Coat Bottoms 

Linings 

Sleeves 

Cuffs 

Etc., etc., etc. 


Write for 
New Brochure 


Service centers in all principal cities 


U. S. BLIND STITCH MACHINE CORP. 


231 West 29th St., New York 1, N. Y. LAck. 4-9144 





POLAR BREEZ 


AIR COOLS 
and VENTILATES 


10° TO 18° LESS THAN OUTSIDE 
TEMPERATURES 


GUARANTEED! ECONOMICAL! 


Draws in 
100% fresh 


or. 





Coal crisp 
air enters 


and circu- 
Roto- 


Atomizer 
washes, 
cools and 
cleans air. 


lates free of 
dust, smoke 
and pollen. 


Filter 
removes ex- 
cess moisture. 








AIR COOLING 


ENGINEERING CO. 
3812 N. Lawrence St., Phila. 40, Pa. 


Air Cooling Engineering Company 

3812 N. Lawrence Street 

Philadelphia 40, Pa. 

Please send us information on Polar Breez Air Cooling for our 
1D Dry Cleaning Plant [() Laundry 

Nome 


Company ee 





Address City Zone ae 











GAS BOILERS 


Vertical tubular 
Vertical flueless 


Portable horizontal 


Fully automatic units including boiler feed or complete 
return systems. All boilers ASME Code & National Board. 


Specializing in boilers for the garment 


Over 10 sq. ft. heating surface per H. P. all sizes of HRT's. 


P. M. Lattner Mfg. Co. 


OIL BOILERS 


Vertical tubular 
Vertical flueless 
Portable horizontal 


and cleaning trades since 1916. 


Cedar Rapids, lowa 


Dealers & Distributors most everywhere 





45) YEARS 


iwith the Drycleaning Industry 


INSURANCE AT COST! 


National Indemnity Exchange 
National Fire Insurance Exchange 


3820 WASHINGTON BLVD. ST. LOUIS 8, MISSOURI 








A NEW Handbook! 


THE DRYCLEANER’S GUIDE 
TO SHIRT LAUNDERING 


® How and When to get started ® 
® How e 
® How to inspect and package for repeat business 
$1 per copy. Send your order now for a step 


step guide on how to get in shirt laundering now 


$ 


How to equip 


to hire and train How to produce 


Only 
by 
ccessfully 


THE NATIONAL CLEANER 
New York 17, N.Y 


166 Lexington Avenue, 








Are You Turning Away Half Your Business Potential! 


RELIABLE 


DRY STORAGE « COLD STORAGE 
PACKAGE UNITS 


Assure 100°: profit return + Give you the edge on your 


stiffest competitors * ‘Adaptable for every plant owner 


RELIABLE MACHINE WORKS, INC. 


231 EAGLE ST..BROOKLYN 22,N.Y 





OBITUARIES 


David L. 
chairman 


Harrington, 66, 
of the executive 
and management policy com- 
mittee of the Reuben H. Don- 
nelley Corporation, publishers 
of NATIONAL CLEANER, 
Laundry Journal and Na- 
tional Rug Cleaner, died on 
June 2. 
from an Iowa 
through the ranks 
of the Donnelley Corporation 
to president, 1951 to 1957, 
and chairman of the board 
and chief executive officer, 
1957 to January 1961, 
paralleled by his active par- 
ticipation and leadership in 
numerous business, civic and welfare organizations. 

Mr. Harrington was president of the Illinois Chamber of 
Commerce in 1958-59. In the latter year he became the first 
president of the Business Mail Foundation. Also in 1959 he 
served as chairman of the National Cancer Crusade and was 
elected a director of the American Cancer Society 

He was a member of the executive committee of the Na- 
tional Civil Service League, president of the Chicago Ath- 
letic Association, member of the Executive Club, member of 
the of the Cook County Tuberculosis Sanitarium, 
member of the board of Junior Achievement of Chicago 
ind active in the work of the Chicago Community Fund 

Mr. Harrington, during his years as president and chair- 
man of the Donnelley Corporation, was a vital influence on 
the growth and development of its magazine publishing di- 
vision, of which this publication is a part, from a nucleus of 
three business papers to twenty-two highly specialized maga- 
zines serving a wide variety of industrial and professional 
fie Ids 

Mr 
Harrington 


His career 
farm boy 


was 


be yard 


Harrington is survived by’ his widow, Mrs. Blanche 
a son, Edward, and three grandchildren. 
Peter MacGregor Ironside, 74, partner in the former Iron- 
side and Park Dry Cleaners, Lethbridge, Alberta, Canada, 
died recently. Mr. Ironside, who was born in Aberdeen, 
Scotland. was a charter member of the Lions Club and life 
member of the Elks. He is survived by his mother 


Michael Celestine McEvay, 
Victoria, British Columbia, 


74, owner of Nu-Way Cleaners, 


Canada, died at his home re- 
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TRIPL-SAFE GRID PLATE .. Port. tiner 
Masters ANY Fabric 2. Filter screen 





3. Napped surface 
The Grid Pilate 
that CAN’T 
make a mistake 


under 46” . 

over 46” - $38.75 

mushroom .. $21.75 
from your jobber 


$29.75 














GROSS STAR TRIPL-SAFE GRID PLATE 
} Patented | re WITH BUILT-IN @ 


L. BEHRSTOCK CO. STEAM FILTER 


1708 S. STATE ST. CHICAGO 16, ILL 














cently. Mr. McEvay founded the drycleaning establishment 
36 years ago. Surviving are his wife and two sons. 


Saul Mirkin, 62, general manager of Mirkin’s Dry Cleaning 
Service, Springfield, Massachusetts, died following a brief 
illness. Mr. Mirkin was born in Russia and came to this 
country in 1910. He served in the U. S. Army during World 
War I, and was a member of the American Legion, Jewish 
War Veterans, Springfield Chamber of Commerce, Better 
Business 
AF&AM 


Bureau, and the Chicopee Lodge of Masons, 
Surviving are three brothers and two sisters 


Lawrence Vernon Travers, 39, owner of Lorne’s Dry Clean- 
ers, London, Ontario, Canada, died while at work recently 
Mr. Travers was a member of Kilwinning Lodge No. 64, 
AF&AM, and the Canadian Order of Foresters. He is 


survived by his wife, mother and daughter. 


annual CONVENTIONS 


July 20, 21 and 22—Virginia Association of Launderers & 
Cleaners, Cavalier Hotel, Virginia Beach. 


August 11, 12 and 13—Georgia Laundry & Cleaners Asso- 
ciation, Atlanta Biltmore Hotel, Atlanta. 


August 11, 12 and 13—National Institute of Drycleaning 
Alumni Society, Back Home Day, Sheraton Park Hotel 
Washington, D. C. 


September 21, 22 and 23—New York State Launderers 
& Cleaners Association, Inc., Saranac Inn, Saranac Lake. 


September 29, 30 and October 1—Laundry and Cleaners 
Allied Trades Exhibit, Cleveland Auditorium, Cleve 
land, Ohio. 


October 10, 11, 12, 13, 14 and 15—Laundry and Cleaners 
Allied Trades Association, Stardust Hotel, Las Vegas, 
Nevada. 


November 3, 4 and 5—Ohio Drycleaning Association, Na- 
tionwide Inn, Columbus 


November 10, 11 and 12—Oregon State Drycleaners Asso- 


ciation, Portland 


November 17, 18 and 19—TIllinois State Drycleaners Asso 
ciation, Hotel Sherman, Chicago 


December 2 and 3—Wisconsin & Upper Michigan Dry- 


Pfister Hotel, Milwaukee 


7 
cleaning Institute, Inc 


Are you in hot water 


wee 
” because the water you use 


GETS TOO HOT! 
00979 TOO MUCH MOWEY { 


A VIC WATER-TEMPERATURE 
REGULATING VALVE WILL SOLVE 
THAT PROBLEM... 


by keeping water at exactly 
the right temperature 


AUTOMATICALLY 


...Under $50 Complete 


Eliminates need for constant checking— 
once the control is set it maintains a 
constant water temperature within 3 
degrees 
Supplies only the exact amount of 
water required for a specific use 
Adjustable from 60 to 120 degrees 
May be used in hundreds 
of ways, hundreds of places 
Sasily installed; non- 
skilled man can install in 
minutes 


Write Dept. NJ-228 


VIC MANUFACTURING COMPANY 


1313 Hawthorne Avenue * Minneapolis 3, Minn. 


INVISIBLE ZIPPER! 
American made Slim-line by Fastline 
world’s first perfected invisible zipper 


Easier to sew in. The Slim-Line fastener is the first choice of 
top designers in all fashion fields. No special attachments 
needed, can be inserted into garments with conventional 
zipper sewing foot. Lies flat and inconspicuous as a seam, 
shows no hardware, needs no superfiuous flaps. Available in all 
colors and sizes—skirt and pants sizes 3 for $1.00. Sewing 
instructions available. For larger sizes or for any specific 
problems, write: 


SLIM-LINE by FASTLINE 


Fastline, Inc., 8 Washington Place, New York 3, N. Y. AL 4-1454 
Over 5 million zippers made to date 


fi. 
ee 
5 


Ze-GLOW 


New Income ‘a 
FROM FUR CLEANING | 


‘ 
» 


Deliver furs with lustre and sheen 
restored. Give the finest care 
to furs, fur-like garments and 
cashmere. Complete starter kit, 
instructions, for professional job. 


Consult your jobber S$ 
only 33 


products 
WRITE for: New Simplified 


Zimmerman Co. Cincinnati 19, O. Fur Cleaning Instructions 
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NAVIOWAL DOARITEY PLAGE 


Where buyers and sellers meet 








15¢ a word for the first insertion and 12¢ a word for each subsequent, 
consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 20¢ a word, first insertion; 15¢ a word for subse- 
quent, consecutive insertion. Minimum charge—$2.50 (new or repeat). 
Help Wanted and Situations Wanted ads 10¢ a word for first inser- 
tion, 8¢ a word for each subsequent, consecutive insertion for same ad. 
Advertisement set in capitals or bold face type 15¢ a word, first in- 
12¢ a word for subsequent, Minimum 
charge—$1.50 (new or repeat) 

Add five words if answers are to come to a box number to be for- 


sertion; consecutive insertion, 


warded by us. Be sure to write your copy, name and address plainly. 


Advertisements in this department must be in our hands NOT LATER 
THAN THE 10th OF THE PRECEDING MONTH. 


Cash must accompany all orders for advertisements in our classified 
columns. No book accounts can be opened, as the low charge made 
does not permit this expense. 


Rates for classified advertising are net. 
commissionable. 


Classified advertising is not 





Mail Your Replies to Box Numbers to The National Cleaner, 466 Lexington Avenue, New York 17, N. Y. 








CLEANING PLANTS FOR SALE 


THREE MODERN CLEANING STORES—1| 
tore ave mplete and 
Ww el 





cated 25 


rth of B 


J equipmen!, 


miles n ston 


latest cleanir conveyors, 
$75, 000-$30,000-$25,000 
health forces sale. A. 


45 MERRIMACK STREET, LOWELL, 
9426-2 


complete separate 


Est ed for year doing g i business, ill 
ROSENGARD & CO., REALTOR, 
MASSACHUSETTS 


as Gulf 


p Well established. 12 
wner $50,000 gross, long lease, Approxi- 
mately $20 » handles, balance be financed. ADDRESS: Box 9398, THE 
NATIONAL CLEANER. -2 


Soast eaning and laundry plant 


years same same i sation 


For t snnessee area. Drycleaning business, 1960 sales 
$49,¢ A sh-and-carry and phone calls. No real 


w rent. $5,00( 


estate. Good loca 
balance on 
balance. Owner has other busi 


NATIONAL CLEANER. 2 


cash required easy 
ser tar ] 


ADDRESS B x 9441 


Arizona: complete s 

$28 Priced or 

cash. Ideal sund climate. A top 

ey maker Pr y for man and wife. Other i ADDRESS 
458, THE NATIONAL CLEANER 2 


reage 


lvent plant netting $100 
ly $14,00 ne-half down 


Wonderfu 


per month. Gross 


balance on terms 
location year-r< 


rfunil nterests 


ant with tw utlets yuipped with fir 


iy stear 1960 truck ar 


ADDRESS: Box 


i nlant real 
THE NATIONAL 


2 


estate it 9468 
CLEANER 

WwW established family laundry and drycleani: busi in Massachu 
Laraest t excellent potential. Modern building 


9464, THE NATIONAL CLEANER. 


suipped ft i $35 ft) Cc n 
e $85,000. Age 


Tanely R 


nt. ADDRESS 


ually $14 full price, must se 
THE NATIONAL CLEANER. 
ng plant. Better than $15,000 gross 
ADDRESS: Box 9470, THE NA- 


$70 
ease. Price 
w Highway 


9476-2 

nd 
ne-half cash and 
THE NATIONAL 


2 


CLEANER 


t business. Ideal 
THE NATIONAL CLEANER. 
2 


D ing quality 

» sober. Reason 
1 McCarty 
9480-2 





Interesting Opportunity 
for 


Active, Creative Mind 


Need man acquainted with drycleaning/laundry 
industries for continuous market studies. Must 
have ability to gather information through both 
research and field interviews, to detect and follow 
industry trends, and to write frequent, concise 
and authoritative reports. NID or AIL graduate 
preferred, but not necessary. Located in Chicago 
area. Monthly travel no more than five nights 
away from home. All travel expenses paid. 


Compensation increases with proven ability to as- 
sume more area responsibility. Opportunity for 
advancement with fast growing division of large 
national firm. We give pre-hiring aptitude and 
psychological tests. 


Please submit full information on experience, 
training, other qualifications, references, with 
initial application. Replies held in strict confi- 
dence. Our staff knows of this advertisement. 


Reply Box 9481, 
THE NATIONAL CLEANER 


466 Lexington Avenue, New York 17, N. Y. 

















HELP WANTED 





Machinery 


duction 


and building maintenance superintendent. Also assistant pro- 
superintendent with sufficient initiative and potential to justify 
becoming top man later. First-class retail laundry drycleaning organiza- 

operating routes, and coin-ops. 
M E degree desirable for engineer's position. State the reasons you think 
qualify you for one or the other position, and desired salary. ADDRESS. 


Box 9438. NATIONAL CLEANER. x 


tion central Connecticut, drive-ins, 


THE NATIONAL CLEANER 





HELP WANTED (Cont'd) 


First-class retail laundry and drycleaning organization 35 miles from 
New York City. This plant doing approximately $350,000 a year business 
and growing. Want the following: Working laundry foreman familiar 
with production and quality. Working drycleaning foreman familiar 





with same. Both men must know wage incentives and how to make use 
of their personnel. The opportunity for a future is good in either of 
these positions. Write giving the reasons you would qualify for one or 
the other position and desired salary. ADDRESS: Box 9463, THE NA- 
TIONAL CLEANER. 7 


Capable couple with some capital to operate successful drycleaning busi 
ness in Lake Michigan industrial resort town. Potential unlimited. AD- 


DRESS: Box 9471, THE NATIONAL CLEANER. 7 


A JOB WITH A FUTURE. Quality drycleaning and shirt laundry plant 
in central Ohio, has opening for experienced spotter and all-around 
help. Opportunity to own business without investment Owner retiring 
Write or call NOW. Mr. Ben Cohan, One-Hour Modernized Cleaner, 2 
North Main Street, Mt. Vernon, Ohio. EXpress 3-1966 9472-7 








SITUATIONS WANTED 


Synthetic package plant manager seeking supervisory position. Would 
consider allied trades. Young family man. Graduate of NID, both courses 
Prefer New York vicinity. Consider other areas. ADDRESS: Box 9451, 
THE NATIONAL CLEANER. 5 





American citizen, 28 years of age, single, educated in Europe, speak 
English, German and French, Graduate of NID. In the drycleaning indus- 
try for the last 6 years, would like position with American company in 
Europe. Preferably stationed in Switzerland. Please write P. G., 509 San 
Vicente Blvd., Santa Monica, Calif 9454-5 


Manager's position wanted—small to medium sized plant, run down 
plant preferred. Transportation must be paid. Highest character. Sober, 
family man. 23 years experience, will tryout six months if desired 


ADDRESS: Box 9456, THE NATIONAL CLEANER. 5 


WORKING DRYCLEANING MANAGER POSITION WANTED WITH RE- 
LIABLE COMPANY IN NEW YORK, NEW JERSEY OR PENNSYLVANIA. 
HAVE WORKING EXPERIENCE IN ALL PHASES OF DRYCLEANING. I 
AM 49 YEARS OLD, MARRIED. ADDRESS: Box 9474, THE NATIONAL 
CLEANER. 5 








SALESMEN - DISTRIBUTORS WANTED 
DRYCLEANING EQUIPMENT SALESMAN 22 NEEDED IMMEDIATELY: 


career opportunity with the world’s leading manufacturer of drycleaning 

machinery. Top income producing territories open. Send resume to 

AMERICAN PERMAC, INC., 1569 Merrick Rd., Merrick, L. 1, N. Y 
9457-14 





ESTABLISHED SALES TERRITORY—accelerated sales expansion program 
of leading chemical specialty company requires employment of sales 
man for New York, New Jersey and Philadelphia area, Position offers 
income security. We need an experienced representative with dryclean- 
ing background. If you qualify, write full details first letter, enclose 
recent snapshot ll replies strictly confidential. Salary and expense 
allowance against commissions. ADDRESS: Box 9467, THE NATIONAL 
CLEANER. -14 








BUSINESS SERVICE 


DETROIT and suburbs on-location carpet, furniture cleaning and DYE- 
ING, PRescotte 8-1680, CARTER’S Rug Cleaners, 27234 Ridgewood, Rose- 
ville, Michigan. 9310-10 





GET MORE BUSINESS with attractive outdoor signs. They're easily made 
with Signcraft letters. Permanent. Inexpensive. Proven nation wide. 
Northland Products, Route 22-282, Rockland 38, Maine. 9378-10 


Suits (double-breasted) made single, $9.95. White Swan Cleaners & 
Tailors, P. O. Box 8083, Jackson, Miss 8919-10 


DIRECT MAIL ADVERTISING for cleaners that gets new business at low 
cost . . reactivates old customers. Write for free samples of famous 
Kolorcards. Reba Martin, Inc., 4201 N. W. 2nd Ave., Miami 37, Fla. 

5947-10 








SEWING ROOM SUPPLIES 


3 DOZEN pairs ELBOWPATCHES suede leather seconds $5.00. 100 trou- 
serzippers $8.50—save real money—order trimmings from NASSAU 
NOTIONHOUSE, Nassau, New York—free price list. 9393-42 











solvent 


Redefined in 


THE CARE 
AND HANDLING OF 
DRYCLEANING SOLVENTS 


This manual, written by the authoritative 
Art Schuelke, is a MUST for anyone in the 
drycleaning field. Read how to keep sol- 
vents fresh, use proper controls and keep 
your system clean while cutting costs and 
building profits. 


Care and Handling of Drycleaning Sol- 
vents discusses in depth such problems 
and their answers as: 


@ Proper Maintenance, Controls Can 
Add to Your Mileage and Quality 


@ Maintenance Suggestions for the Pe- 
troleum Plant 


@ Maintenance Suggestions for the Syn- 
thetic Solvent Plant 


Since a major supply cost for the drycleaner is the 
solvent used in his plant—getting the best results 
from your solvent PLUS efficient operation without 
loss of quality—should be one of your BIGGEST con- 
cerns. 


Act now. Fill out the coupon below 
to get your ready-reference manual. $1 per copy 


NATIONAL CLEANER 
466 Lexington Ave. N. Y.17,N. Y. 


Please send copies at $1 each of THE CARE 
AND HANDLING OF DRYCLEANING SOLVENTS for which 
| am enclosing my check or money order. 


Name Title 
Company 
Street 


City 

















MACHINERY FOR SALE 


MACHINERY WANTED 





and 12 AMERICAN and C/L RETURN FEED IRONERS 
MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry Ma- 
$05 Ten Eyck St., Brooklyn 6, N. Y. 8310-4 


chinery Co., 


AMERICAN MASTER CASCADE double end driven Mone! metal 
two-compartment two door cylinders, motor-driven. CUMMINGS- 
305 Ten Eyck St., Brooklyn 6, N. Y. 


12 x 84 
washers 


LANDAU Laundry Machinery Co., 


somplete with 5,000 


Total cost price of 

l with small down pay 

Penna. NA 5-1559 9439-4 

ine and stand model B40, 8 Character, 
ndition. Any fair offer will 


ADDRESS: Box 9415 


take il- 
t F.O.5 NATIONAL 
CLEANER 


mplete line 


ntact us for 


have ac 


ng equipment. C 


i ery eeds at bargai : WILLIAMS LAUNDRY MA- 
CHINERY CO., INC., Mth Street, Long Island City 1, N. Y 


Stillwe 


42 x 84” all 
O.T. Americar 


prices wholesale 


all-Monel Y-12 ¢ ket washer, $1,5 
ther all-metal washers $450 1 
type. All 
5 East Jefferson St., Springfield, Ilir 
9479-4 


new motor and timer. Late 








REWEAVING 


RSWEA VERS, ONE-DAY SERVICE : 
rugs, upf Istery 


Send 





burns, moth-holes, tears, 
like new. Small jobs 


GIVE US A TRIAL. 


WoOrrk 


Cigarette 


thes inens, fabrics 


me day garments for estimate 


difference between our and what 


American 


to see the 
getting. Establi 


Ave., Cl 


mazed 
Weaving Co., 
5516-29 


shed 1910 Textile 


> 


icago 2, Ill 


SALES KIT FREE including signs, advertising 
ts, instruction book, PRICING CHART, work tickets and envelopes at 
NO CHARGE. A prompt efficient WHOLESALE service at a MODERATE 
COST. We reweave the fabrics. Our complete re- 
weaving service will u a satisfied, permanent customer. Send 
desired. MONEY BACK GUAR- 
125 West 5th Street 


REWEAVING. C 


mplete 


exact pattern in all 
make y 
t for estimate. Open accounts if 


ANTEE CINCINNATI REPAIR SERVICE, 


Z 


Cincinnati 
6066-29 


*"40°/, PROFIT WITHOUT INVESTMENT." Send us garments with burns, 

es to be skillfully rewoven by the exclusive WONDERWEAVE 
fast service. All work guaranteed fo 
r required. OR, do your 
smplete with instructions. Replacement 
Weavers, 44 Whalley 
it 3298-29 


perators, life of gar- 
tment, time or lab 
uipment for $12 c 
Write to Wonder 


9, New Haver 


Iwn reweav- 


established 1899 


Connectic 
e “BERGER DAMAGE REWEAVING” 


The finest type 
reasonably — Our w 


serving the cleaners 


trade almost forty years { skilled work only. 
al E 

ii ~$hi- 
made. Retu F you want the 


you b t “BERGER DAMAGE REWEAVING COMPANY,’ 
Avenue, New York 21, N. Y 5966-29 


rk wins you good wi 


stage paid by us. If 


REWEAVING BY THE SUPERIOR FRENCH PROCESS. MOTH HOLES, 
BURNS, ETC., REWOVEN TO THE EXACT PATTERN. COAST-TO-COAST. 
MODERATE PRICES. SMALL DAMAGES RETURNED SAME DAY RE- 
CEIVED. SATISFACTION GUARANTEED. SEND A TRIAL ORDER TO. 
DAY. R. M. WEISSERT, 315 NORTH 7TH ST., ST. LOUIS, MO. 5545-29 


MONEY BACK GUARANTEED SEWER VEG. Best possible 
Nor atte isplay sigt pricing char etc. We 


ssary 1! . Inis fine service. Libera 


methods 
supply af no charge 
jiscount. Open 
' int er yarment f estimate or a r Sales Kit. WEAVE 
MASTERS, 125 West 5th Street, Cincinnati 2, O} 
RE-WEAVING AT LOWEST WHOLESALE PRICES, 
mates in ad 
ance if requested f THRIFTY 
WEAVERS, 1412 Adan Toledo 2, C 7446-29 
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WANTED USED HOFFMAN UTILITY PRESSES, any model, any amount. 
Address: M.A.T.S.A. Alvaro Obregon No. 147, Sta. Anita, Ixtacalco, 
Mexico 8, D.F. 9469-3 








MERCHANDISE FOR SALE 


Nylon laundry nets 24” x 36” only $13.50 per dozen, hanky nets $3.95 
per dozen, 18” x 30” nets $8.95 per dozen. Write L. S. Supply Company, 
211-57 18th Avenue, Bayside 60, N. Y. 9340-45 





SOLVINK-—a product continuing to serve the drycleaning and laundry 
industries for 30 years, tried and tested throughout the U. S. and Canada, 
has to be good. This is the story of SOLVINK. Removes INK, PAINT, 
BLOOD and RUST stains from colored and white fabrics, 8-ounce, pint, 
quart or gallon. Order today from your jobbers or from Greenville Chem- 
ical Co., Greenville, S. Car. U. S. A, 9305-45 


CONSULTANTS 


IN TROUBLE? Our chemical analysis of garments and laboratory reports 
place responsibility for damage, and save your money. Charges light. 
HUBBARD TEXTILE CONSULTING BUREAU, RT. 3, CHARLOTTESVILLE, 
VA. 6040-25 
LET US TELL YOUR CUSTOMER! Impartial laboratory reports on garment 
jamage for settlement of claims, expert testimony for arbitration or 
referee. Prompt service, reasonable fee. TEXTILE ANALYSIS SERVICE, 
53 Auburn St., Concord, N. H. 3635-25 

















SUEDE, LEATHER AND FUR SERVICE 


Suede and Leather Specialists. ‘‘Lano-Lustre’’ process. Natural oils, color 
and softness restored. Send for information folder and price list. Free 
window display sign with first job. One-week service. Send to—Ward- 
robe Service, 2425 McGee, Kansas City, Missouri. 8088-13 
SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ‘“FRENCH- 
TEX" LaFRANCE DYE HOUSE, 7606 Carnegie Ave., Cleve- 
land 3, Ohio. ‘Members of the S.L.R.A."’ 7947-13 


FROM OUT OF THE WEST, comes suede & leather work at its BEST. 
RICHARD KELLEY’S MEL-O-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.I.D. and 
S.L.B.A 8901-13 
SUEDES AND LEATHERS cleaned and dyed to . perfection. n. Prompt service. 
Fully insured. Any jacket $4.00. Ship to THE SUEDE KING, 1311 East 
State Street, Sharon, Pa. 5234-13 
FURS—cleaned, glazed, repaired, altered, and remodeled, by the famous 
LANO LUSTRE process. Guaranteed workmanship, fast service. Com- 
plete storage facilities. Send for complete price list and informational 
folder. Wardrobe Service, 2425 McGee, Kansas City, Mo. 9190-13 


WORTH REPEATING 


FROM OUT OF THE WEST, comes suede & leather work at its BEST. 
RICHARD KELLEY’S MEL-O-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.I.D. and 
S.L.R.A. 8901-13 





process 

















WHOLESALE DYEING FOR THE TRADE 


SHARP'S REDYEING COMPANY—DYEING EXCLUSIVELY. WHOLESALE 
ONLY. We are now located in a large building and, in addition to our 
regular service on garments and household goods, are equipped to give 
any size. 977 Jackson Ave- 

160-12 





you a complete service on rugs and carpets, 
nue, Memphis, Tennessee. 








TRAINING SCHOOLS AND INSTRUCTIONS 


HUBBARD DRYCLEANING AND REDYEING SCHOOL, Route 3, Char- 
lottesville, Virginia. Courses offered in drycleaning (petroleum and 
synthetic), spotting, wetcleaning and dyeing. Study while you work and 
do both to advance yourself. Catalog sent on request. A CORRESPOND- 
ENCE SCHOOL SERVING THE INDUSTRY SINCE 1932. 5902-15 


BIG EXTRA PROFITS IN INVISIBLE REWEAVING! Do it yourself—in 
your own shop giving customers finest work and prompt service. Find 
out how quickly you can learn to make holes, tears, cuts DISAPPEAR 
from all clothing and fabrics. Famous original Fabricon professional 
method pays up to $10 in an hour—ALL PROFITS! Write for FREE details. 
Fabricon, Dept. R R, 6238 Broadway, Chicago 40, Illinois. 8398-15 


INSTRUCTIONS IN TAILORING, REPAIRING, DESIGNING and CUTTING 
on men’s and women’s garments. (3 Separate Books.) Free booklets 
describing these books sent on request. Master Designer, Dept. K, 
400 S. State Street, Chicago, III. 9278-15 
LEARN REFAZE PATENTED PROCESS economize, improve work, save 
time simplifing spotting and avoiding washing. Advertising assistance if 
lesired. Send $3.00 for manual. REFAZE CORPORATION, PRINCETON, 
ILLINOIS. 9417-15 
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Ace Fastener Corp. 

Adco, Inc. , 
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Ajax Presses , 

Wallerstein Co., Division of 
Boxter Laboratories, Inc. 

Ald, Inc. ; 

American Maestrelli 
Distributors, Inc. 

American Permac, Inc. . aia 

American Telephone & Telegraph 
Co.—Yellow Pages 

Apco Oil Corp. 

Atlas Powder Co., Chemicals 
Division 


Behrstock Co., L 
Bishop Freeman Co. 


Cc 


Chevrolet Division of General 
Motors 

Cissell Manufacturing Co. - inc. - 
Ww. M. 

Columbia Boiler Co. of Pottstown 

Cook sc ag Co., Inc. 

Crisp Products, Inc. . 


Davies-Young Soap Co., The 


Econo Manufacturing Co. 


Fastline Inc. 
Ford Motor Co. = 
Frontier Chemical Co. 


H 
Haertel Company, Walter . . 
Hammond Industries, Inc. 
Hoffman International Corp. 


Hoyt Manufacturing Corp. 
Huebsch Originators ... 


Johns-Manville 2nd Cover 


L 


Lattner Manufacturing Co., P. M. 


JuLyY 


Minneapolis-Honeywell Regulator 
Gl bet akeves ° . 12—13 


N 


National Cleaner, The 54, 76, 79 
National Indemnity Exchange 76 
Newhouse Specialty Co., Inc. 71 


P 


Package Chemical Co., Inc. ae 
Pantex Manufacturing Corp. 4th Cover 
Pennsalt Chemicals Corp. 43, 45 
Pre-Marked Strip Tag Co. 60 
Prosperity Co., The ‘ 15 


R 


Reliable Machine Works, Inc. 


s 


Sanitone Dry Cleaning Service, A 

Division of Emery Industries, Inc.. 27 
Shell Oil Co. ... 69 
Spencer Corp., 


Street & Co., inc. ~ R. R. 7, 3rd Cover 


TickeTag Corp. 
Time Savers, Inc. 


U 
U. S. Blind Stitch Machine Corp. 


Vv 


Vanbar Co. 
Vic Manufacturing Co. 
Viking Pump Co. 


Ww 


Wallerstein Co., Division of 
Baxter Laboratories, Inc. 
Washex Machinery Corp. 
Whirlpool Corp. ‘ .4 
White Machine Co., ine. ‘ 
Wichita Precision Tool Co., Inc. 
Wilson Chemical Co., A. L. 


z 


Zimmerman Products Co. 








MR. MANUFACTURER 


The value of a magazine to your 
Sales program is in direct pro- 
portion to the value of that pub- 
lication to its readers—if they 
are your customers and pros- 
pective customers! 


In the NATIONAL CLEANER 
you can be sure that its readers 
value its editorial contents—for 
regular, paid subscribers are the 
determining factor as to the ma- 
terial included in each issue. It 
is material like that which ap- 
pears in the current issue which 
provides the incentive for read- 
ers to pay for the magazine. 
They want this business build- 
ing information to help them 
each month in their daily oper- 
ations. Such articles as: 


@ COIN-OP DRYCLEAN- 
ING—Keeping Pace 
With the Trends 


@ CUTTING LABOR 
COSTS—Equipment 
Doubles Solvent 
Mileage 


@ BUILDING PRESTIGE 
Industry Challenge 


In the NATIONAL CLEANER 
you can also be sure that your 
sales message is read by your 
customers and prospective cus- 
tomers, for the NATIONAL 
CLEANER is edited to serve 
progressive drycleaners—plant 
owners across the country who 
are the big, able-to-buy plants 
you want to sell. 


THE 
NATIONAL 
CLEANER 


466 Lexington Ave. 
New York 17, N. Y. 
ORegon 9-4000 











The Cust omers always write—. ontinued from page 46 


industries are the 
National Institute of Drycleaning, Sil 
ver Spring, Maryland, and the Ameri- 

in Institute of Laundering, Joliet, 
Illinois, which collaborated in the for 
of these lassifu ations 


} 
rtule maintenance 


mulation 


Eprrol 


Word From Ecuador 
lo the Editor 

Only vesterday we received by su 
tace mail the March issue of THe Na- 
rIONAL CLEANER. I| was ver 


heal that you are now agal 


S| OOO 1 
ple asead 


editor 
ft our favorite trade paper 

Perhaps you will remember that 

nany many years ago We already 

vere in touch with each other. At that 

t re appeared the article: “Dry 

in Quito.” More than 12 years 

in the December 1960 issue the 

tory headed Plant 

on Equator’ told about the 

ess La Quimica in Quito has 


Pioneet 


purpose of this letter is not 

congratulate you and our- 

your appointment as editor 

to reter to a “Letter to the 

in the 1961 Guidebook Issue 

with the title “Round the World | 

vrote to Mr Wheat Ji 

Rose! ind enclose a copy ot this let- 

ntormation 

KurT MUELLER 

La Quimica 

Accounting Classifications Quito, Ecuador 
the Editor Mr. Mueller’s letter to Mr. Wheat 
7 il | 1957 culd ;OOk points out an error in our article, “Pio 

: neer Plant Thrives on the Equator 
The we 


| imes Ek 


KENNETH | 
ctor. District No 
Rapid City, S 


den hangers made by prison 
t the plant only 3% cents, not 
have more thar re é ents as erroneously stated 
terested in obtaining the u -Eprro! 
classifi 
What Is Cut-Rate? 
lo the Editor 
In reference to your article in the 
May issu I would 
ervi like to set the record straight on one 
smaller plant In litt] 


several cash-and y 


Russian Roulette. 
t 


e item 


] wnder ke ] 
do not undertak with cut-rate in the neighborhood 


service production 


vu kindly advise wher Let’s Hear From You... 


We welcome your inquiries, your 
views about every phase of the 
drycleaning industry, your prob- 
lems and your solutions to prob 
lems. Address 
The Editor 

The National Cleaner 

466 Lexington Avenue 

New York 17, N. Y 


tain the detailed classificatior 
structions for the allocation 
under each of these iddi 


vices 


W. Brrtex, Office Manager 


Trudeau s 


Alta. ¢ 


4 rorm 


itwons for the 1 


ou stated Kean had to compete 


I wish to state that there isn't nor 
has there ever been any cut-rate go- 
ing on in Baton Rouge for the last 
several years, unless you can call 
cleaning 8 pounds for $1.50 cut-rate 

I enjoy reading your magazine very 
much, but why do all of you writers 
push the « omM-Op so much? 

Tony J. Maccrio 
State Cleaners 
Baton Rouge. La. 


Though the effect is similar, coin- 
op at $1.50 is not truly cut-rate be- 
cause it is a diff rent type of service. 
Rather than “push” coin-op, we try to 
be objective. Why do you read so 
much about coin-op?—EpitTor 


Eater Award 


To the Editor 

Protest rewrite of text I submitted 
with photo of honor accorded me by 
president of California Drycleaners, 
Dwight Alquist 

Mr. Alquist could sue you for call- 
ing him a “crank.” And calling him a 
‘prexy.” To my knowledge he is a 
paid-up member of the NID, and not 
a bit like you implied . . . if you meant 
what I think you meant. And if I 
know you, that’s exactly what you 
meant! 

As for referring to me as a “crank,” 
I can only submit to such abuse. If 
you fire me I'll make so much money 
that I'll be in trouble at once with 
the Internal Revenue department 
and I hate trouble. Actually you wer 
Chere 
were letters asking “which is the bar- 
rel?” I tell you it hurts me, right here 

You needn't have blurted out about 
the moonshining. You knew I was a 
Kentuckian when you hired me. My 
hav fever needs a good grade of 


more complimentary than most 


stump-juice 
Your reluctant servant, 
Lou BELLEW 
P.S. What hurts most is that the 
Mav issue of NATIONAL CLEANER 
came “collect.” 
P. P. S. Does that mean anything? 


Note to West Coast Editor: Collect 
charge was for dictionary that accom- 
panied the May issue. Your threat 
about Internal Revenue is empty, sir 
Now that you must do your barbecue- 
ing, we may have to put you on an 
expense account. Means filling out 
forms, in triplicate, with supporting 
evidence, just like income tax. You 
had it better when Dwight was feed- 
ing you!—EpIror 


NATIONAL 
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CONCENTRATED—For greater soil removal 
CLEAR SPRAY STOCK—Penetrates faster 
COLORLESS—No discoloration of fabrics 
ODORLESS—No objectionable spray fumes 
RINSES FREELY—No rings or swales 
CHARGES THE CHARGE—When rinsed 


Prepare spray stock comprising 1 part Streetex 
4 parts Water 


Prepare spray stock comprising 1 part Streetex 
12 parts Water 


in addition to being the fastest and safest spray spotter known to the 
industry, Streetex is highly efficient when used in formulas designed for 
the removal of 6 groups of stains. 


R.R. STREET & CO. INC. eS 561 W. Monroe St. Chicago 6, U.S.A. 


—— 
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YOU'RE LOOKING AT MORE PROFITS PER SQUARE FOOT 


This complete Pantex shirt finishing unit . . . with the exclusive “SLEEV-O-MATIC” 
horizontal press . . . does more shirts easier and faster than ever before! 


Operator comfort and production reach new heights when the _—_ Everything’s more simple and maintenance free. Operator train- 
new horizontal “Sleev-O-Matic” joins the other three Pantex __ ing is easy. Satisfied operators turn out more work, finer work, 


vorksavers ar and Cuff Press, Body Press and FOLD-A hour after hour, uninterrupted by costly down time. 

MATIC Table nY x 10 area : i Ini 
You pay nothing down for the entire Pantex Shirt Finishing Unit 

Horizontal bucks eliminate tiring up-and-down motions! Lateral, under our new five-year lease plan. For less than a tax-deductible 


hile 


vading keep operator-efficiency high $300 a month, your shirt finishing operations can show unbeliev- 


Simplified cuff clamping, automatic gentle sleeve expanders and _ able profits per square foot. For full details, contact your local 


reased production at lower _‘ Pantex direct sales representative, write us, or call PAwtucket 


~ 


2-7500. Specify your own color at no extra cost. 


ONLY PANTEX EQUIPMENT 
1S SOLD, SERVICED AND v= 
saateay-t6-veu eases VY PANTEX MANUFACTURING CORPORATION 
Pawtucket, Rhode Island 
New York - Chicago - Atlanta - KansasCity - Detroit 


in Canada: Pantex Manufacturing (Canada) Ltd., Montreal 








